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Anahtar OZET
Kelimeler:

Yeni tip koronaviriisiin (COVID-19), 11.Diinya Savasindan bu yana insanlik tarihinin karsilastigi en biiyiik kiiresel
saglik felaketi oldugu diisiiniilmektedir. Viriis, 2019 yili Aralik ayimin sonunda Cin’in, Hubei eyaletinin Vuhan
sehrinde ortaya ¢iktiktan kisa bir siire sonra tiim diinyaya bulasmistir. Viriis, giindelik hayatin seyrini etkilemis ve
sosyo-kiiltiirel pek c¢ok alandaki faaliyetler belirli bir siire durdurulmustur. Diinya Saghk Orgiitii tarafindan
pandemi siirecinin ilan edilmesiyle birlikte finansal piyasalar yara almis, en gii¢lii iilkelerin ekonomileri zayiflamas,
uluslararasi ticarette kayiplar yasanmistir. Bu kisa zaman diliminde, uluslararasi borsalarda ciddi diisiisler
yasanmis, sirketlerin hisse senedi fiyatlar: diismiis, dalgalanan borsa, sadece sirketleri ve yatirimcilar: sarsmakla
kalmamg, ayni zamanda tiiketici iizerinde de gelecege iliskin kaygilar ortaya ¢ikmistir. Diinya genelinde ekonomik
anlamda meydana gelen bu olumsuz etkilerin ne kadar siirecegi ise belirsizligini korumaktadwr. Tiim diinyay etkisi
altina alan viriisiin hizla yayimas: endiseleri daha da artirmis, COVID-19 dan korunmada en etkili yontem olan
antikor iiretimi i¢in “as1” ¢alismalarimin ivme kazanmasina neden olmustur. [lk COVID-19 asisinin bulunduguna
iliskin haberler 2019-2020 yillar: arasi donemlerde dalgali olan piyasa hissiyatinda giiclii bir etki olusturmus,
borsa endekslerinde ciddi oynakliga sebep olmustur.

Koronaviriis,
Borsa, Hisse

Senetleri

Bu ¢alisma, 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda COVID-19 salginin ortaya ¢ikmast ile diinya borsalari
lizerindeki etkilerinin belirlenmesi ve agisimin bulunma siirecinde ulusal kanallarda yayinlanan asi haberlerinin
(breaking news,) ilag sirketlerinin hisse performanslarina etkisi degerlendirilmistir. Calismada; COVID-19 salgini
ile ilgili yayinlanan haberlerden sonra ortaya ¢ikan belirsizlik ve risklerin Diinya Borsalarini olumsuz etkilemesi ve
pivasada sebep oldugu oynaklhigin ilag firmalarinin hisse senetleri performansina yansimast grafikler yontemiyle
incelenmistir. Sonug olarak; Diinya borsalarinda en ¢ok gelir getiren belirli ilag firmalarimn COVID-19 ile ilgili
yaptiklart asi ve ilag ¢alismalart haberleri sonrasi, hisse performanslar: grafikler yardimiyla degerlendirildiginde;
olumlu gelismelerin ilag¢ sektorii hisse senetlerini degerlendirdigi, olumsuz haberlerin ise hisse senedi
performansini olumsuz yonde etkiledigi ortaya ¢ikmuistir.

ABSTRACT

Keywords: The new type of coronavirus (COVID-19) is thought to be the worst global health disaster in human history since
Coronavirus, World War II. The virus infected the whole world shortly after it emerged in the city of Wuhan, Hubei province of
China, at the end of December 2019. The virus affected the course of daily life and activities in many socio-cultural
fields were stopped for a certain period of time. With the declaration of the pandemic by the World Health
Organization, financial markets have been damaged, the economies of the strongest countries have weakened, and
losses were occured international trade. In this short period of time, serious declines were experienced in
international stock markets, stock prices of companies fell, and the fluctuating stock market not only shook
companies and investors, but also created concerns about the future on consumers. It remains unclear how long
these negative effects, which have occurred in the world economy, will last. The rapid spread of the virus, which has
affected the whole world, has increased the concerns, and has accelerated the "vaccine™ studies for the production
of antibodies, which is the most effective method of protection from COVID-19. The news about the availability of
the first COVID-19 vaccine had a strong impact on the fluctuating market mood between 2019 and 2020, causing
serious volatility in stock market indices.

Stock Exchange,

Stocks

In this study; The impact of the breaking news broadcast on national channels on the share performance of
pharmaceutical companies was evaluated in the process of determining the effects of the COVID-19 epidemic on the
world stock markets and finding the vaccine. In the study; The negative effects of the uncertainties and risks that
emerged after the news about the COVID-19 epidemic on the World Stock Exchange and the reflection of the
volatility in the market on the stock performance of the pharmaceutical companies were examined. In conclusion;
When the share performances are evaluated with the help of graphs, after the news of vaccine and drug studies
related to COVID-19 of certain pharmaceutical companies that generate the most revenue in the world stock
markets; It was revealed that positive developments evaluated the stocks of the pharmaceutical sector, while
negative news negatively affected the stock performance.
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1. GIRIS

Insanlik, tarih boyunca birgok salgin hastalik ile karsilagmistir. Baz1 salgin hastaliklar ile ilgili verilere net bir
sekilde ulagsmak miimkiin olmasa da giiniimiiz yiizyilinda ortaya ¢ikan SARS, MERS, domuz gribi, kus gribi,
ebola, Ispanyol gribi gibi salginlarin tahmini 6liim sayisi ile ilgili verilere ulasabilmek kismen de olsa
miimkiindiir. 2019 yilinin Aralik ayinda Cin’in Wuhan sehrinde ortaya ¢ikan yeni tip koronaviriis (COVID-19)
kisa bir siirede tiim diinyaya yayilim gostermistir. Salginin hizla yayilmasi diinya ekonomisini de olumsuz
yonde etkilemistir (Demirdogen ve Yorulmaz, 2020: 5). Yeni tip koronaviriisiin sebep oldugu salgin ortaya
ciktigindan beri etkilerini daha iyi anlayabilmek adina diinya iizerinde bugiine kadar yasanan biiyiik salginlara
bakmak gerekmektedir (Baykal,2020).

Tablo 1. Yakin Gegmiste Yasanan Salginlar

Salgimin Ada Zaman Dilimi | Tahmini Oliim Sayisi
Ispanyol Gribi 1918-1919 40-50 milyon

Asya Gribi (H2N2) 1957-1958 1.1 milyon

Hong Kong Gribi (H3N2) 1968-1970 1 milyon

Siddetli Akut Solunum Sendromu (SARS) | 2002-2004 770

Domuz Gribi 2009-2010 200.000
Ebola Viriisii (EBV) 2014-2016 11.000
Ortadogu Solunum Sendromu (MERS) 2015 850

Kaynak: (Armagan vd., 2020: 615)

Tablo1’de Ispanyol gribinden giiniimiiz yiizyilina kadar yasanan salgin hastaliklarin tahmini 6liim sayilar1 yer
almaktadir. Gegmiste yasanan salginlarda oldugu gibi koronaviriis salgini da kisa siirede tiim diinyaya yayilim
gdstermistir. Diinya Saglik Orgiitii tarafindan yaymlanan rakamlara gore 2 Agustos 2020 tarihinde diinyada
toplam vaka sayis1 17.660.523 olup 6liim sayis1 680.894°tiir. 7 Aralik 2022 tarihinde ise diinyada toplam vaka
sayist 642.379.243 olup, o6lim sayist 6.624.118’dir. Uzmanlar tarafindan COVID-19 etkisinin, yasanan
salginlardan daha fazla olacagi iddia edilmistir (Budak ve Korkmaz, 2020: 64-65).

Salgina karsi alman 6nlemler ve kisitlamalar ile birgok iilkede kiiltiirel ve sosyal yasamlar durma noktasina
gelmis olup finansal piyasa diinya genelinde durgunlasmistir (Isyatirim, 2020: 2). Baldwin ve Weder di Mauro
(2020: 1) yeni tip koronaviriisiiniin diinyada ekonomik 1stirap yaydigin1 vurgulayarak virilisiin tibbi olarak
oldugu kadar ekonomik olarak da bulasici olabilecegini vurgulamistir. Isletmelerden bazilari iiretimini
azaltirken bazilar1 ise lretime belirli bir siire ara vermistir. Koronaviriisiin yayilmasi ile borsada yasanan
cokiisler, finansal volatilitenin artis gostermesi, nominal faiz oranlarinda diigiis yaganmasina ve reel ekonomik
faaliyetlerde daralmalara neden olmustur (Kilig, 2020: 67). Yasanan viriis salginlar1 piyasalari tedirgin etmis
olup, bu tedirginligin ilk etkisi de dogal olarak borsalarda goriilmiistiir (Daube, 2020). Bu viriis ge¢cmiste
yasanmig olan biiylik finansal krizlerde oldugu gibi ekonomik anlamda belirsizlikleri beraberinde getirmis
bunun sonucunda piyasada ciddi anlamda sert diisiisler yasanmistir (Kilig, 2020: 67). Koronaviriisiin
olusturdugu etki genel olarak olumsuz olsa da bazi sektérler pandemiden olumlu etkilenmistir. Olumlu yonde
etkilenen sektorlerin basinda ilag ve medikal sanayi gelmektedir. Bu viriisiin yayilimmi onlemeye yonelik
Diinya’da en fazla gelir getiren ilag sirketleri tarafindan as1 ve ilag galigmalar1 baglamis olup, sirketler adeta
yarig halinde ¢aligmalarimi siirdiirmiistiir. As1 ile ilgili ¢aligmalar diinya genelinde devam ederken Covid-19
hastaligina yakalanan kisileri iyilestiren tedavi yontemleri i¢in arastirmalar devam etmektedir. Uygulanan tedavi
yontemleri i¢in kullanilan ilaglar, teknoloji ve as1 calismalarinin sirketler tarafindan diinya kamuoyuna
duyurulmasi ile Diinya Borsalarinda yer alan ila¢ ve medikal sanayi bu durumdan olumlu etkilenmistir
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(Pruijssers vd., 2020: 3). Ilag sirketleri ile ilgili yaymnlanan haberler yatirimcilar ve piyasalar iizerinde etkili
olmustur. Ciinkii kiiresellesme ile haberlerin hem i¢ hem de dis finans piyasalar lizerinde etkisi yayginlagmistir
(Anderson vd. 2018: 256). Ulusal kanallarda son dakika gelismesi olarak yayimlanan haberler Diinya Borsalari
tizerinde gii¢li bir etkiye sahip olmustur (Cenesizoglu, 2006: 5).

COVID-19 salgim sonrast hem talepte yasanan daralma hem de ¢ogu sirketin iiretime ara vermesi nedeniyle
ekonomide ciddi kayiplar yasanmistir. Odeme, gelir, gider dengesindeki orantisizliklar isten gikarmalarin 6niinii
acmig, geng niifus igsiz sayisi oraninda artislar yagsanmistir. COVID-19 un olusturdugu etki birgok sektor
iizerinde genel olarak olumsuz olsa da basta ilagc ve medikal sanayi olmak iizere ¢ok sayida sektor ise
pandemiden olumlu etkilenmistir.

Bu calismada, COVID-19 salgim ile ilgili yayinlanan haberlerden sonra ortaya g¢ikan belirsizlik ve risklerin
Diinya Borsasini olumsuz etkiledigi ve piyasada sebep oldugu oynakligin ila¢ firmalarinin hisse senetleri
performansina yansimasi incelenmistir. Diinya borsalarinda yatirimcilar igin ¢ok hizli yiikselisler dnemli bir
kazang kaynagi olarak goriilmiis olsa da, zaman zaman pek ¢ok yatirimeinin zarar gérmesine neden olmustur
(Huang, 2018: 516). Son dakika gelismesi olarak yayinlanan haberler sonrasinda belirsizligin hakim oldugu
donemlerde, ekonomik ve sosyal beklentiler bir ¢ok finansal varligin fiyatlarinda volatilite artislarina neden
olmustur (Kongera, 2011). Boyle donemlerde ortaya ¢ikan yiiksek volatilite nedeniyle, yatirimcilardan bazilari
onemli kazanclar elde ederken, bazilar1 ise Onemli kayiplar vermektedirler. Bu arastirma ile COVID-19
viriisiiniin yayilmasi sonucu Diinya Borsalarinda saglik sektdriinde yer alan, en fazla gelir getiren ilag
sirketlerinin yayinlanan as1 ve ilag gelistirme ¢alismalari sonrasi hisse senetleri performansi degerlendirilmistir.

2. LITERATUR TARAMASI

Gecmisten giliniimiize birgok salgin hastalik ortaya ¢ikmis ve iilke ekonomileri bu durumdan ciddi anlamda
olumsuz etkilenmistir (Cetin, 2009: 197). Piyasalar salginlar ve sonrasinda yasanan gelismeler nedeniyle
hareketli bir seyir izlemistir (Gormsen vd. 2020: 2). Koronaviriis salgini ile tiim diinyada sosyal ve kiiltiirel
faaliyetler gecici siireligine durdurulmus, egitim-6gretim faaliyetleri askiya alinmig, hem kamu hem 06zel
kuruluglarda iiretim yavaglamis, sokaga ¢ikma yasaklariyla insanlar evlerine cekilmistir (Aslan, 2020: 39).
IMF’nin Haziran 2020°de yaymladig1 Diinya Ekonomik Goriiniim raporuna gore; koronaviriis salgininin benzeri
olmayan bir kriz oldugu ve bu salginin 2020’nin ilk yarisindan beklenenden daha fazla olumsuz etki
olusturdugu yer almistir (IMF, 2020). Bu salginin daha fazla tahribat olusturmamasi adina tiim diinyada ast, ilag
vb. arastirma calismalar1 baglamistir (Pruijssers vd., 2020: 2). Ekonomi alaninda yapilan aragtirmalar
incelendiginde; kisa bir zaman diliminde borsalarda ciddi disiisler yasanmis, sirketler deger kaybetmis, hisse
senedi fiyatlar1 diismiistiir (Senol ve Zeren 2020: 1). Bu siirecte baz1 sektorlerde deger kaybi yasansa da bazi
sektorler deger kazanmustir. Deger kazanan sektorlerin basinda gelen ilag ve medikal sanayinin Borsa da hisse
senetleri performansi 11 Ocak 2020’den sonra artmistir (Pruijssers vd., 2020: 3).

Koronaviriis salgiminin finansal piyasalar lizerindeki etkisi ile ilgili yapilan aragtirmalar literatiirde
hizla artmaktadir. Nippani ve Washer (2004) literatiirde yaptiklar1 ¢alismalarda; salgin hastaliklarin
etkileri genel olarak arastirilmis ve salgin hastaliklarin borsalar1 olumsuz etkiledigi yoniinde bir sonug
elde edilmistir. Bu salginin hisse senetleri {izerine etkisini aragtiran Zeren ve Hizarct (2020)
caligmasinin bulgularinda toplam 6liim sayisi ile incelenen tiim borsalarin birlikte hareket ettigi ve
yatirimcilara, borsa yatirimlarindan kaginilmasi gerektigi riskten korunma amaciyla tiirev piyasalara ve
COVID-19 etkisinin biraz daha az oldugu hisse senedi piyasalarma yonelmeleri gerektigini
onermislerdir. Literatiirde yapilan arastirmalarda, COVID-19’un ekonomik etkileri, 6lim ve vaka
sayilariin hisse senetlerine getirisi ve borsa iizerine etkileri ile ilgili birgok c¢alisma yapilmistir. Bu
calisma ile COVID-19 salginin ortaya ¢ikmasi sonucu diinya borsalari tizerindeki etkilerinin
belirlenmesi ve asgismin bulunma silirecinde ulusal ve uluslararasi kanallarda yayinlanan as1
haberlerinin (breaking news,) ila¢ sirketlerinin hisse performanslarina etkisi arastirilarak literatiire
katki saglanmasi1 amaglanmistir. Bu anlamda yapilan literatiir aragtirmalarina ek olarak as1 haberlerinin
ilag sirketlerinin hisse senetleri lizerindeki 6nemli etkisi grafikler yardimiyla degerlendirilmistir.
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2.1. COVID-19’un Uluslararasi Borsalara Etkisi

Koronaviriis sebebiyle diinya borsalar1 endekslerinde dalgalanma olmustur. ABD’nin 12 Mart 2020 tarihinde
seyahat gibi bir¢cok kisitlama getirmesi ile uluslararasi borsa endekslerinde azalma goriilmiis ve iilkeler bu kayb1
onlemede giicliik yasamistir (Gormsen ve Koijen, 2020: 6). Borsalarda yasanan olumsuz durum turizm ve
havacilik sektorleri basta olmak iizere bir¢ok sektoriin biliylimesini olumsuz etkilenmistir (Alpago ve Oduncu
Alpago, 2020: 106). ABD borsalarinda yasanan diisiis diinya borsalarinda bir oynamaya neden olmus ve ciddi
finansal kayiplar olugsmustur (Abodunrin vd. 2020: 19).

2022 yilmin ilk dénemlerinde COVID-19 diinyada yayginlik gostermeye baslarken Tiirkiye’de resmi bir
aciklama ile duyurulmamistir. Dolayisiyla salgin baglangicinda Tiirkiye’de belirli bir siire vaka tespitinin
olmamasi kiiresel piyasalarda yasanan belirsizlik ve riskler Borsa Istanbul’da (BIST 100) satiglarin artmasina
sebep olmustur (Bloomberg HT, 2020). Fakat sonrasinda, viriisiin Tiirkiye’de etkilerinin hissedilmesi ile
borsada diisiis yasanmustir (Bloomberg HT, 2020).
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Sekil 1. Diinya Endekslerinin Genel Goriiniimii
Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 1’de salgimin ortaya ¢iktig1 ve yayilim gostermeye basladigi dénemler olan 09.10.2019- 28.09.2020
tarihlerinde diinya piyasalarindan 6nde gelen borsalarin goriiniimiine yer verilmigtir. Salgin haberlerinin
piyasaya etkisini yakindan gorebilmek icin 6zellikle bu donemler ele alinmistir. 31 Aralik 2019°dan bu yana
Londra Menkul Kiymetler Borsas1 Endeksi (FTSE 100 Endeksi), Amerika Birlesik Devletleri’ndeki Dow Jones
Endeksi, Japonya’daki Nikkei Endeksi, Cin’deki Sanghay Menkul Kiymetler Borsas1 Endeksi (SSEC), Alman
Birlesik Borsa Endeksi (DAX) ve Tiirkiye’de Istanbul Menkul Kiymetler Borsasi’nda diisiisler yasanmuistir.
Sekilde Tiirkiye’yi daha net gosterebilmek adina ikincil eksen, diger endekslere birincil eksende yer verilmistir.
COVID-19 salgininin olusturdugu belirsizlik ve risk tiim diinya piyasalarini etkilemistir. 23 Mart 2020 tarihinde
iilkelerin uyguladigi yasak ve kisitlamalarla birlikte uluslararasi borsa endekslerinde genel bir diisiis
yasanmigtir.  Sonrast donemlere grafik lizerinde bakildiginda yavas yavas toparlanma siireci soz konusu
olmugtur. Finansal piyasalarda risk durumunun s6z konusu olmasiyla birlikte hisse senedi piyasasinin
volatilitesini 6lgen Volatilite Endeksi (Volatility Index, VIX) ile piyasada olusan kaygi ve korku durumunu daha
iyi gorebilmekteyiz (Karabiyik ve Anbar, 2007: 67). VIX endeksi, Amerika ekonomisinin dnemli bir gostergesi
oldugundan gelismekte olan ekonomiler bu endeksi yakindan takip etmektedir. Amag piyasadaki risk algisini
Olemektir. Yapilan arastirmalar sonucu VIX Endeksi ile hisse senedi fiyatlarinin ters yonlii iligkisi oldugu ortaya
konmustur (Oner vd. 2018:111). VIX Endeksinin yiikselen bir trend izlemesi sonucunda finansal piyasalarda
olusan risk algisinin arttigina gelecege yonelik beklentilerin kotiimserlesmesine igaret etmektedir (Karabiyik ve
Anbar, 2007: 67).
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Sekil 2. Volatilite Endeksi (VIX)

Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 2’de goriildiigii gibi Diinya genelinde 14 Ekim 2019 ile 13 Ekim 2020 tarihleri arasinda VIX endeksi ile
genel olarak risk ve belirsizlik durumuna baktigimizda, 2020 yilinin Mart ayinda COVID-19 salgini nedeniyle
VIX endeksi belirtilen tarihler arasinda yiikselmektedir. Mart aymndan sonra Diinya ekonomisinin toparlanma
siireci ve bu salgin i¢in yapilan as1 ¢aligmalar ile yavas yavas VIX endeksinde diisiis trendi devam etmistir.
Haziran aymmda, ABD'de giindemde olan siyahi Floyd'un 6liimii sonrasi yasanan olaylarinda etkisi sebebiyle
endeks kiigiik bir artig trendi gostermis olsa da sonrasinda ekonomilerin toparlanma siireci ve COVID-19 as1
caligmalarinin devam etmesiyle VIX endeksi Diinya genelinde azalma egilimi gostermistir.

2.2. COVID-19 Salgimnn ila¢ Sirketleri Hisse Performansina Etkisinin Degerlendirilmesi

Finansal entegrasyonlarla birlikte Diinya ekonomisinde yapisal degisiklik olusmustur. Bir piyasada olusan
belirsizlik ve risk kisa siirede tiim piyasalara yansimaktadir. Boylelikle uluslararasi piyasalar entegrasyonu ile
iilkelerin hisse senedi getirilerini birgok makroekonomik faktor etkilemektedir (Hassan vd., 2003: 73).
Yatirimeilarin hisse senedi piyasalarinda risklere karsi korunmalari 6nemlidir. Ekonomide olusan risk artisi
hisse senedi fiyatin1 ve getirisini etkiyebilmektedir (Yaprakli ve Giingor, 2007: 204). Ge¢miste yasanan
salginlarin piyasalarda olusturdugu risk artisi ile hisse senedi getirileri olumsuz etkilenmis bu durum Covid-19
salgininda da ayni olumsuz etkiyi gdstermis ve finansal piyasalarda diisiis yasanmustir. Kisa siirede virlisiin
diger iilkelere yayilmasiyla hisse senedi piyasalari olumsuz etkilenmis ve kiiresel borsalar ¢okmiistiir (Senol ve
Zeren 2020: 3). Bu salginla miicadele icin bir¢ok ila¢ sirketi caligmalara hizli birsekilde baslamistir. Covid-19
agis1 gelistirme siirecinde ilerleme kaydedilmesi ile ilgili haberler, son zamanlarda dalgali olan piyasada giiclii
bir etki olusturmustur (Investing, 2020). Ilac sirketleri verilerinin hisse performansinin degerlendirilmesi igin,
investing.com Diinya Gazetesi, Bloomberght, Reuters, Guardian, BBC vb. yaym kuruluslarinda yayinlanan
haberler ile bilgi edinilmistir. Yaymlanan haberler derlendiginde diinyada as1 ¢aligmalari ile giindemde olan
sirketlere baktigimizda; ABD Borsasinda islem gormekte olan Gilead Sciences Inc. sirketinin mucize ilag olarak
bilinen Remdesivir ilacini gelistirmesi, Ingiltere merkezli ilag firmas1 AstraZeneca PLC’nin AZD1222 adi
verilen asiy1 gelistirmesi, ABD borsasinda islem goren Johnson & Johnson’nin Ad26.COV2.S adi verilen asiy1
gelistirmesi, Amerikan biyoteknoloji sirketi Moderna’nin, mRNA-1273 asisin1 gelistirmesi, Isvicre piyasasinda
islem goren Roche sirketinin Covacta ilacim gelistirmesi, Alman biyoteknoloji firmas1 BioNTech SE ile ABD
piyasasinda islem gérmekte olan Pfizer sirketinin ortak ¢alismasi ile BNT 162b1 ilacim gelistirmesi, Ingiliz
sirketi olan Synairgen'in SNGOO1 ilacim1 gelistirmesi, Fransa merkezli ilag ve as1 iireticisi Sanofi’nin ‘mRNA’
asistm gelistirmesinden sonra Ingiliz ilag sirketi olan GlaxoSmithKline sirketi ile ortak as1 caligmasi yapip
Rekombinant adli protein bazli asiy1 gelistirmeleri, Alman ilag firmasi olan Merck & Co.’nun Rebif ilacini
gelistirmesi, ABD merkezli biyoteknoloji firmasi Sorrento Therapeutics STI-1499 adli antikoru kesfetmesi
seklinde sirketlerin as1 ve ilag ¢aligmalarini siralayabiliriz. Bu calismalardan giindemde olan birkag sirketin
yaptig1 as1 ve ilag caligsmalari haberleri dogrultusunda hisse performanslarinda yasanan durum genel olarak
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degerlendirilmistir.
2.2.1. Gilead Sciences Inc. Sirketinin Hisse Performansi Degerlendirilmesi

1987 yilinda ABD'nin Kaliforniya eyaletinde kurulan ABD merkezli biyoteknoloji firmas1 Gilead Sciences Inc
sirketi, HIV, hepatit B, hepatit C ve influenza tedavisinde kullanilan antiviral ilaglara odaklanmaktadir (Gilead
Sciences, 2020). Covid-19 i¢in 6zellikle giindemde olan bu sirketin gelistirdigi mucize ilag olarak adlandirilan
Remdesivir’in Ebolaya kars1 gelistirilen ancak etkili olmayan ilacin deneme asamasinda bazi koronaviriis
hastalarinin tedavisinde iyi sonuglar verdigi belirtilmistir (Bloomberg HT, 2020). Salginin ortaya ¢ikisindan bu
yana tiim biyoteknoloji sirketleri arasinda en umut verici sirket olarak yerini almistir. As1 ve ilag caligmalar ile
ilgili yagsanan gelismeler sirketin, hisse senedi performansini olumlu yonde etkilemistir.
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Sekil 3. Gilead Sciences Inc. Sirketinin Hisse Senedi Grafigi
Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 3’te VIX endeksi ile Gilead sirketinin 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda hisse senedi
kapanis fiyatina bakildiginda, yayinlanan haberler sonrasi yagsanan gelismelerle birlikte 23 Mart 2020 tarihinde
VIX risk endeksi ciddi bir sekilde artmistir. Risk artarken Gilead hisse senedi performansi da subat ayindan
Nisan 2020 tarihine kadar % 12 artis gdstermistir. Dolayisiyla Gilead Sciences sirketinin as1 ve ilag ¢aligmalari,
hisse senedi fiyatin1 arttirmistir. 2021 yilindan 2022 yilina kadar VIX risk endeksinde azalma goriilmiistiir.
Eyliil 2022 tarihinden sonra COVID-19 vaka sayilarinin artmasinin tekrar giindeme gelmesiyle Gilead sirketinin
hisse senedi fiyatlarinda artma goriilmiistiir.

Diinya Saglik Orgiitii (WHO) Nisan 2020°de yayinladig1 raporda, U.S. Food and Drug Administration (FDA)
tarafindan Remdesivir ilacinin Covid-19 tedavisi i¢in giivenli veya etkili olup olmadigini heniiz bilinmedigini
belirtip onaylamamas1 sonrasinda Gilead hisseleri 30.04.2020 ile 01.05.2020 tarihleri arasinda %5 deger
kaybetmistir. Temmuz ayinda yayinlanan haberde ise Avrupa Birligi (AB) koronaviriis tedavisinde Remdesivir
antiviral ilacin kullanimina onay verdigini agiklamistir. COVID-19’a karst ABD'de resmen onerilen ilk ilag
Remdesivir'in fiyati agiklanmistir (Euronews, 2020). ABD COVID-19a kars1 etkili oldugu kanitlanan Gilead
Sciences firmasi tarafindan iiretilen tek ilag Remdesivir stokunun yiizde 90'nim satin almistir. Gilead Sciences,
temmuz ayinda liretecegi bu ilacin tiim stoklarini ise yine ABD'ye satacagini ve eyliil ayma kadar 500 bin kutu
Remdesivir iiretilecegini duyurmustur (Euronews, 2020). Tiim bu haberler dogrultusunda Bloomberg, Investing,
Tradingview sitelerinden Gilead hisse senedi performansina baktigimizda; 01.01.2019 tarihinden 01.10.2020
tarihine kadar hisse senedi performansi %8,3 artmigtir. Haziran aymin baslangicinda ABD borsalarinda islem
goren tiim sektorlerde diisiis gergeklesmistir. Bunun nedeni ise ABD'de giindemde olan siyahi Floyd'un 6liimii
olmustur. May1s 2020 tarihinden Haziran 2020 tarihine kadar sirketin senedi degeri %2 azalmistir. Temmuz
2020’ de hisse senedi performansina bakildiginda, COVID-19’a karsi etkili oldugu kanitlanan Remdesivir ilag
stokunu ABD’nin satin almasi ile hisse senedi performansi haziran ayindan temmuz ayina kadar % 0,2 artmustir.
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2.2.2. Johnson & Johnson Sirketinin Hisse Performansi Degerlendirilmesi

1886 ‘da ABD’nin New Jersey eyaletinin New Brunswick sehrinde Johnson kardesler tarafindan kurulan
Johnson & Johnson Merkezi ABD'de bulunan, kozmetik ve hijyenik {iriinler iireten gokuluslu sirket; kisisel
iiriinler, tibbi malzeme ve ilag tiretimine gore diinya liderlerinden biridir (Johnson & Johnson, 2020). Diinyanin
en biiyilik ve en ¢esitli saglik hizmetleri sirketlerinden biri olan Johnson & Johnson COVID-19 salginini ortadan
kaldirmaya yonelik olarak Ocak 2020 tarihinde asi gelistirme c¢alismalarina baslamigtir. Bu c¢aligmalarin
sonucunda Johnson & Johnson COVID-19 asi1 adayr igin Ebola asist i¢in kullanilan teknolojilerden
yararlandigini agiklamistir (Bloomberg HT, 2020).
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Sekil 4. Johnson & Johnson Sirketinin Hisse Senedi Grafigi
Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 4’te VIX endeksi ile Johnson & Johnson sirketinin 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda hisse
senedi kapanis fiyatlarina yer verilmistir. 15 Ekim 2019 ile 15 Ekim 2020 tarihleri arasinda VIX endeksiyle
Johnson & Johnson sirketinin hisse senedine genel olarak bakildiginda, yaymlanan haberler ve yasanan
gelismeler ile hisse senedi performansi bir yilda %7,5 artmistir. 23 Mart 2020 tarihinde viriisiin etkileri ve
pandemi siirecinin baslamasiyla VIX risk endeksi artmis, Johnson & Johnson sirketinin ise hisse senedi degeri
diismiistiir. Subat 2020°den Mart 2020 tarihine kadar sirketin hisseleri %13 diiserken, VIX risk endeksi ise %66
artmustir. Sirketin as1 ve ilag ¢alismalarina baslamasiyla Mart 2020’den Nisan 2020’ye kadar hisse senedi degeri
%10,2 artmus, VIX risk endeksi ise % 39,2 azalmustir.

COVID-19 as1 caligmalar1t devam eden sirket, Eyliil 2020°de gergeklestirmeyi planladigi Faz 1/2a klinik
caligmasinin tarihini 6ne ¢ekerek Temmuz 2020 nin ikinci yarisinda baslatacagini duyurmustur. 2 Agustos 2020
tarihinde sirket potansiyel COVID-19 agisini insanlar lizerinde test etmeye baslamigtir. 6 Agustos 2020°de 100
milyon dozluk COVID-19 asisinin iiretimi ve teslimi igin ABD hiikiimetiyle 1 milyar dolarlik anlagma
imzalamistir. Sirketten yapilan aciklamada, anlagsma kapsaminda "Ad26.COV2.S" adi verilen as1 adayinin ABD
Gida ve Ilag Idaresi'nden acil durum kullanim izni ya da onaymm almasimin ardindan ABD'de kullanilacag
bildirilmistir. Johnson & Johnson, "Ad26.COV2.S" ad1 verilen as1 adaymin 1. ve 2. asama klinik denemelerine
ABD ve Belgika'da baglamisti. Sirket, klinik denemelerin basarili olmasi halinde gelecek yil 1 milyar dozdan
fazla agmin tedarik edilmesini hedeflemistir (Bloomberg HT, 2020). Haberler dogrultusunda Bloomberg,
Investing, Tradingview sitelerinden Johnson & Johnson hisse performansina bakildiginda, 01.01.2019
tarihinden 01.10.2020 tarihine kadar hisse senedi fiyat1 %7,2 artmustir.

2.2.3. Moderna Sirketinin Hisse Performansi Degerlendirilmesi

2010 yilinda kurulan Moderna, ilag gelistirme iizerine odaklanmis bir Amerikan biyoteknoloji sirketidir
(Moderna, 2020). Covid-19 salginina karsi asi gelistirme g¢alismalarinda en hizli yol alan firmalardan olan
Moderna, 13 Ocak tarihinde ‘mRNA-1273" adi altinda as1 gelistirme ¢alismalarina baglamistir (Euronews,
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Sekil 5. Moderna Sirketinin Hisse Senedi Grafigi
Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 5’te VIX endeksi ile Moderna sirketinin 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda hisse senedi
kapanis fiyatlarina yer verilmistir. Yukaridaki sekilde VIX endeksi ile Moderna sirketinin 15 Ekim 2019- 15
Ekim 2020 tarihleri arasinda hisse senedi kapanis fiyatina bakildiginda, COVID-19 salgini sonrasi yapilan asi ve
ilag gelistirme ¢alismalari ile hisse senedi fiyati bir yilda %64.2 artmistir. VIX risk endeksi ise %66 artmistir.
Sirketin yaptig1 as1 ¢aligmalar iizerine 25 Subat 2020 tarihinde sirket hisseleri New York borsasinda %15’ten
daha fazla islem gormiistiir (Bloomberg, 2020). FDA'nin verdigi onaymn ardindan birinci asama klinik
denemeler 17 Mart 2020 tarihinde Washington’da baslamis ve insanlar tizerinde denenmeye baglanan ilk Covid-
19 as1 aday1 olmustur. 19 Mayis 2020 tarihinde yayinlanan habere gore gelistirdikleri aginin insanlar tizerindeki
testlerin sonuglarmin olumlu oldugunu agiklayan Moderna sirketinin hisse fiyatlart 15 Mayis 2020’den 18
Mayis 2020 ‘ye kadar %16,6 artmistir (Bloomberg, 2020). 20 Mayis tarihinde yayinlanan habere gore asi
caligmalarinda birinci asama denemelerinin basariyla sonuglandigini agiklamalarinin ardindan hisse fiyatinda
%19,9 artis yaganmigtir (Investing, 2020). 12 Agustos tarihinde ABD’nin yapmis oldugu agiklamada, 100
milyon dozluk COVID-19 asisinin iiretimi ve teslimi i¢in Moderna sirketi ile anlasma yaptigin1 duyurmustur.
Olumlu gelismeler sonucu endekslerde yukar1 yonlii artis gergeklesmistir. Anlagma sonrast Moderna’nin
hisseleri yaklasik %10 degerlenmistir (Bloomberg HT, 2020). Mart 2020’den Temmuz 2020 tarihine kadar hisse
senedi fiyati %63,1 artmistir. Sirketin sonraki donemlerine bakildiginda Kasim 2021’ den Ekim 2022 yilina
kadar hisse senedi fiyatlarinda azalma goriilmiistiir.

2.2.4. Pfizer Sirketinin Hisse Performansi Degerlendirilmesi

ABD piyasasinda iglem gormekte olan Pfizer sirketi diinyanin 6nde gelen ilag sirketlerinin arasinda yer
almaktadir (Pfizer, 2020). Covid-19 salgin1 i¢in as1 gelistirme ¢alismalarinda Alman biyoteknoloji firmasi
BionTech ile is birligi yapmustir. BioNTech tarafindan yapilan agiklamada, BNT162 adi verilen aginin birinci ve
ikinci agama klinik denemelerinin 23 Nisan tarihinde Almanya’da baslamistir (Aytekin ve Karadag, 2020).
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Sekil 6. Pfizer Sirketinin Hisse Senedi Grafigi
Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 6’da VIX endeksi ile Pfizer sirketinin 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda hisse senedi
kapanig fiyatlarina yer verilmistir. VIX endeksi ile Pfizer sirketinin 15 Ekim 2019- 15 Ekim 2020 tarihleri
arasinda hisse senedi kapanisg fiyatina bakildiginda, bir yilda hisseleri %10.1 azalmistir. Sirket COVID-19
salginindan olumsuz yonde etkilenmistir. 6 Mayis 2020 tarihinde BioNTech, Pfizer ilag sirketi ile gelistirdigi
COVID-19 as1 adayini insanlar iizerinde test etmeye baslamistir. 21 Temmuz tarihinde birinci ve ikinci asama
klinik denemelerinden olumlu sonu¢ aldiklarint duyurmuslardir (Bloomberg HT, 2020). Bu haberler
dogrultusunda, Temmuz 2020 hisse senedi fiyat1 Haziran 2020’ ye gore %5.8 artmistir. 11 Agustos 2020
tarihinde yer alan haberde ii¢ asamal1 olan deneyde {igiincii asamanin da olumlu sonuglar verdigi ve klinik testler
icin Temmuz 2020°de 30 bine yakin katilimciyla birlikte as1 iizerine kiiresel bir ¢aligma yiiriitiildiigiine yer
verilmistir. Elde ettikleri BNT162b2 etken maddesinin test edilip olumlu sonuglar elde edildigi ortaya ¢ikmustir.
Yayinlanan haberler sonrasinda hisse senedi performansi olumlu etkilenmistir. Sekil 6°da goriildiigii gibi Ekim
2021’den Aralik 2022’ye kadar hisse senedi fiyatlart artmigtir.

2.2.5. Roche Sirketinin Hisse Performansi Degerlendirilmesi

Roche Isvigre kokenli ¢okuluslu bir ilag firmasidir. Covid-19 salgini igin mart ayinda as1 ¢alismalarina
bagladigini duyuran sirket, Covacta adi altinda as1 gelistirmistir. Klinik ¢caligmalart devam ederken sirketin hisse
senedi fiyati son bir yilda %18,9 artmustir.
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Sekil 7. Roche Sirketinin Hisse Senedi Grafigi

Kaynak: Veriler finance.yahoo.com sitesinden elde edilerek tarafimca derlenip olusturulmustur.

Sekil 7°da VIX endeksi ile Roche sirketinin 15 Ekim 2019 — 9 Aralik 2022 tarihleri arasinda hisse senedi
kapanig fiyatlarina yer verilmistir. 15 Ekim 2019- 15 Ekim 2020 tarihleri arasinda hisse senedi kapanis fiyatina
bakildiginda, son bir yilda hisse fiyati %18.9 artmistir. Ancak 29 Temmuz 2020°de son klinik ¢aligmalar
sonucunda Roche'nin klinik test siirecinden kotii bir haber gelmis ve sirketin Covacta denemeleri beklenen
sonuca ulagamamustir. Bunun sonucunda sirketin hisse fiyatlar1 Temmuz 2020°den Agustos 2020’ye kadar %2
azalmistir. Roche sirketi de salgindan etkilenen diger sirketler arasinda yer almistir ancak siireg ilerledikge ilag
ve as1 ¢alismalari ile hisseleri Mart 2020°den Ekim 2020’ye kadar %8,7 artmistir. Sirketin Nisan 2022 yilindan
sonra hisse senedi performansi azalmstir.

SONUC

2019 yilinin aralik ay1 sonunda Cin’de ortaya ¢ikan yeni tip koronaviriis kisa siirede tiim diinyaya yayilim
gostermis ve diinya ekonomisini olumsuz etkilemistir. Bu salgin yalnizca saglik sorunu degil ayrica ekonomik,
egitim vb. gibi bir¢ok alanda ciddi olumsuz sonuglara neden olmustur. Salgin nedeniyle iilkeler giindelik yasam
ile ilgili ¢esitli kisitlamalar ve yasaklar getirmistir. Bircok sektdrde daralma oldugu gibi finans piyasalarinda da
ciddi diisiisler yasanmistir. Diinya ekonomi alaninda yasanan belirsizlik ve risk gibi durumlar insanlarda giiven
kaybina, diinya borsalarinda ise panik havasi yasanmasina neden olmustur.

Gecmisten glinlimiize kiiresellesme ile birlikte salginlar tiim diinyay: kisa siire icerisinde etkisi altina almus,
ekonomiyi ve sosyal yasantiy1 olumsuz etkilemistir. Salgin hastaliklarin ortaya ¢ikma potansiyelinin her zaman
miimkiin oldugu ve asil 6nemli olan konunun biitiin toplumlar1 etkileyen salginlarin siddetinin hangi saglik
yontemleri ve siyasi karar mekanizmalar ile yonetme konusunda diinyanin neresinde olursa olsun 6nemli olan
biitiin hastaliklarin tedavisinde tiim kamuoyuyla ortak bir akil ve sorumluluk yiiriitiilmesidir. Boylelikle bu tarz
salginlarin daha az hasar ile atlatilmasi miimkiindiir. Toplumlarin sergileyecegi tutum ile devletlerin salginlara
kars1 hazir olmasi konusu bu tarz salginlar ile 6nemli ve glindem bir konu olmustur.

Bu aragtirmada yer alan grafikler degerlendirildiginde, diinya borsalarinda en ¢ok gelir getiren ila¢ firmalarinin
koronaviriis ile ilgili yaptiklari as1 ve ilag calismalart haberleri sonrasi hisse performanslarimin degisiklik
gosterdigi sonucuna ulasmak miimkiindiir. Ilag sirketlerinin yaptig1 as1 calismalari ile ilgili yayinlanan olumlu
haberlerin hisse senedi fiyatlarini arttirdigini, olumsuz haberlerin ise hisse senedi fiyatlarini azalttig1 grafikler
yardimiyla ortaya ¢ikmistir. Yasanan bu tarz salginlarda piyasada ilag ve medikal sanayi gibi baz1 sektorler bu
durumdan olumlu etkilenmis olup piyasanin tersi yoniinde hareket etmistir. Dolayisiyla Covid-19 ile turizm,
hava yolu gibi bir¢cok sektor bu durumdan olumsuz etkilenirken ilag ve medikal sanayi, salgin1 onlemek
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amaciyla yaptiklar1 as1 ¢alismalar1 ile piyasanin tersi yoniinde hareket ederek olumlu etkilenen sektorler
arasinda yer almistir. Salginlardan olumsuz etkilenmemek adina bu gibi ¢aligmalar arttirilarak arastirmalar
yapilmali ve ekonomik tedbirlerle desteklenerek hazirlikli olunmalidir. Covid-19 siireci ile birlikte insanlarin
pandemi gibi salginlarla daha kolay miicadele edebilmesi adina oncelikle saglik okuryazarlik seviyesini
arttirmaya yonelik egitim faaliyetleri planlar1 yapilmalhidir. Saglik sistemleri icerisinde koruyucu saglik
hizmetlerine yonelik ¢alismalarin ve yatirimlarin arttirilmasi bununla birlikte insanlarin bugiine kadar ki
normallerini degistirmeye hazir olmasi gerektigi diisliniilmektedir. Bu tarz 6nemli salginlar bittiginde iilkelerin
ve bireylerin rehavete kapilarak tedbirlere uymamasi ve eski normallere hizli bir sekilde geri donmesi farkli
felaketlerin baslangic1 olmasina neden olmaktadir. Dolayisiyla insanlik olarak bundan sonraki yasamimizi
pandemi gibi siireglerle miicadeleye uyumlu bir sekilde yeniden planlayip, insanlarin ¢ikarlar1 dogrultusunda
yonledirmeye ¢alismaliyiz. Sonraki ¢aligmalarda salginin sona ermesi sonucu etkilerinin diinya borsalarina ve
ilag sirketlerinin hisse senedi performansina etkileri incelenmelidir.
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Anahtar OZET
Kelimeler:

Medikal Turizm, Bu makaleyi, kiiresellesen diinyada dis ticaret ile medikal turizmin kesisim noktalarini ve bu iki alanin

Tiirkiye ekonomisi iizerindeki etkilerini kapsaml bir sekilde ele almaktadwr. Calisma, medikal turizmin
uluslararast saglhk hizmetlerinde nasil 6nemli bir rol oynadigini ve dis ticaretin bu alandaki etkisini ayrintili
bir bicimde incelemektedir. Calismada, Tiirkiye'nin medikal turizmdeki stratejik konumu, bu alandaki

Dus Ticaret,

Saglik Ekonomisi, potansiyeli ve kiiresel rekabet icerisindeki yerini degerlendirerek, ekonomik, sosyal ve saglhk agisindan
sagladigr firsatlar ve karsilasilan zorluklar dis ticaret perspektifinden analiz edilmektedir. Arastirma,

Uluslararasy medikal turizmin Tiirkiye'deki gelisim siirecini, saglik hizmetlerinin kalitesi, maliyet etkinligi ve uluslararast

Saglik Politikalar: hastalarin tercihleri agisindan degerlendirerek, bu alandaki politika onerilerini ve stratejik yaklasimlart
ortaya koymaktadur.

Keywords: ABSTRACT

This article comprehensively discusses the intersections of foreign trade and medical tourism in the
globalizing world and the effects of these two areas on the Turkish economy. The study examines in detail
how medical tourism plays an important role in international health services and the impact of foreign trade
in this field. In the study, Turkey's strategic position in medical tourism, its potential in this field and its place
in global competition are evaluated, and the economic, social and health opportunities it provides and the
difficulties encountered are analyzed from a foreign trade perspective. The research evaluates the
International Health development process of med_ical touri_sm in Turkey in terms of the quality of _health services, cost effectivenegs

- and preferences of international patients, and reveals policy recommendations and strategic approaches in
Policies this field.

Medical Tourism,
Foreign Trade,

Health Economy,
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1. GIRIS

Turizm, COVID-19 pandemisi sonrasi, o zamana kadar diinyada goriilmemis ciddi bir sok yasamis, insanlarin
seyahatlerine yonelik kisitlamalar turizm ekonomisini temelden sarsmistir. Pandeminin zirvesinde hem
uluslararasi turizm hem i¢ turizm kisitlamalardan dolay: diinya capinda neredeyse tamamen durma noktasina
gelmistir. OECD iilkeleri g6z 6niine alindiginda turizmin GSY1IH igerisinde payinm 1.9 puan (%28) ve hizmet
ihracatinin paymin da 10.6 puan (%9.9) diistiigii goriilmektedir. Turizm, seyahat kisitlamalarinin kaldirilmalar
sonrasinda, 2022°de giiclii bir toparlanma yasamis, ancak ekonomideki ve siyasetteki belirsizlikler, Rusya-
Ukrayna savaginin getirdigi olumsuzluklar, jeopolitik istikrarsizlik gibi nedenler olumsuz yonde etkilemistir.
Turizm, 2023 yilinda salgin Oncesi seviyelere ulagsa da ve bu toparlanmanin 2025 yilina kadar siirmesi
beklenmektedir (OECD, 2022).

Pandemi sonrasi, birgok sektorlerde oldugu gibi turizmde daha dayanikli, siirdiiriilebilir ve direngli toparlanmay1
desteklemek icin koordineli ¢alismanin gerekliligi anlasilmistir. Turizmin ekonomik ve sosyal bir gii¢ olarak dig
ticaretteki etkisinin de farkina varilmistir. Hiikiimetler turizmin gesitlendirilmesi bunun yaninda uzun vadeli
onceliklerin ele alinmasina yonelik firsatlarin kagirilmamasi, yapisal sorunlarin ¢oziilmesi, gelecekteki krizlere
hazirlikli olunmasi tizerinde 6nemle durarak strateji planlar1 gelistirmislerdir.

Ulkelerin turizm gesitlendirilmesine gitmesi turizm gelirlerinin artmasi noktasinda 6nemlidir. Dis ticaret ile
iligkilendirildiginde turizm, 6zellikle saglik sektorii {izerinde daha belirgin bir etkiye sahiptir. Bu dinamikler
arasinda, medikal turizm 6n plana ¢ikmaktadir. Medikal turizm, sadece bireylerin saglik hizmetlerine erisimini
genisletmekle kalmayip, ayni zamanda uluslararasi ticaret ve ekonomik biiyiime {izerinde de 6nemli bir etki
yaratmaktadir.

Turizm literatiiriine bakildiginda medikal turizmin yiikselen bir trend oldugu goriilmektedir. Medikal turizm,
tibbi teshis, tedavi, rehabilitasyonun yani sira otelcilik, acentecilik, iilke tanitimi, ekonomi vb. agidan
multidisipliner bir bakis1 gerektirmektedir. Medikal turizm, biitiin tibbi tedavilerin uygulamasini elde etmek
amactyla kisilerin kendi iilkelerinden baska bir iilkeye gidip bu hizmeti almalarini ifade etmektedir (Harahsheh,
2002).

Medikal turistler, genel tibbin konusu i¢inde yer alan tibbi sorunlarini maliyet, bekleme zamani, uzman arayisi
ya da kendi iilkelerinde bu tiir hizmetlerin olmamasi gibi nedenlerle erisemedikleri cerrahi ya da uzmanlik
gerektiren tedavi hizmetlerini satin almak i¢in uluslararasi seyahatler yapmaktadir (OECD, 2022).

Medikal turizm, medikal tedavi almak amactyla yapilir yani medikal bir islem gerektirir. Her medikal turizm bir
saglik turizmi aktivitesi olmasina ragmen, her saglik turizmi medikal turizm kapsaminda olmak zorunda
degildir. Ciinkii medikal turizmde turistler kendi irade ve isteklerinden daha ziyade ihtiyaglari icin baska bir
tilkedeki saglik kurulusuna bagvururlar (OECD, 2022).

Tirkiye, cografi konumu, saglik hizmetlerindeki kalitesi ve rekabet¢i maliyet yapisi sayesinde, medikal
turizmde 6nemli bir destinasyon haline gelmistir. Dolayisiyla Tiirkiye'nin medikal turizm alanindaki konumu,
bu sektoriin ekonomik ve sosyal boyutlar1 ve dis ticaret ile olan etkilesimi daha ¢ok 6nem kazanmaya
baglamigtir. Ayrica, medikal turizmin; global ekonomideki yeri, popiiler destinasyonlari, gelecekteki trendleri,
politika oOnerileri ve stratejik yaklasimlara yonelik yapilan arasgtirmalarmn kisith oldugu goriilmektedir. Medikal
turizm ve dis ticaretin Tiirkiye ekonomisine olan etkilerini anlamak, kiiresellesen diinyada ekonomik ve saglik
politikalarini gekillendirmek igin kritik bir éneme sahiptir. Bu makale, bu iki alanin kesisim noktalarini ve
etkilesimlerini analiz ederek hem politika yapicilar hem de sektor profesyonelleri i¢in degerli bilgiler sunmay1
hedeflemektedir. Bu ¢ergevede galigmada, medikal turizmin ve dis ticaretin Tiirkiye ekonomisine olan etkileri
kapsamli bir sekilde ele alinmaya galisilacak ve bu iki alanin birbirleriyle olan etkilesimi detayli bir sekilde
incelenecektir.

2. LITERATUR TARAMASI

Geligsmekte olan bir¢ok {ilke, turizmin ekonomik ilerleme ve yoksullugun azaltilmasi agisindan 6nemli bir gelir
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kaynag1 oldugunu diistinmektedir. Bu, biiyiik 6l¢lide turizmin istihdam firsatlarn yaratip yaratmadigina, 6zellikle
tarim ve hizmet saglayan sektorlerle baglantilar yaratip yaratmadigina ve yollarin, liman ve havaalani
tesislerinin ingast ve halkin yararlanacagi finansal hizmetlerin saglanmasi yoluyla temel altyapinin gelisimini
tesvik edip etmedigine baghidir. Ayni zamanda turizmin gelisiminin, ulusal pazarlarda arz kapasitesinin
gelisimini tesvik edecek yeterli tesviklere sahip politika, diizenleyici ve kurumsal ¢er¢evelerden olusan ulusal
bir strateji tarafindan yonlendirilip yonlendirilmedigiyle de iliskilidir. Ayni1 derecede 6nemli olan, ulusal
stratejinin, birgok gelismekte olan iilkede daimi bir sorun gibi goriinen i¢ ekonomiden kaynaklanan mali
sizintilart ne Olc¢lide siirladigi ve turizmin gevre ve kiiltiirel miras iizerindeki olumsuz etkilerini en aza
indirmeye yonelik cabalardir. Turizmin yapisal ekonomik ilerleme ve siirdiiriilebilir kalkinmadaki rolii
uluslararasi giindemde yeni bir konu olmasa da turizmin nasil daha siirdiiriilebilir hale getirilecegi ve gelismekte
olan iilkelerin siirdiiriilebilir kalkinma hedeflerine nasil katkida bulunacagi hala acil dikkat gerektiren bir
sorundur. Bu anlamda medikal turizm, turizm dis ticaret iliskisi {izerine ¢ok sayida yayinlar yapilmis ve genel
olarak turizmin iilkenin refahina etkisi ve dig ticarete etkisinin olumlu yonde oldugu sonucuna varilmistir.
Bununla ilgili yapilan ¢alismalardan bazilar1 asagidaki gibidir;

Connell (2013), medikal turizmin kiiresel etkilerini incelemis, medikal turizmin kiiresel saglik hizmetleri
pazarinda hizla biiyiiyen ve gelisen bir sektdr oldugunu, bu alanda yapilan arastirmalarin, farkli {ilkelerdeki
medikal turizm politikalarinin ve saglik hizmetlerinin uluslararasilagmasi gerektigi sonucuna varmustir.

Vincent ve arkadaglart Hong Kong'da medikal turizmin gelisimini etkileyen faktorler {izerine bir ¢alisma yapmis
0zel ve kamu hastaneleri ve saglik kurumlarinin temsilcilerinden veri toplayarak nitel bir aragtirma yapmuistir.
Bunun sonucunda devlet desteginin, maliyetlerin, kapasite sorunlarinin ve yerel toplumun saglik ihtiyaglarinin
turizm oniindeki engeller oldugunu ortaya koymustur (Vincent, Kii¢iikusta, & Song, 2011).

Connell (2005), tibbi hizmetlerin daha fazla &zellestirilmesi ve maliyet farkliliklarinin devam etmesi gibi
faktorlerin medikal turizmin gelisimine katki saglayacagini, 6zellikle estetik cerrahiye (dis hekimligi dahil) olan
talep arttikga bunu saglayan iilkelere buna bagli olarak talebin artacagini bunun da o iilkelerin dis ticaretine
katki saglayacagini ifade etmistir.

Bookman ve Bookman, gelismekte olan iilkelerde saglik turizmin ve tibbi hizmetler ile turizm arasinda ki
iligkiyi kapsamli bir sekilde inceleyerek, saglik turizminin arz ydniine iligkin tartismalarinin ¢ogunun kamu ve
0zel sektor koordinasyonu ihtiyacindan kaynaklandigini ifade etmis ve bu sektorlerden en iyi sekilde
yararlanmak i¢in birlikte ¢alismasi gerektigini savunmuslardir (Bookman & Bookman, 2007).

Faber ve Gaubert, Meksika'da turizm ve uluslararasi ticaret arasindaki iligkiyi aragtirmis, ¢alismada mikro
veriler ve niceliksel bir mekansal denge modeli kullanilmis ve turizm gelirlerinin ekonomik biiylimeyi ve
uluslararasi ticareti iyilestirdigini bunun yaninda turizm sektoriiniin imalat sektorii tizerinde yayilma etkisine
sahip oldugu sonucuna ulasmislardir (Faber & Gaubert, 2019).

Santana ve ark. OECD f{ilkelerinde uluslararasi turizm ve dis ticaret arasindaki iligkiyi incelemek icin panel veri
teknigini kullanmislardir. Bu c¢alismada, iilkeye gelen turistlerin dis ticareti tesvik ettigini sonucuna
ulagsmuglardir (Santana, Ledesma, & Perez, 2011).

Smith ve arkadaglart saglik hizmetlerinin ticaret miktarlarina iliskin sistematik karsilastirmali verilerin
olusturulmasi zor oldugu ve ¢ogu miizakere, saglik profesyonellerinden ayri olarak yiiriitiilmesi gerektigi ifade
edilmistir. Bu zorluklar saglik sisteminin yalnizca saglik hizmetleri ticaretinin getirdigi riskleri en aza indirme
degil ayn1 zamanda firsatlar1 da en iist diizeye ¢ikarma becerisini tehlikeye atmaktadir sonucundan yola ¢ikarak
Diinya Ticaret Orgiitii (DTO)’niin Hizmet Ticareti Genel Anlasmasi i¢in sagladig1 siniflandirmay1 kullanarak
diinya ¢apinda saglik hizmetleri sunumunda en son trendleri ve gelismelerinin izlenmesinin medikal turizmin
gelisimine katki saglayacagi sonucuna ulasmuslardir (Smith, Changa, & Tangcharoensathien, 2009).

Bu literatiir taramasi, medikal turizm ve dig ticaretin Tiirkiye ekonomisine olan etkilerini anlamak igin kritik bir
temel olusturmaktadir. Bu iki alanin kesistigi noktada politika yapicilar ve sektdr profesyonelleri igin 6nemli
firsatlar ve zorluklar bulunmakta, bu da detayli politika analizleri ve stratejik planlamalar i¢in bir zemin
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olusturmaktadir.

3.DIS TICARET VE TURIZM ILiSKiSi

Turizm sektorii, dis ticaretle siki bir iliski i¢indedir (Gossling, Scholl, & Hall, 2012). Turizm isletmeleri, mal ve
hizmetlerin uluslararasi pazara agilmasini saglayarak ekonomik biiyiimeye katkida bulunur (UNWTO, 2019).
Turizm sektorii, bir {ilkenin dis ticaret potansiyelini arttirabilir ve uluslararasi is birliklerini gii¢lendirir. Turizm
isletmeleri, dis ticaretin bir parcasi olarak degerlendirilebilir. Ornegin oteller, tur acenteleri ve restoranlar gibi
turizm isletmeleri turistlerin ihtiyaglarmi karsilamak igin ithal edilen mal ve hizmetlere bagimlidir (Papatya,
2020). Ayn1 zamanda turizm igletmeleri, turistlerin harcamalari araciligi ile tilkenin dis ticaret dengesine katkida
bulunabilir (Li & Blake, 2012).

Turizm igletmeleri ayrica uluslararasi is birlikleri ve yatirimlar araciligiyla da dis ticaretin bir parcasi haline
gelir. Ornegin, bir iilkenin turizm sektdriinde yabanci sermaye yatirimlari turizm isletmelerinin biiyiimesini ve
gelisimini destekleyebilir (Bahalis & Dorcy, 2011). Bunun yaninda, turizm isletmeleri yabanci ortaklarla is
birligi yaparak yeni pazarlara agilabilir ve uluslararasi rekabette daha gii¢lii konuma gelebilir.

Turizm sektoriiniin dis ticaretle iliskisi ¢esitli boyutlara sahiptir. Oncelikle, turizm sektdrii uluslararasi
ziyaretgilerin tilkeye getirdigi turizm harcamalar1 yoluyla dis ticaret dengesine katkida bulunur (UNWTO,
2019). Turistler, konaklama, yeme-igme, ulasim ve diger turistik faaliyetler i¢in harcama yaparlar ve bu
harcamalar {ilkenin doviz girisini arttirir. Turizm sektdrii ayn1 zamanda turistlerin ihtiyaglarini karsilamak igin
mal ve hizmetlere olan talebi de arttirir. Turistlerin konaklama tesislerindeki konforlu konaklamalar
restoranlardaki yemekleri, aldiklar1 saglik hizmetleri, hediyelik esyalar1 ve diger turistik {iriinleri satin almalar1,
yerel ekonomilere canlilik getirir ve ticaret hacmini arttirir (Li & Blake, 2012). Bu da yerel iireticiler ve hizmet
saglayicilar arasinda is birlikleri ve ticaretin olusmasimi tesvik eder. Turizm sektorii ayni zamanda hizmet
sektoriiniin de 6nemli bir parcasidir ve hizmet ticaretinin bir bileseni olarak kabul edilir (Harahsheh, 2002).
Turizm sektoriiniin uluslararasi ticaret ile olan bu iliskisi sektoriin siirdiiriilebilir biiyiime ve kalkinma agisindan
Onemini vurgular.

Uluslararasi turizm gelirleri yalnizca mal ihracatindan elde edilenlere ilave doviz kazanci saglamakla kalmaz,
ayn1 zamanda toplam mal ve hizmet ihracatinin ¢esitlendirilmesine katkida bulunarak iilkelerin toplam déviz
gelirlerini istikrara kavusturma ve kiiresel krize karsi bir tampon olusturma egilimi gosterir. Turizm, bir {ilkenin
ekonomisine ve dis ticaret dengesine onemli Olciide katkida bulunur. Turistlerin yaptigi harcamalar, hizmet
ihracatin1 artirarak dis ticaret acigim azaltabilir. Ozellikle turistik {iriin ve hizmetlerin ihracati, ekonomik
biiyiimeye 6nemli katkilarda bulunabilir (Y1lmaz, 2023).

Turistlerin harcamalari, genellikle doviz cinsinden oldugundan, turizm yoluyla saglanan déviz girisi dis ticaret
dengesini olumlu etkileyebilir (Zhang & Jenkins, 2019). Bunlarin yaninda, Turizm, kiiltiirel alisverisi destekler
ve bir iilkenin kiiltlirinii, dogal giizelliklerini ve iirlinlerini uluslararasi arenada tanitmaya yardimei olur. Bu,
diger iilkelerdeki tiiketicilerin ilgisini ¢ekerek, bu iriinlerin ihracatimi artirabilir (Gossling, Scholl, & Hall,
2012). Turizm sektoriine yapilan altyapr yatirimlari, dis ticareti de olumlu etkiler. Geligmis turizm altyapust,
daha fazla turist ¢ekerek doviz girigini artirir ve bu, ekonomik biiylimeye katki saglar.

4. DIS TICARET VE MEDIKAL TURIZM ILIiSKIiSI

Geligen tiretim ve tiiketim modelleri, teknolojik yenilikler, iilkelerin uyguladiklar politikalar, diinya ticaretinde
hizli ve etkili degisikliklere neden olmaktadir. Bu siirecte hizmet sektoriiniin hizli gelisimi 6zellikle 2010
yilindan giiniimiize kadar yi1l bazinda mal ticaretinden daha hizli bir seyirde biiyiimesi lizerinde titizlikle
durulmas1 gereken ve gelismis iilkelerin uzun zamandan beri giindeminde olan bir konudur. DTO verilerine
gore, 2010-2020 yillar1 arasinda diinya hizmet ihracati bilesik biiylime oran1 %2,3 iken, diinya mal ihracati
bilesik Dbiiylime oram1 %1,4 olarak ger¢eklesmistir (https://ticaret.gov.tr/hizmet-ticareti/hizmet-ticaret-
istatistikleri).

Dis ticaret ve medikal turizm iligkisi, globallesen diinyada giderek artan bir 6neme sahiptir. Bu iki alanin
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etkilesimi hem ekonomik hem de saglik alaninda ©nemli firsatlar ve zorluklar yaratmaktadir. Saglik
hizmetlerinin uluslararasi alanda sunulmasi, iilkelerin saglik altyapilari, uzmanlik diizeyleri ve tedavi maliyetleri
gibi faktorlere baghdir. Medikal turizm, bu ticaretin en belirgin yonlerinden biridir ve diinya genelinde 6nemli
bir ekonomik etki olusturur (Pocock, Phua, & Heng, 2016). Ornegin, uluslararas: diizeyde farmasotik iiriinler,
tibbi cihazlar ve teknolojiler, laboratuvar ekipmanlari gibi medikal iirlinlerin ticareti yapilir. Bu ticaretin temel
amaci, yeni ve gelismis tibbi ¢oziimleri diinya ¢apinda kullanilabilir hale getirmektir. Bu siirecte, iilkelerin
saglik standartlar, tibbi diizenlemeler ve uluslararasi ticaret politikalar1 dnemli rol oynar. Ornegin, baz iilkeler
ileri diizey tibbi cihazlar tiretirken, digerleri bu cihazlar1 ithal eder. Bu ticaretin gelismesi, global saglik
sektoriiniin kalitesini ve erisilebilirligini artirir. Saglik hizmetleri ticareti, 6zellikle kaliteli ve uygun maliyetli
tedavi arayan hastalar i¢in 6nemlidir. Bu alandaki ticaret, estetik cerrahi, kanser tedavisi, organ nakli gibi ¢esitli
hizmetleri kapsar (Word Trade Organization, 2023).

Saglik turizmi, sagligin korunmasi, gelistirilmesi veya hastaliklarin tedavi edilmesi amaciyla kisilerin ikamet
yerlerinden bagka bir iilkeye seyahat ederek saglik ve turizm olanaklarindan yararlanmasidir. Bu amagla seyahat
eden kisiye saglik turisti denilmektedir (Sulku, 2017). Geg¢miste bu terim genellikle az gelismis iilkelerden,
gelismis tilkelerdeki saglik merkezlerine ziyaretler olarak gerceklesirken, giiniimiizde uluslararasi hasta dolagimi
yon degistirmeye baslamistir. Gelismis iilkelerden de uygun fiyatlar ve alternatif tedavi olanaklari sebepleri ile
diger iilkelere saglik turistleri gitmektedir (Horowitz, Rosensweig, & Jones, 2007).

Saglik hizmetleri ticareti, 6zellikle kaliteli ve uygun maliyetli tedavi arayan hastalar i¢in 6nemlidir. Bu alandaki
ticaret, estetik cerrahi, kanser tedavisi, organ nakli gibi cesitli hizmetleri kapsar. Saglik hizmetlerinin
uluslararas1 alanda sunulmasi, ilkelerin saglik altyapilari, uzmanlik diizeyleri ve tedavi maliyetleri gibi
faktorlere baghdir. Ayrica uluslararasi hastalarin en ¢ok tercih ettigi klinik branglar ise sirasiyla; Kadin
Hastaliklari, Dabhiliye, G6z, Tibbi Biyokimya, Genel Cerrahi, Dis Hekimligi, Ortopedi ve Travmatoloji,
Enfeksiyon Hastaliklari ve Kulak Burun Bogaz ve Estetik Cerrahidir (https://www.ushas.com.tr/en/health-
tourism-data/).

Bazi iilkeler, medikal turizmde One cikmistir ve diinya genelinde popiiler destinasyonlar olarak kabul
edilmektedir. Bu iilkeler, kaliteli saglik hizmetleri, gelismis tibbi uzmanlik, turistik c¢ekicilik ve uygun
maliyetleri bir arada sunmaktadirlar. Ornegin, Tayland, estetik cerrahi ve dis tedavileri icin; Hindistan, karmasik
cerrahi islemler ve organ nakli i¢in; Malezya, kaliteli ve uygun maliyetli saglik hizmetleri icin; Tiirkiye, sa¢
ekimi ve estetik cerrahi i¢in; ve Singapur, yiiksek teknoloji tibbi tedaviler i¢in tercih edilen iilkeler arasindadir.
Bu iilkeler, medikal turizmdeki popiilerliklerini saglik hizmetlerindeki yiiksek standartlar, geligsmis tibbi
teknolojiler ve hasta odakli hizmet anlayislari ile stirdiirmektedirler (Bookman & Bookman, 2007).

5. MEDIKAL TURIZMDEKiI TRENDLER VE DEGISEN DINAMIKLER: AVANTAJLAR-
DEZAVANTAJLAR

Medikal turizm sektorii stirekli degisen dinamiklere sahiptir. Teknolojik ilerlemeler ve tibbi yenilikler, yeni
tedavi yontemlerinin gelistirilmesini saglamakta ve bu da medikal turizmin seklini ve yoniinii degistirmektedir.
Ornegin, robotik cerrahi ve gen tedavisi gibi yenilik¢i tedaviler, baz1 iilkeleri bu alanlarda one ¢ikaran faktorler
arasindadir (Hall, 2006). Ayrica, pandemi gibi kiiresel saglik krizleri, saglik politikalar1 ve hasta giivenligi
konulari, medikal turizm sektoriiniin siirekli olarak uyum saglamasini gerektirmektedir. Bu durum, saglik
hizmetlerinin sunum sekillerinde, hizmet kalitesinde ve hasta beklentilerinde siirekli bir degisim ve gelisim
stirecini tetiklemektedir.

Medikal turizmin hem ev sahibi iilkeler hem de tedavi arayan bireyler igin gesitli yararlar ve riskler igerir.
Ekonomik yararlar olarak bakildiginda medikal turizm, ilgili iilkeye ciddi getiri saglamaktadir. Medikal turizm,
ev sahibi ilkeler i¢in dnemli ekonomik katkilarda bulunur. Yabanci hastalarin saglik hizmetleri i¢in yaptiklari
harcamalar, saglik sektoriiniin gelirini artirir ve yeni is olanaklari yaratir. Turizm endiistrisine de dnemli katkilar
saglar, zira hastalar genellikle tedavi siireglerini turistik faaliyetlerle birlestirirler. Bu, otelcilik, ulasim ve
eglence sektorlerinde de ekonomik biiyiimeyi destekler (Ormond & Sulianti, 2019).

Medikal turizm, hastalara diinya genelinde genis bir saghik hizmeti yelpazesi sunar. Bu, ozellikle kendi
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iilkelerinde yetersiz veya pahali olan tedavilere alternatif yer/yontem arayanlar i¢in dnemlidir. Hastalar, saglik
hizmetlerine kolay erisim ve kalite ararlar, bu alanlarinda taninmis doktorlar ve uzmanlar tarafindan tedavi
edilme firsat1 bulurlar. Bu durum tedavi kalitesini artirir ve hastalarin saglik sonuglarmi iyilestirir (Hanefeld,
Harsfall, Lunt, & Smith, 2013). Bunun yaninda, hastalarin yenilik¢i tedavilere ve en son teknolojiye dayali
saglik hizmetlerine erisimleri de bir o kadar onemlidir. Baz1 iilkeler, gelismis tibbi teknolojileri ve tedavi
yontemlerini kullanarak medikal turizmde rekabet avantaji elde ederler (Heung, Kiigiikusta, & Song, 2010).

Medikal turizmin dezavantajlari ise hastalarin tedavi siirecinde karsilagilabilecek komplikasyonlar, enfeksiyon
riskleri ve uzun siireli seyahatlerin getirdigi saglik sorunlar1 gibi riskleri icermesi sayilabilir. Tedavinin
sonrasinda hastalarin kendi iilkelerine dénmesi, olas1 komplikasyonlarin yonetilmesini zorlastirabilir. Bu, hasta
sagligi ve giivenligi agisindan ciddi sorunlara yol agabilir (Smith, Changa, & Tangcharoensathien, 2009).

Medikal turizm, etik ve hukuki sorunlarla doludur. Farkli tilkelerdeki tedavi standartlari, hasta mahremiyeti ve
tibbi dokiimantasyonun paylagimi gibi konularda yasal ve etik farkliliklar bulunur, bu durum, hasta haklarmnin
korunmasini zorlastirabilir ve tibbi turistlerin giivenligini tehlikeye atabilir (Johston, Crooks, & Snyder, 2012).

Medikal turizm, yerel halkin saglik hizmetlerine erisiminde esitsizlikleri artirabilir. Yerel niifus, medikal
turistlerin getirdigi talep ve yiiksek maliyetler nedeniyle kaliteli saglik hizmetlerine erismekte zorlanabilir, bu
sosyal diglamaya ve saglik hizmetlerindeki esitsizliklerin derinlesmesine yol agabilir, 6zellikle diisiik ve orta
gelirli tilkelerde bu durum daha belirgindir (Turner, 2007).

6. TURKIYE’NIN MEDIKAL TURIZM ACISINDAN DUNYADAKI YERi: TRADE-MAP ANALIZI

Tirkiye, cesitli saglik hizmetleri ve turistik destinasyonlarla medikal turistler i¢in cazip bir konuma sahiptir.
Termal oteller, saglik merkezleri ve modern hastaneler, hastalara konforlu bir tedavi siireci sunarken,
Tiirkiye'nin tarihi ve kiiltiirel zenginlikleri, dogal giizellikleri de turistler igin ekstra seyahat firsatlan
yaratmaktadir.

Tiirkiye'nin medikal turizmdeki potansiyeli, saglik hizmetlerinin kalitesi ve turistik cazibesi ile birleserek,
iilkeyi bu alanda One ¢ikaran bir destinasyon haline getirmektedir (T.C. Saglik Bakanligi, 2023). Tiirkiye
ozellikle medikal turizmde son yillarda 6nemli bir yere gelmistir. 2002 yilinda Tiirkiye'nin turizm gelirleri
icerisinde saglik harcamalarinin payr %1 olmustur. Kiiresel salgmin saglik turisti sayisinda ciddi bir diisiis
yasanmasina ragmen, 2020 yilinda bu oran %4,5'e ylikselmistir. 407.423 hasta saglik hizmeti almak igin
Tiirkiye'yi tercih etmis ve 1.155.000 dolar seviyesinde olmustur (Trade-Map, 2023). 2023 yili birinci ve ikinci
ceyreginde ise toplam 740.290 kisi saglik hizmeti almak tizere Tiirkiye’ye gelmistir. Bu durumda ise elde edilen
gelir 1.033.942 bin ABD dolan olmustur. 2024 yilinda da 70 milyon kisinin gelmesi beklenmektedir
(https://www.ushas.com.tr/en/health-tourism-data/).

Sekil 1’de goriildiigli gibi, Trade-Map (Uluslararas1 Ticaret Merkezi International Trade Center, ITC) verileri
kullanilarak Tiirkiye’nin diinyadaki durumu verilmistir. Trade Map, uluslararasi pazarlarda ticaretin akisini ve
yapisini anlamak diinyanin rekabet¢i yapisi iginde nerede olduklarmi gérmek agisindan 6nemli bir avantaj
unsurudur. ITC, dig ticaretle ilgili iilke, kurum ve firmalarin internet arayiizii araciligiyla ¢ok genis bir
istatistiksel veri kiimesine erigim saglamaktadir. Herhangi bir iilkenin veya iirlin grubunun dis ticaret agisindan
performansina, ilgili talebin seviyesini gostermektedir. Sunulan bilgiler gesitli tablo ve grafikler araciligi ile
verilmektedir (Trade-Map, ITC Hedef Pazar Segimi, 2014).

Tablo 1°de; “Hizmet: 4.2.1...” GTIP koduyla Turizm ve Kisisel Saglikla ilgili arastirma yapilmus, Ilk on iilke
hedef olarak se¢ilmis, 2018-2022 zaman araligindaki deger dengesi dolar cinsinden arastirilmstir.

Tiirkiye’nin deger dengesinin (ihracat ve ithalat arasindaki fark), 2018 yilinda 838.000 dolar, 2019 yilinda
1.476.000 dolar olarak gerceklesmis, 2020 yilinda pandeminin yarattigi etkiyle bu oran 321.000 dolarlik diisiisle
1.155.000 dolar olmus, 2021°de ise 551.000 dolarlik bir artigla 1.706.000 dolara yiikselmistir. 2022’de ithal
edilen deger 22.000 dolar, ihra¢ edilen deger ise 1.926.000 dolar olarak gergeklesmis ve deger dengesi
1.904.000 dolar olmustur. Bu degerle Tiirkiye diinyada ilk siraya yiikselmistir. ikinci sirada Tayland 515.989
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bin dolar, iiciincii sirada Malezya 206.642 bin dolar, Ermenistan ise149.889 bin dolarla dordiincii siraya

yerlesmistir.

Tablo 1. Seyahat, Kisisel, Saglikla ilgili Secilen Hizmete iliskin Piyasalarin Listesi, (Deger Bakiyesi)

2015 2016 2017 2018 2019 2020 2021 2022 2022'de 2022'de
ihrac ithal
Edilen Edilen
Tiirkiye 621,000 | 702,000 | 821,000 | 838,000 | 1,476,000 1,155,000 | 1,706,000 | 1,904,000 | 1,926,000 22,000
Tayland 457,516 | 526,028 | 575,881 | 526,958 739,988 217,315 321,496 515,989 578,595 62,606
Malezya 216,104 | 254,433 | 272,713 | 320,794 277,150 38,107 -7,443 206,642 256,362 49,720
Ermenistan -2,382 8,776 14,695 21,377 29,517 10,574 62,942 149,889 318,016 168,127
Hindistan 254,034 | 248,001 | 277,609 | 76,933 113,830 141,192 102,129 73,847 113,628 39,781
Etiyopya -9,282 | -13,462 -36 | 46,896 43,120 40,138 30,860 41,851 45,761 3,910
Arnavutluk -6,078 | -26,697 | -45,052 | -53,365 -6,557 -4,522 85,213 38,627 40,055 1,428
Moldova 1,750 1,720 2,200 5,070 5,450 10,290 17,140 27,630 50,260 22,630
Sirbistan 11,745 24,245 20,550 24,055 21,969 7,667 8,557 18,444 48,176 29,732
Brezilya 14572 | 21,514 | 24,201 12,669 17,976 2,654 11,601 16,464 63,696 47,232

Kaynak: Trade Map 2023 Eurostat, International Monetary Fund, Organisation for Economic Co-operation and Development (OECD)

Tiirkiye, son yillarda Tablo 1’den de anlasilacagi {izere, medikal turizm alaninda 6énemli bir yiikselis gostermis
ve bu sektordeki potansiyelini giderek artirmustir. Tirkiye, kaliteli ve ¢esitli saglik hizmetleri sunumu,
deneyimli saglik profesyonelleri ve uygun maliyetlerle medikal turizm alaninda 6ne ¢ikmaktadir. Ozellikle
estetik cerrahi, dis tedavisi, goz cerrahisi ve termal turizm gibi alanlarda uluslararas: hasta ilgisini ¢ekmektedir.
Tiirkiye'nin modern hastaneleri, ileri teknoloji tibbi ekipmanlar ve iist diizey tedavi yontemleri, lilkeyi medikal
turizmde popiiler bir destinasyon yapmaktadir (Tilrkiye Turizm Stratejisi 2023).

Tiirkiye, medikal turizm potansiyelini artirmak i¢in yogun tanitim kampanyalar yiiriitmekte ve saglik altyapisini
stirekli olarak gelistirmektedir. Bu girisimler, tilkenin medikal turizm sektoriindeki rekabetciligini ve ¢ekiciligini
artirmaktadir. Bu alandaki tanitim faaliyetlerinin ve saglik altyapisinin gelistirilmesinin, uluslararasi hasta
akisin etkiler ve destinasyonlarin rekabet giiclinii arttirabilir (Hall, 2006).

Tiirkiye, medikal turizm sektoriinde uluslararasi rekabet giiciinii artirmak amaciyla dis ticaret politikalarini
sekillendirmekte ve bu alanda stratejik adimlar atmaktadir. Bu stratejiler, saglik hizmetlerinin global tanitimini,
hedef kitleye yonelik 6zel hizmetlerin gelistirilmesini ve saglik turizmi altyapisinin iyilestirilmesini
kapsamaktadir. Bu tiir stratejik planlamalarin, medikal turizm destinasyonlarinin uluslararasi pazarda daha

gorliniir olmasina ve tercih edilmesine nasil katkida bulundugunu incelemektedir (Heung, Kiigiikusta, & Song,
2010).

Tiirkiye, uluslararasi is birliklerini giiclendirerek ve saglik sektoriindeki yatirimlar tesvik ederek medikal
turizmdeki bliylime potansiyelini artirmay1 hedeflemektedir. Bu, hem dis ticaretin gelisimine katki saglar hem
de Tiirkiye'nin global saglik sektoriindeki konumunu giiglendirir (T.C. Saglik Bakanligi, 2023). Giiniimiizde
hizla ilerleme kaydeden medikal turizm, gelecekte de kiiresel saglik sektdriinde daha etkin bir rol oynayacak ve
iilkeleraras1 saglik hizmeti degisimi artacaktir. Bu durum, hastalara cesitli tedavi yontemleri, gelismis
teknolojiler ve uzmanlik alanlarina daha genis erisim imkan1 saglayacaktir. Bu trend, hastalarin sadece maliyet
avantajlar1 icin degil, aym1 zamanda yiiksek kaliteli tedavi ve uzmanlik arayisi iginde farkli {ilkelere
yonelmelerine yol agmaktadir (Lunt, Horsfall, & Feld, 2015).

Medikal turizmde dijitallesme ve saglik teknolojilerindeki ilerlemeler, bu alan1 daha ulasilabilir ve verimli hale
getirecektir. Bu gelismeler, hasta deneyimini iyilestirecek ve tedavi siireclerini daha etkin kilacaktir. Bu alanda
yapilan ¢aligmalar dijital teknolojilerin ve inovasyonlarin, saglik turizmini nasil doniistiirdiigiine ve hastalar i¢in
daha Kkisisellestirilmis ¢6ziimler sunduguna dikkat ¢ekmektedir (Snyder, Crooks, & Johnton, 2012). Bunlarin
yaninda, saglik hizmetlerinin uluslararas1 standartlara uygunlugunun saglanmast ve hizmet kalitesinin
yiikseltilmesi 6nem tasir. Bu, medikal turistlerin memnuniyetini artiracak ve daha fazla hasta ¢ekecektir.

Medikal turizmde saglik hizmetlerinin tanitimi igin etkili pazarlama stratejileri olusturmali, bunun yaninda
saglik turizmi alt yapisi daha da gelistirilmelidir. Bu saglik turizmi odakli tesislerin arttirilmasi ve sektoriin
genislemesini kapsar. Bunu yatirim tegvikleri ve vergi avantajlar1 gibi ekonomik desteklerle saglik sektoriine
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yatirim ¢ekilmesi, medikal turizmin biiyiimesi destekleyecektir. Yapilan biitliin diizenlemeler ve yasal gerceve
medikal turizmi destekleyecek sektoriin siirdiiriilebilirligin ve entegrasyonunu saglayacaktir (Word Trade
Organization, 2023).

SONUC

Medikal turizm ve dis ticaret, saglik hizmetlerinin kiiresel alanda sunulmasi ve ticareti agisindan onemli bir
etkilesim igerisindedir. Medikal turizm, hastalarin tedavi almak ve saglik hizmetlerine erismek amaciyla tilkeler
arasinda seyahat etmesini icerir. Dig ticaret ise medikal {iriinlerin, saglik hizmetlerinin ve medikal turizmle ilgili
diger unsurlarin ticaretini ifade eder.

Bu makalede medikal turizmin ve dis ticaretin 6nemi, Tiirkiye 6rnegi lizerinden durumu ve gelecekteki rolii ele
alinmistir. Medikal turizm, ekonomik biiylime ve istthdamin yani sira saglik hizmetlerine erisimde cesitlilik
saglayarak Onemli avantajlar sunmaktadir. Dis ticaret ise medikal turizmin biiylimesini destekleyerek
iilkeleraras1 saglik ticaretini artirmaktadir.

Gelecekte, medikal turizm ve dis ticaret arasindaki iliskinin daha da gii¢lenmesi beklenmektedir. Kiiresellesme,
teknolojik ilerlemeler ve seyahat kolayliklari ile birlikte medikal turizm daha da yayginlasacak ve biiyiiyecektir.
Ulkeler, bu biiyiimeyi desteklemek ve siirdiiriilebilir kilmak igin saghk altyapisimi giiglendirmeli, kalite
standartlarini yiikseltmeli ve medikal turizmle ilgili politikalar gelistirmelidir.

Tirkiye 6rnegi incelendiginde, {ilkenin medikal turizmdeki potansiyelinin yiiksek oldugu ve bu alanda daha da
biiyiime saglamak i¢in politikalar gelistirildigi gozlemlenmektedir. Tiirkiye, saglik turizmi alaninda biiyilik bir
pazar olma yolunda ilerlemektedir ve bu alandaki potansiyelini degerlendirerek dis ticaret stratejileriyle entegre
ederek ekonomik biiyiimesine katki saglamay1 hedeflemektedir.

Sonug olarak, medikal turizm ve dis ticaret arasindaki etkilesim ve bu alanlardaki gelismeler kiiresel saglik
sektoriinli  etkilemeye devam edecek ve saglik hizmetlerine erisimde uluslararasi isbirliginin Snemini
vurgulayacaktir. Bu alandaki ilerlemeler, siirdiiriilebilir ve erisilebilir saglik hizmetlerine ulasma hedefiyle
uyum i¢inde olmali ve saglik sektdriiniin gelisimi igin kapsayici politikalarin benimsenmesi gerekmektedir.
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1. INTRODUCTION

One of the main factors for the effective operation of commercial banks is the policy of constant updating of
banking products and management systems. This follows from many conditions that determine the innovative
type of economic development. Firstly, banks and bank clients are business partners. Each of them pursues their
own goals, but at the same time they participate in each other's affairs. This is expressed in the preservation and
increase of clients’ capital based on the bank’s balanced financial and innovation policies, which, in turn,
ensures the generation of bank income. Secondly, the innovative activity of banks is a factor in their
competitiveness, and not only in the internal, but also in the external environment. Thirdly, the bank’s
innovative activities are associated with the development of new communications and banking technologies
(Decree of the President of the Republic of Uzbekistan).

Commercial banks selling innovative goods (services) face a number of problems associated with insufficient
methodological elaboration of issues of managing innovation activities. The banking sector, unlike the sphere of
material production, has certain features in organizing the innovation process. These include a large number of
clients and high dependence on them; strong interbank competition, which necessitates innovation; the
unpredictable process of the emergence of new ideas that do not relate to the results of scientific research.

Innovation activity is characterized by high uncertainty, which in turn requires the use of flexible and adaptive
risk management models. The objective difficulties of the practical implementation of innovations in banks
show that innovative activity requires the separation of innovation risk management into a separate area of risk
management of a commercial bank, the main elements of which, on the one hand, take into account the
peculiarities of the bank’s activities, and on the other hand, they can significantly reduce the damage from the
occurrence of risk risks. situations and increase the effect of commercialization of innovations.

In these conditions, research in the field of risk management tools for innovative activities of a commercial bank
becomes relevant, which determined the choice of the topic of the dissertation work.

2. LITERATURE REWIEW

There are a number of approaches to the issue of defining the concept and essence of the loan portfolio of a
commercial bank, which in various economic literature were interpreted differently by a number of foreign
scientists, Russian scientists and domestic economists.

For example, American academic economist Chris J. Barlton describes Diana Mac Naughton 's loan portfolio as
involving a categorization of loans. This definition represents part of a bank's loan portfolio.

Russian economist N. Sokolinskaya describes: “The loan portfolio consists of the sum of short-term and long-
term loans.” In this definition, this situation, which focuses on the loan term, does not fully reveal the essence of
the loan portfolio. Because the terms and compliance with the requirements of loans issued by a bank can only
be an important factor in determining the quality of the loan portfolio. Significant contributions to the
development of the theory of innovative development were made by such scientists as S.Yu. Glazyev, A.
Kleinecht , N.D. Kondratyev, M.I. Tugan -Baranovsky, J. Schumpeter , Yu.V. Yakovets and others.

Issues of development of management of innovative activities of commercial banks were considered in the
works of A.A. Ayupov, I.T. Balabanova, A.C. Borisova, V.l. Vagizova , BC Vikulova, Yu.N. Zakharova, PA
Isaeva, JT.B. Koch, J.I.P. Kurmanova, O.l. Lavrushina, A.B. Muravyova, T.V. Nikitina, I.M. Podlenova , T.IO.
Popova, I.A. Semagina , E.A. Utkin and other scientists.

In this regard, 1.T. Balabanov identifies several reasons for the emergence of banking innovations in the modern
economy:

- constant entrepreneurial thinking in order to win the competition;
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- periodically occurring financial crises, which encourages banks to pursue strict policies aimed at ensuring the
financial stability of the bank;

- international activities that allow you to obtain information about banking innovations in foreign countries.

A number of scholars have expressed their views on banking innovation. So, S.D. llyenkova divided banking
processes related to innovation into three groups:

a simple intra-organizational innovation process, which is associated with the fact that the innovation is
developed and used in one bank;

a simple inter-organizational process that is aimed at creating a new banking product (service) for its further
promotion to the market;

an expanded innovation process that is formed as a result of cooperation between the bank and interested
partners.

The result of this process is a complex banking product, for example, a “bank-client” system.

Another famous Russian economist O.I. Lavrushin describes that “the concept of a loan portfolio in the banking

business usually means the amount of loans from a particular bank.” At the same time, he believes that the
formation of a loan portfolio in a bank and its analysis will increase the chances of lending to clients, which will
make it possible to accurately develop the strategy and tactics of a commercial bank (Lavrushin, 2003).

According to L.I. Abalkin , G.S. Panova, the loan portfolio of commercial banks is a classification of loans by
quality and composition. This definition, in our opinion, has a positive approach to revealing the essence of the
loan portfolio. On the positive side, they highlight the need for categorization based on certain factors,
depending on the qualitative composition of the loans . G.S. Panova suggests that the emergence of financial
innovations and the increase in new financial products (services) were due to two groups of reasons:

- external, related to the constantly changing operating environment of banks;

- internal, associated with the increased riskiness of the banking business compared to other types of activities
(Mac Naugton, 2001, 75. Panova, 1997, 464).

Local economists in this area are Sh.Z.Abdullaeva , T.S.Malikov , S.H.Norkobilov , T.M.Karaliev |,
Z.A.Kholmakhmadov , M.B.Nurmurodov , A.K.Kadyrov , The scientific research of N.F. Karimov and others
deserves attention .

T.S. Malikov dealt with the problems of managing the risks of innovative activities of banks . According to T.S.
Malikov , a new technological structure emerges at the stage of growth of the previous structure, and develops
for a long time in a situation of inadequate environment. The deterioration of the economic situation at the stage
of decline of the existing technical and economic structure has a significant impact on the formation of a new
environment.

According to Sh.Z. Abdullaeva, the loan portfolio of banks is the sum of bank claims on a scale of loans, which
are classified according to certain criteria based on various credit risks. In his definition, the economist
specifically touched upon the classification of loans based on certain criteria and, at the same time, credit risks.
(Abdullaeva, 1997, 464). S.H. Norkobilov considers close ties between banks and partners to be the first reason
for banking innovation, which allows for profitable activities for both banks and clients. Customers are placing
increasingly high demands on banking products, so banks are forced to actively look for opportunities to
improve the quality and price of services. The second reason for banking innovation, according to S.Kh.
Norkobilov , is the competition between banking and financial institutions in the conditions of decentralization
of the monetary market. Competition is a powerful incentive to search for innovations that can enhance
competitive advantages. In the apt expression of Sh.Z. Abdullaeva, “competition should be a way of life.”
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(Abdullaeva, 1997, 464).
3. RESEARCH METHODOLOGY

As the theoretical and methodological basis of this article, conclusions, proposals and recommendations in
relevant areas were taken by studying general economic literature and scientific articles, research by economists
on the issues of effective management of the loan portfolio in commercial banks, analysis of their reviews,
expert assessment, monitoring of processes , a systematic approach to economic phenomena and processes, a
comparative analysis with the author’s experience.

4. ANALYSIS AND DISCUSSION OF RESULTS

Modern economic conditions require the creation of a banking system that is consistent with international
banking practice, based on increasing the efficiency of banking activities in our country and preventing existing
problems in the activities of commercial banks.

As in any activity, banking provides the opportunity to earn higher income by investing available funds on the
basis of the least risk. Higher profitability, in turn, increases the level of risk of transactions carried out by
banks, since banks work mainly with resources attracted from abroad. On the one hand, they are responsible to
their shareholders, and on the other, they have obligations to clients who have entrusted their funds and use
banking services. For this reason, commercial banks operate with risks that are several times higher than the
risks of other business entities.

Analyzing the specifics of the definitions discussed above, we believe that the loan portfolio can be defined as
follows: the bank’s loan portfolio is the sum of the total volume of loans issued by the bank, which are
considered necessary for the implementation of the bank’s credit operations.

Table 1. Gross domestic product (GDP) in the Republic of Uzbekistan, volume and level of loans from commercial
banks . [6]

Specification name 2019 2020 2021 2022
GDP ( billion sum). 511,838.10 529,391.40 602 193.0 734,587.7
Bank assets ( billion sum ). 272,726.90 272,726.9 366 121.1 444,922.5
Assets to GDP ratio, percent 53.30 51.50 60.80 60.57
Credit investments ( billion sum) 211,580.50 211,580.5 276,974.8 326,385.6
:?n?grc;;f credit investments to GDP at 413 40 460 444

From the data presented in Table 1, it is clear that in 2018-2021, the gross domestic product of the Republic of
Uzbekistan and commercial banks tended to increase the volume of loans issued. The volume of credit
investments directed to the real sector of the economy as of January 1, 2022 was 326,385.6 billion soums . It
can be seen that the volume of credit reached 41.4 percent in relation to GDP.

Despite the totality of studies of various aspects of the innovative activities of commercial banks, the issues of
risk management tools for the innovative activities of banks are insufficiently developed, which determined the
choice of topic and the objectives of the dissertation research.

The purpose of the dissertation research is to substantiate the theoretical aspects and practical recommendations
for improving risk management of innovative activities of commercial banks.
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In accordance with the goal, the following research objectives were identified:
- highlight the most significant risks of innovative activities of commercial banks;

- develop methodological recommendations for risk management of innovative activities of commercial banks
based on the morphological method;

- highlight the risk factors for the innovative activities of commercial banks;

- substantiate the relationship between the innovative development strategy of commercial banks and the risk
management system;

- develop methodological recommendations for managing the strategic risk of innovative activities of a
commercial bank.

The subject of this dissertation research is the set of economic relations that are formed in the banking services
market, in the aspect of risk management of innovative activities of a commercial bank. The object of the study
is the innovative activity of commercial banks of the Republic of Uzbekistan.

The theoretical and methodological basis of the dissertation was the works of national and foreign scientists on
the theory of innovative economic development, banking management and risk management, materials of
scientific seminars and conferences.

In the process of performing the dissertation work, such general scientific research methods as a systematic and
morphological approach to the study of economic phenomena, expert assessments, formalization and modeling
were used.

The information base for the study was the regulatory legal acts of the Central Bank of the Republic of
Uzbekistan, scientific publications; materials from periodicals and the Internet.

The scientific novelty of the study lies in the theoretical and methodological substantiation and development of
methodological and scientific- practical recommendations for improving the risk management system for
innovative activities of a commercial bank.

CONCLUSIONS

Based on these, the following main results were obtained and presented for defense, reflecting the scientific
novelty of the research:

- three significant risks in the innovative activities of commercial banks are identified: operational risk, risk of
loss of business reputation and risk of decreased profitability, and operational risk among these risks is decisive;

- methodological recommendations have been developed for managing the risks of innovative activity of
commercial banks based on the combinatorics of the components of a balanced scorecard and the stages of
preparation and implementation of an innovative banking product (service), which allows us to consider the
morphology of the risks of innovative activity of a commercial bank, their internal structure and make
management decisions on this basis to reduce risks; the proposed approach is a new development, which
significantly expands the capabilities of managing the risks of innovative activities of commercial banks;

- risk factors for the innovative activity of a commercial bank have been identified at the stages of preparation
and implementation of innovation, risk factors have been ranked using expert assessments, which helps to
identify key risk factors and identify zones of risky activity of the bank in the morphological risk matrix of
innovative activity;

- the relationship between the strategy of innovative activity of commercial banks and the risk management
system is substantiated, based on the coordination of the stages of strategic management of the innovative
development of a commercial bank and the stages of risk management;
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- methodological recommendations have been developed for managing the strategic risk of innovative activities
of a commercial bank in the system: “strategic map of a new product - directed graph - adjacency matrix of a
directed graph”, which provides unlimited opportunities for modeling strategic risk when implementing an
innovative development strategy and making effective management decisions to minimize it and neutralization.
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1. INTRODUCTION

The International Standards published by 1SO or by IEC are international consensus documents developed by
representatives of the ISO or IEC member bodies coming together in international Technical Committees.
International Standards contain technical specifications or other precise criteria, which ensure that materials,
products, processes, services, systems, or persons are fit for their intended purpose.

Standards have no predefined lifetime but undergo periodic review to ensure that they take account of the latest
technological developments and market trends(www.iso.org).

As noted above, standards do not necessarily just contain requirements (which are specifications, such as
defining characteristics, tolerances and limiting values) for products.

They can also be test methods, codes of practice, management system standards, recommendations, or
guidelines (guidance) on an agreed best practice.

Management system standards describe how businesses internally manage their production and continuous
improvement processes, either for quality assurance purposes, or to address specific concerns such as food
safety, environmental stewardship or security of information systems.

Further development of the financial market in our country, population

measures to expand the scope of coverage with quality financial services, to support the activities of insurance
organizations, as well as to create favorable conditions for protecting the rights and legal interests of consumers
in this area are being consistently implemented.

At the heart of the numerous reforms implemented in the republic, of course, is the modernization of the
national economy and its branches

The goal is to make it visible and, as a result, get a high profit. Therefore, it is necessary to introduce
international standards of financial accounting in all areas of our economy, including the insurance sector.

By accelerating the transition to international financial reporting standards (IFRS), attention is focused on
providing foreign investors with the necessary information environment and expanding access to international
financial markets, as well as improving the system of training accounting and auditing specialists according to
international standards.

In addition, the implementation of financial accounting methods tested in the world experience in the further
improvement of financial reports in insurance organizations is considered to be one of the urgent issues.

2. LITERATURE REWIEW

Current issues, problems and solutions of financial reporting in insurance organizations have been reflected in
the scientific works and literature of a number of scientists. Among economists, there is no common
understanding of current issues, problems and their solutions in the organization of financial reports in insurance
organizations.

Within the framework of the selected research topic, the actual issues, problems and their solutions of the
organization of financial reports in insurance organizations require an in-depth analysis of their nature and
purpose. A number of scientific researches are being carried out on researching current issues, problems and
their solutions in the organization of financial reports in insurance organizations of the economy.

Shennaev Kh. M (2020) international experience of regulation of insurance activity is studied on the example of
the USA, the European Union and its member states, such as Great Britain, Germany, as well as the developed
countries of Asia, Japan and China. The article also analyzes the changes and trends related to the regulation of
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insurance activities on a global scale in the context of globalization. Based on the results of the research,
suggestions and recommendations were developed on the application of advanced and modern forms of
regulation of insurance activities in the practice of insurance activities of Uzbekistan (Shennaev, 2020).

U. Radjabov (2021) emphasized that the concepts of insurance and insurance activity, the existing theoretical
views related to insurance activity have gained a new meaning based on the requirements of the market
economy. Insurance reserves, the procedures for their formation have been disclosed. It has been studied that the
calculation of insurance reserves should be carried out based on the account and reporting data of the insurer.
The results of financial activity of insurance market participants, indicators of financial stability of insurance
companies, the current state of insurance legislation and other regulatory legal documents related to insurance
work were analyzed (Radjabov, 2021).

Ochilov I.K (2017) in insurance organizations for the operative implementation of the payment of damages
caused by the occurrence of insurance events, studying the documents submitted for insurance claims,
determining the amount of damage caused to property and fulfilling financial obligations to pay insurance
coverage, to eliminate damages the issues of determining expenses and improving their reflection in accounts
are covered (Ochilov, 2022).

In our opinion, accounting is of great importance in the development of insurance organizations, because the
financial collapse of an insurer affects the interests of many policyholders. For this reason, we believe that it is
important to focus on ensuring the financial stability of the insurance organization, correct financial
calculations, and improve the accounting system based on international standards.

3. RESEARCH METHODOLOGY

Observation, data collection, summarization, grouping, comparison, economic relations in the field of services
and the pandemic and its impact on the insurance industry, problems and their solutions by local and foreign
scientists based on the study of the pandemic and the laws regulating the industry and conclusions and proposals
aimed at its impact on the insurance industry, problems and their solutions are formed.

4. ANALYSIS AND DISCUSSION OF RESULTS

In 2019-2020, the share of the insurance sector in the gross domestic product in our country is only 0.4 percent.
Insurance premiums per capita amount to 28,000 soums, which is a very low figure. One of the main reasons for
this is that insurance services are not sufficiently attractive, and the rights of all parties in insurance relations are
not the same, which prevents legal and natural persons from increasing their confidence in insurance.

In the context of deepening market relations and modernization of our country, insurance organizations are
developing their activities in the field of providing insurance services.

As an example, 40 insurance organizations, 5 insurance and reinsurance brokers, 22 assistants, adjusters and
surveyors, 5 actuaries, and more than 8,900 insurance agents are operating in the insurance market in our
country. At this point, it is important to adapt the calculation of insurance organizations to the international
level. In the international practice of preparation and presentation of financial reports, the structure of report
forms is defined in Figure 1 below.

In insurance organizations, it provides information to users of financial statements about the elements listed in
the financial statement forms shown in this figure.

32



ERGASHOVA, Mukaddas - Problems For Financial Reporting In Insurance Organizations On The Basis Of International Standards
(Sigorta Kuruluslarinda Uluslararasi Standartlara Gore Finansal Raporlama Sorunlart

y Y
| .
Financial situation assgts .
n tina bal +obligations
on (Accounting balance) «capital
.
s ™
| e
. *benefit
Profit and Loss Statement AT
(Financial Results) 9 -
+other comprehensive income
N J
r I
Cash flow statement | «cash flow from operating activities
o b «cash flow from investing activities
(About cash flow) -cash flow from financial activities
.
_ — -
Eriatelequity | ~authorized capital
sreserve capital
about the cha_nge adlded capital
report (Equity | eretained earnings

about)
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In turn, users are considered important in the preparation and presentation of financial reports in accordance
with international standards in insurance organizations. (Fig. 2)
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Figure 2. Users of financial reports of insurance organizations

Private capital is an important source of economic funds of insurance organizations. This resource is mainly
multiplied by the last financial result obtained from the insurance activity, i.e. profit. That is why the report on
financial results is an important object. Financial results of insurance organizations are directly related to
income and expenses, and they must use available resources effectively. Otherwise, high results cannot be
achieved in their activities. Therefore, incomes, expenses, their types and sources of origin are constantly
monitored (Tulakhodjaeva and others, 2018)

The accounting of financial results of insurance organizations is a component of the financial report, that is, the
final economic result of the activity of the insurance organization expressed in the form of profit or loss,
conducting work to confirm the correctness of income and expenses, the correctness and reasonableness of the
report on financial results (Form 2) is to ensure that it is filled

In insurance organizations, the main income and expense account differs in its specificity. The total amount of
money received in the account as a result of carrying out insurance, engaging in other activities not prohibited
by law is considered as its income. Incomes in insurance organizations are composed as follows (Shennaev and
others, 2014)

The total cost of the insurer is the cost of the insurance "product”. It is regulated on the basis of current
regulatory documents and is the basis for determining the structure of the insurer's expenses. When determining
the tax base, it is also necessary to clarify the total costs of the insurer and their composition. The costs of
insurance organizations can be seen in Figure 3 below..

Expenses of insurance organizations

insurance activity expenses;
— expenses related to financial activities;
By types of activity management costs;

reporting period expenses;
future period costs;
overdue expenses

According to the
corresponding

Material expenses; Labor costs; Social
insurance costs; Depreciation expenses;

By cost items

Other expenses

Figure 3. Cost structure of insurance organizations
Financial performance accounting in insurance organizations has certain characteristics, which are as follows:

- the report on financial results can be checked separately or simultaneously with other operations (indicators) of
the insurance organization;

- the report on financial results is considered the final part of the accounting policy of the insurance
organization, so the effectiveness of the report on financial results directly depends on the results of other
indicators;
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- the report of financial results includes a clear and specific period, this period is directly related to the type of
report (current, annual reports).

- the composition of financial results reports differs in content depending on the forms of ownership.
CONCLUSIONS

In the process of adaptation to the MHSS of insurance organizations, we have developed a scheme of the
accounting and analysis system Fig. 3.

The systematic approach includes considering accounting as a system of interrelated subsystems: accounting,
operational (operational and technical) accounting, statistical accounting, reporting, analytical system, internal
control and audit system.

The relationship between the presented accounting and analytical elements results in the system providing more
detailed information to interested users who make management and economic decisions.

In conclusion, we can say that it is necessary to publish financial reports in the same form and content for
everyone when entering foreign markets, establishing international trade and commerce, and participating in the
world stock market.

The use of accounting in insurance organizations in economic entities gives the opportunity to occupy one of the
main positions in the rapid and prospective management of their activities, to fully comply with the
requirements of international standards..

As a result of the conducted research, the author proposed solutions aimed at eliminating problems related to the
improvement of accounting of the organization of financial reports in insurance organizations:

Adjustment of accounting in insurance organizations to international standards;

In the formation of financial results in insurance organizations, great attention was paid to income, expenses,
profit and loss, their content;

It was concluded that it is appropriate to improve the filling of financial reporting forms in insurance
organizations.
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ABSTRACT

In this article has been examined the evolution of IFRS in the context of digitalization of the Uzbekistan
economy for its implementation in international economic processes. To expand the use of financial
statements prepared in accordance with international financial reporting standards, it is necessary to digitize
the financial and non-financial indicators contained in the statements. The study identified the advantages
and disadvantages of using the XBRL standard when preparing financial statements under IFRS. The XBRL
standard allows you to obtain financial and non-financial information about the reporting company in
various sections. The preparation of financial statements presented in accordance with IFRS using the XBRL
standard changes the transparency and openness of accounting data according to international financial
reporting standards and brings them closer to global standards of digitalization language. The use of the
XBRL standard significantly reduces the time it takes to prepare financial statements and eliminates the
inconsistency of metadata, but in the near future it is not able to replace the professional judgment of a
qualified accountant. The article proposes a unified digital data model, including the XBRL format, which
allows for data taxonomy and standardization of financial indicators of different companies. To fully
implement the XBRL format when preparing financial statements under IFRS, it is necessary to certify
domestic software developers who are able to ensure a secure process for collecting, processing and
transmitting company data through digital channels.

OZET

Bu makalede, uluslararasi ekonomik siireclerde uygulanmasi icin Ozbekistan ekonomisinin dijitallesmesi
baglaminda UFRS'nin evrimi incelenmistir. Uluslararasi finansal raporlama standartlarma uygun olarak
hazirlanan mali tablolarin kullaniminin yayginlastirilmasi icin tablolarda yer alan mali ve mali olmayan
gostergelerin  sayisallastirilmas: ~ gerekmektedir.  Calismada, IFRS kapsaminda mali tablolarin
hazirlanmasinda XBRL standardinin kullanilmasmin avantaj ve dezavantajlart belirlendi. XBRL standard,,
raporlama yapan gsirket hakkinda cesitli béliimlerde finansal ve finansal olmayan bilgiler elde etmenize
olanak saglar. UFRS"ye uygun olarak sunulan finansal tablolarin XBRL standard: kullanmlarak hazirlanmasi,
muhasebe verilerinin uluslararasi finansal raporlama standartlarina gore seffafigini ve agikligin
degistirerek dijitallesme dilinin kiiresel standartlarina yakinlastirmaktadir. XBRL standardimin kullanilmasi,
mali tablolarin hazirlanmast icin gereken siireyi 6nemli él¢iide azaltir ve meta verilerdeki tutarsizligi ortadan
kaldirir, ancak yakin gelecekte nitelikli bir muhasebecinin mesleki muhakemesi yerine gecemez. Makale,
farkly sirketlerin finansal géstergelerinin veri siiflandirmasina ve standartlastiriimasina olanak taniyan,
XBRL formatini da iceren birlesik bir dijital veri modeli onermektedir. IFRS kapsaminda mali tablolarin
hazirlanmasinda XBRL formatimin tam olarak wuygulanabilmesi igin, sirket verilerinin dijital kanallar
tizerinden toplanmasi, islenmesi ve iletilmesi konusunda giivenli bir siire¢c saglayabilen yerli yazilim
gelistiricilerin sertifikalandirilmasi gerekmektedir.

36


mailto:mannopova_rano@tfi.uz

MANNAPOVA, A. Rano - Application Of IFRS In The Conditions Of Digital Technologies
(IFRS'nin Dijital Teknolojiler Kosullarinda Uygulanmasi)

1. INTRODUCTION

Financial statements prepared in accordance with IFRS allow Uzbekistan companies to enter foreign capital
markets and attract foreign investors (Akamah, Mason&Shafron, 2022). Consequently, companies that disclose
financial statements according to IFRS standards are subject to the requirements of the information revolution
(Yuryeva, Pudeyan, Medvedskaya, Zaporozhtseva&Zemlyakova).

The development of international financial reporting standards in the context of the introduction of digital
technologies goes beyond the electronic interaction between users of the information contained in the statements
and affects the issues of collecting, processing and analyzing data (Chernykh&Baybulatova, 2023).

Domestic and foreign scientists are engaged in research in the field of application of digital technologies in the
financial sector, namely for collecting, processing and processing data for the preparation of financial statements
in accordance with IFRS: Ergasheva S. T.(2020), Kaspin L.E., Bulyga R.P. (2020), Karpova T.P. .
Kushnarenko T.V. (2021), Rozhnova O.V. (2018), Fourny Ghislain (2020).

Almost all Uzbekistan experts in this field argue that the main subject of studying the application of IFRS in the
context of digital technologies is the need to create a unified concept of digitalization and/or a unified standard
for digital tools.

2. MATERIALS AND METHODS

The purpose of the scientific article is to analyze the prospects for digitalization of IFRS reporting through the
introduction of the XBRL format, as well as the development of a unified digital data model that allows
standardization and digitization of IFRS using XBRL. The object of scientific research is IFRS reporting, the
subject is digital technologies in financial accounting. In preparing the theoretical section of the scientific
research devoted to determining the development of IFRS in the context of digital technologies, general
scientific methods were used: observation, analysis and synthesis, and the method of logical reasoning. For the
practical part of the study, special methods were used: systematization, modeling and expert assessments.

3. ANALYSIS AND DISCUSSION OF RESULTS

Observation, data collection, summarization, grouping, comparison, economic relations in the field of services
and the pandemic and its impact on the insurance industry, problems and their solutions by local and foreign
scientists based on the study of the pandemic and the laws regulating the industry and conclusions and proposals
aimed at its impact on the insurance industry, problems and their solutions are formed.

4. ANALYSIS AND DISCUSSION OF RESULTS

Standards XBRL (eXtensible Business Reporting Language) developed based on XML format. The XBRL
language specification is developed and published by an independent international organization XBRL
International Inc.

The XBRL language is intended for the exchange of electronic data of financial and management reporting,
describing the provided reporting not in the language of forms, but in the language of basic indicators structured
in a data model (XBRL financial statements).

The capabilities of XBRL reporting when preparing IFRS are presented in Figure 1.

1. Datatemplate Templates to be completed by IFRS preparers

| Sets of reference books, collection of

2. Metadata > o
characteristics
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A 4

3. Data model Data objects and structures and their relationships

with metadata

4. Reporting forms Reporting generated based on metadata and data

\ 4

model
5. Taxonomy _| Structuring data, financial indicators, non-financial
"| information
6. Analytical reports Reports generated on the basis of data from IFRS

A 4

participants

Figure 1. XBRL reporting capabilities for IFRS
Resource: Built by the authors

The capabilities of XBRL make it possible to harmonize IFRS financial reporting forms (Official website of
IFRS) and bring reports of different companies into single digital components, which allows investors and other
interested parties to compare and analyze the financial performance of companies.

To compare the financial indicators of different companies, it is necessary to bring IFRS reporting in XBRL
format into a single digital data model (Table 1).

Table 1. Unified digital data model

Characteristics Description

Metadata A unified list of financial and non-financial indicators, catalogs,
classifications of counterparties to unify digital channels for information
exchange. This list includes explanations, a glossary and links to

regulations.
Validation Measurement control and digital data model management tools
Examination Issuance of information messages about identified technical, stylistic and

mathematical errors

Documentation Links to definitions of indicators contained in the reporting and reporting
regulations

Digital channels Relationship between financial indicators and their analytical features

Expenses Software certification costs

The use of a unified digital data model will allow external and internal users of financial statements prepared in
accordance with IFRS to conduct in-depth analytics.

The scheme for collecting and generating IFRS reporting in XBRL format using a unified digital data model is
proposed to be drawn up as follows (Figure 2):

Fig.2.Scheme for collecting and generating IFRS reporting in XBRL format using a unified data model
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\ 4

Accounting Unified digital Converter software

data model

A\ 4

XBRL Processor

A 4

Supervisory authorities, information disclosure

The Converter software converts the reporting data received after aggregation into a single digital data model
and validates it according to the XBRL taxonomy.

A unified digital data model in XBRL format will allow the financial reporting of different companies to be
standardized according to a single data taxonomy.

The direct benefits of using the XBRL format in a single digital data model when preparing IFRS reporting are
to increase the structure and transparency, respectively, the accessibility of financial and non-financial
indicators contained in financial statements prepared in accordance with IFRS, and the indirect benefits are to
increase confidence in the enterprise - the compiler of such reporting and the growth of his business rating.

The disadvantages of using XBRL are the need to train the accountant preparing financial statements under
IFRS to work in the XBRL format, certify the software used and monitor the information security of the data.

The advantage of using XBRL when presenting financial statements in IFRS format is that the reporting data is
highly structured - the IFRS taxonomy occurs. The IFRS taxonomy should be understood as the arrangement of
all reporting items under the required headings, which will fully meet the requirements of IFRS standards. In
addition, clearly structured financial (accounting) reporting data will allow you to choose the most optimal
accounting policy for the company and increase compliance control.

Drawing up IFRS reporting in XBRL format allows you to level out the discrepancies between different IFRS
standards and compare the reports of different organizations. At the same time, the XBRL digital language does
not completely eliminate the possibility of different interpretations, and, therefore, the need for professional
judgment of the accounting service.

Currently, reporting in XBRL format in Russia must be submitted to the Bank of Russia only by professional
participants in the securities market, collective investment entities and insurance entities. The use of the XBRL
standard in the future by companies in the non-financial sector will make it possible to bring their financial
statements presented under IFRS closer to the requirements imposed not only by Russian supervisory
authorities, but also by international organizations (FRC publishes future of corporate reporting discussion

paper).

To digitalize accounting, it is necessary to expand not only digital objects and digital accounting tools, but also
to increase the composition of financial reporting indicators (for example, to include cryptography standards)
(Ageeva, 2020).

To eliminate the digital divide in the presentation of financial statements in accordance with IFRS, it is
necessary to increase the security of digital accounting data and introduce modern digital technologies. In the
context of strict sanctions from the West, emphasis must be placed on the formation of our own digital
infrastructure and information security means. Our own solutions that increase the security of digital systems
will help accelerate the implementation of domestic digital technologies, including those with integrated
information security mechanisms, which are in demand by the state and business in the development of
electronic services for the preparation of financial statements in the IFRS format.
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After the start of a special military operation in Russia, the Central Bank of the Russian Federation prohibited
the publication of financial statements prepared in accordance with IFRS. In this regard, companies transmit
financial reporting data only to the regulator. This measure was taken to hide financial indicators and non-
financial information of Russian companies from external users located in unfriendly countries. Due to the fact
that the XBRL standard belongs to Western developers, a problem has arisen regarding the security of data
contained in IFRS reporting and generated in the XBRL format. For the same reason, it is not recommended to
use cloud technologies when preparing IFRS reporting.

At the same time, Uzbek developers need to provide software for working with XBRL, which will increase the
technological sovereignty of the Uzbekistan Republics, reduce the risk of cyber crimes and secure financial
reporting data provided in accordance with IFRS in XBRL format.

The purchase and installation of software products that form the XBRL language, the development and
modification of National Bank of Uzbekistan systems, testing and putting them into operation, the creation of a
permanent XBRL jurisdiction in Russia will allow the safe integration of IFRS into the world taxonomy
reporting language XBRL.

The use of these digital tools will improve accounting and reporting under IFRS and meet the requirements of
IFRS participants for the digital transformation of the economy

CONCLUSIONS

Financial statements prepared in accordance with international financial reporting standards are one of the main
sources of information when analyzing the financial and economic activities of a company.

Companies presenting financial statements in accordance with IFRS must keep pace with the requirements for
digitalization of the economy. In this regard, there is a continuous process of introducing digital tools and
technologies into the collection, processing and preparation of financial reporting.

The XBRL standard is used to describe financial statement data in a structured manner. Currently, this language
is required only for companies from the financial sector of the economy. At the same time, the capabilities of
this standard can be used to exchange financial indicators and non-financial information by companies in the
non-financial sector of the economy.

National companies that use a business language such as XBRL are more quickly integrated into the
international business space, which is especially important when our country joins the Eurasian Economic
Union (Druzhilovskaya T. Yu.&Druzhilovskaya E. S., 2019).

Many problems with inconsistencies in different reports compiled according to IFRS are solved by bringing
them to a single digital data model compiled in XBRL format.

The use of digitalization technologies for financial reporting in accordance with IFRS has a positive effect on its
openness and accessibility for investors. At the same time, new digital financial assets are emerging, and hence
the need to introduce a method for accounting for them, as well as new requirements for the format of reporting
under IFRS to regulatory authorities. All this forces businesses to modernize digital technologies used in
enterprises.

Filing financial statements prepared in accordance with IFRS in XBRL format reduces the amount of duplicate
information in the submitted statements, which reduces the burden of control by regulatory authorities. In
addition, this digital language reduces the number of computational errors.
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retail banking This article delves into the intricacies of retail banking products in Uzbek commercial banks. It explores the
' theoretical and methodological foundations of these products, their development, implementation strategies,
commercial banks and the challenges faced in managing associated risks. Additionally, it examines the evolution of retail

banking and its significant role in the financial industry.
uzbekistan,

banking products

Anahtar Kelimeler: OZET

bireysel bankaculik, Bu makale, Ozbek ticari bankalarindaki perakende bankacilik iiriinlerinin inceliklerini incelemektedir. Bu
tiriinlerin  teorik ve metodolojik temellerini, gelisimlerini, uygulama stratejilerini ve ilgili risklerin
ticari bankalar, yonetiminde karsilasilan zorluklar: arastiriyor. Ayrica bireysel bankaciligin gelisimini ve finans sektériindeki

onemli roliinii inceliyor.
ozbekistan,

bankacilik tirtinleri
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1. INTRODUCTION

In the dynamic landscape of the global financial sector, Uzbekistan's banking industry stands out for its evolving
approach to retail banking. Retail banking, a cornerstone of financial services, is pivotal in bridging the gap
between the complex mechanisms of banking and the everyday financial needs of individuals. This article
delves into the multifaceted world of retail banking products offered by commercial banks in Uzbekistan,
highlighting their development, implementation, and the challenges faced in this vibrant market.

The Uzbek banking sector, reflective of its robust economic environment, has been undergoing significant
transformation. This transformation is driven by the need to cater to the diverse financial requirements of a
growing consumer base, the integration of innovative technologies, and adherence to international banking
standards. Retail banking products, ranging from basic savings accounts to sophisticated loan and investment
services, form the backbone of this sector, offering essential financial tools to individuals and families.

This article will explore the theoretical and methodological foundations of these retail banking products. It will
provide insights into how commercial banks in Uzbekistan develop and implement these products while
managing the inherent risks. The discussion extends to the influence of technological advancements on product
offerings and consumer behavior, underlining the importance of digitalization in today's banking sector.
Furthermore, it will shed light on the historical context and regulatory environment that shape the strategies and
operations of these banks.

In essence, this introduction sets the stage for a comprehensive examination of the retail banking products in
Uzbek commercial banks, highlighting their significance in the financial landscape of Uzbekistan and their
impact on the broader economic canvas.

2. METHODOLOGY

The methodology of this study is designed to provide a comprehensive analysis of retail banking products in
Uzbek commercial banks. It employs a multifaceted approach, integrating both qualitative and quantitative
research methods to ensure a thorough understanding of the sector.

3. LITERATURE REWIEW

Authored by D. To‘ychiyev in 2023, this literature review comprehensively examines the array of scholarly
works, historical documents, and contemporary analyses that provide a foundation for understanding retail
banking products in Uzbek commercial banks. To‘ychiyev's approach synthesizes various perspectives,
integrating theoretical, practical, and technological dimensions of banking (Arzikulov and To’ychiyev, 2023).

3.1. Historical Context and Evolution
3.1.1. Banking History Overview

Results of Ergasheva, L showed with an exploration of early banking practices, tracing the evolution from
simple money-lending to complex, customer-focused retail banking services (Ergasheva, 2023).

3.1.2. Retail Banking Development

The The transformation of banking to include retail services is critically analyzed, underscoring how consumer
banking evolved alongside commercial and investment banking sectors (Norov, Shaxiddinonov, Norova, 2023).

3.2. Theoretical Perspectives
3.2.1. Foundational Banking Theories

Norov, A., Shaxiddinonov, S., & Norova, N. discusses key banking theories that form the bedrock of
understanding how banks operate, manage risk, and engage with customers.
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3.2.1. Consumer Behavior in Banking

The review delves into research on customer behavior in the financial sector, highlighting how customer needs
drive the development of banking products (Berger, DeYoung, 2001)

3.3. Technological Impact
3.3.1. Digitalization in Banking

Palmquist, S. (2020) and Pavlyushchenko (2017) gives substantial attention to the digital transformation in
banking, focusing on how technology has reshaped customer interactions and banking operations.

3.3.2. Fintech Integration

The intersection of financial technology and traditional banking models is examined, with an emphasis on its
impact on retail banking (Liu, 2021).

3.4. Risk and Regulation
3.4.1. Risk Management in Banking

Smit, E. Y. reviews literature on risk management, emphasizing the methodologies used by banks to assess and
mitigate risks associated with retail banking products (Smit, 2011).

3.4.2. Regulatory Frameworks

Studies on the regulatory landscape of banking are analyzed, illustrating how compliance impacts product
development and risk strategies (Gantumur, 2015).

3.5. Comparative and Regional Analysis
3.5.1. Global vs. Uzbek Banking Trends

Ruziev, K. offers a comparative analysis between global banking trends and the specific practices within the
Uzbek banking sector (Ruziev, 2006).

3.5.2. Banking in Emerging Markets

There is a focus on how banking in emerging markets like Central Asia presents unique challenges and
opportunities, with specific references to the Uzbek context.

3.6. Innovation and Customer Centricity
3.6.1. Innovative Banking Products

Salina, A. P. explores literature on innovation in banking products, noting the challenges faced in developing
new offerings (Rosenblum, 2016).

3.6.2. Customer-Centric Models

The review underscores the importance of aligning banking services with customer needs, drawing on studies
that emphasize customer-centric approaches (Sadeev, 2018).

4.  ANALYSIS

Retail banking products may pose financial risks to the bank such as credit risk, operational risk and market risk.
Risk management is an integral part of product introduction. The bank should develop a risk assessment and
monitoring system, as well as identify ways and means of reducing them. Effective risk management helps the
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bank to provide products with stable profitability.

Ma;ﬁ;;:o;z?-ic;l?nd Development of Product
Rl B marketing strategy development

* Gathering * Creating a * Creating products
information about marketing plan to that meet the needs
potential promote the of customers
customers product » Determining

* Analysis of * Advertising product features,
customer needs planning terms and prices
and opportunities

Figure 1. Mechanism of preparation for (Sharp, Alexander and Bailey, 2019) sale of retail banking products in
commercial banks

The introduction of retail banking products is a process that requires continuous improvement. Banks must
collect customer feedback, analyze the results, and make adjustments to products and strategies. Only in this
way can they adapt to changing market conditions and maintain a competitive advantage.

The introduction of retail banking products in commercial banks requires a comprehensive approach, taking into
account theoretical and methodological aspects, covering market research, product design, marketing, risk
management and continuous improvement. Effective management of these aspects will help (Martin, 2021)
banks succeed in the retail banking market and meet customer needs, ensuring their financial stability.

The implementation of retail banking products in commercial banks depends on a number of theoretical and
methodological foundations. Below are the key points to consider when developing and implementing such
products:

Market Research: The retail banking product development process should begin with conducting market
research to understand customer needs and preferences. This allows the bank to determine which products will
be in demand in the market.

Customer Segmentation: A commercial bank should segment its customers into different segments based on
their needs and characteristics. This helps the bank create products that better suit the needs of each customer
group.

Product Design: A bank should design products that will be attractive to its customers. This includes defining
the key features of the product, such as interest rates, terms, terms , etc.

Regulatory Compliance: Banks must comply with laws and regulations governing banking activities. Thus,
when developing retail products, the bank must take into account the requirements of regulatory authorities to
avoid violations.

Risk Management: Retail banking products may involve various risks such as credit risk, operational risk , etc.
The bank should develop risk management strategies related to the sale of these products.

Employee Training: Introducing retail banking products requires training bank employees to effectively present
and serve customers by providing information about products and services.

Monitoring and analysis: The bank should continuously monitor the performance of retail products and analyze
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the data to ensure that they meet expected profits and customer expectations. Based on this information, the
bank can make adjustments to its strategy.

Customer Focus: The focus of retail sales should be on customers. The bank should strive to meet the needs and
demands of its customers by providing (Williams, 2017) quality service and competitive products.

In this context, retail banking refers to the provision of financial services to individuals and small businesses.
Some key theoretical aspects related to retail banking are (Johnson, 2019):

*Modern banking technologies are important in creating a customer service

model.
. *Banks offer special services to specific customer groups and try to introduce
Banking . O oM -
Technologies the principle of individual service to each customer. )

«The effectiveness and competitiveness of banks depends on the popularity of

their banking products and services and the level of customer satisfaction with

Efficiency and products and services.

Competit)i/vene *Banks are adopting aggressive strategies to capture the market by adopting
ss innovative sales technologies and after sales services.

+Retail banking is evolving, offering services such as payment cards, internet1
banking and mobile apps for cashless payments and savings needs.

*These services include activities related to securities, such as brokerage and

News in
Service asset management.

J

Figure 2. Methodological basis of implementation of retail banking products in commercial banks (Smith, 2020)

Retail banks perform a number of important functions, including accepting deposits, making loans, processing
payments and transactions, and providing financial advice. Theoretical analysis explains how these functions
affect the economy and customers.

Retail banking theory also covers the process of lending to customers. This includes analyzing the
creditworthiness of customers, determining rates, credit terms and risk management.

Theoretical models also focus on the risk faced by retail banks. This includes credit risk, operational risk,
liquidity risk and other aspects related to risk management.

With the development of information technology, the theoretical aspects of retail banking also cover topics
related to digitization of banking services, internet banking, mobile applications and their impact on customer
service and banks' competitiveness (https://en.wikipedia.org/wiki/History of banking).

Retail banking theory may include the analysis of consumer behavior that influences the choice of banking
products (Smith, 2018) and banks.

Retail banking research helps banks and regulators understand how to effectively deliver services, manage risk,
and adapt to changing market conditions (Johnson MB, 2015).

Many scholars trace the historical roots of the modern banking system to medieval and Renaissance lItaly,
particularly the wealthy cities of Florence, Venice, and Genoa. The Bardi and Peruzzi families dominated the
banking of 14th-century Florence, the most famous bank being the Medici Bank, founded in 1397. The oldest
bank still in existence is the Banca Monte dei Paschi di Siena, founded in 1472. Banking spread from Italy
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throughout the Roman Empire and later to Northern Europe in the 15th and 16th centuries. Important banking
innovations occurred in Amsterdam in the 17th century and in London in the 18th century.

Major changes in the size and geographic distribution of banks occurred in the 20th century due to major
changes in telecommunications and computing systems in banking operations. The financial crisis of 2007-2008
led to the failure of some of the world's largest banks and sparked widespread debate about banking regulation
(Martin, 2019).

Retail banking, sometimes referred to as the retail banking sector, is an important historical and economic
component of the financial system. This segment of the bank's activity is focused on providing financial services
to individual clients and small businesses, and its development has deep historical roots dating back to ancient
times (Garcia, 2020).

The history of retail banking goes back hundreds of years, starting with the first commercial banks and their
services to ordinary citizens. Starting from the 17th century, banks in Europe and North America began
accepting deposits and lending to citizens, issuing checks and banknotes (Williams, 2016).

An important feature of retail banking was its impact on the economy. The provision of loans, payment
processing and savings accounts has facilitated the development of entrepreneurship and investment. In
addition, retail banking has become a key part of the financial infrastructure, contributing to the stability of
economic systems.

Over the years, retail banking has continued to evolve. With the development of information technology and
digital innovation, banks have begun to offer new services to customers, including internet banking, mobile
applications and electronic payments . These changes significantly simplified access to banking services and
improved customer experience.

With the growth of banking in the retail sector came the need for regulation and standardization. In various
countries, regulations and laws aimed at ensuring the stability of the financial system and customer protection
have been developed. Anti-fraud and data protection have become priorities for regulators.

Retail banking remains a key component of the modern financial system. Its historical development shows the
importance of providing financial services to the broad population and its impact on economic development.
With the advent of new technology and regulation, retail banking is in the spotlight, helping to ensure customer
satisfaction and the stability of financial markets.

There are several perspectives on the definition of retail banking, and each of them emphasizes different aspects
of this activity:

Retail Banking Product Suite: One approach is to view retail as a suite of diverse banking products designed for
mass demand and able to quickly adapt to market changes. These products can be made available at various
points of sale close to customers.

Integrated Infrastructure Operations: Another approach includes not only products, but also bank infrastructure,
personnel, management systems, marketing and advertising strategies. This definition highlights the complex
nature of retail business.

CONCLUSIONS AND SUGGESTIONS

This article has provided a comprehensive overview of the retail banking products offered by commercial banks
in Uzbekistan. It has delved into the theoretical and methodological foundations of these products, outlined their
development and implementation strategies, and addressed the challenges of risk management within this sector.
The evolution of retail banking and its role in the financial industry have been highlighted, emphasizing the
sector's historical depth and current transformation influenced by digital innovation and regulatory changes.
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Retail banking in Uzbekistan has shown resilience and adaptability, with banks continually evolving to meet the
financial needs of their customers. The integration of new technologies and customer-centric approaches are
indicative of a sector that is responsive to the requirements of a dynamic economic landscape.

Suggestions:

Embrace Digital Transformation: Uzbek banks should continue to embrace digital technologies to enhance
customer experience and streamline operations. Investing in mobile banking, online services, and fintech
partnerships can position them competitively in a digital future.

Focus on Customer Needs: Banks must maintain a strong focus on customer needs, tailoring products and
services to meet the varied financial needs of their consumer base. This includes offering personalized financial
advice and customized banking solutions.

Enhance Risk Management: Given the inherent risks in retail banking, from credit to operational risks, banks
should strengthen their risk management frameworks. This could involve more sophisticated credit scoring
models and contingency planning for market fluctuations.

Regulatory Compliance: Staying ahead of regulatory changes and ensuring compliance will protect banks from
potential legal and financial repercussions. This includes adhering to international banking standards and local
regulations.

Training and Development: Continuous training and development programs for bank staff will ensure that
customer service remains knowledgeable, responsive, and aligned with the latest banking practices.

Continuous Innovation: To remain competitive, banks should invest in continuous product innovation, exploring
areas like sustainable finance, and considering the needs of underserved segments such as small businesses and
rural populations.

Market Research and Analysis: Ongoing market research and analysis will be vital to understand evolving
customer behaviors and preferences, enabling banks to adjust their product offerings proactively.

By addressing these areas, commercial banks in Uzbekistan can continue to grow and serve their customers
effectively, contributing to the overall stability and development of the country's financial sector.
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ABSTRACT

In this paper has been made econometric analysis of the impact of the development of tourism on the digital
economy in Uzbekistan. As a hypothesis of the research, the identification of exogenous factors affecting the
flow of tourists, especially the development of the digital economy, was studied. In this, the segment of
tourism from the CIS countries and other countries was analyzed in 2018-2023. The hypothesis was
confirmed in the regression analysis of Internet dependence in the segment from 0 to 18 years. Also, effect of
factors such as: the number of marriages arranged for tourists aged 19 to 30, 31 to 55 and over 55, the
population is provided with the Internet, the development of the transport system, and the increase in the
volume of services per capita by region was studied.

OZET

Bu calismada Ozbekistan'da turizmin gelismesinin dijital ekonomi iizerindeki etkisinin ekonometrik analizi
yapumistir. Arastirmanin hipotezi olarak dijital ekonominin gelisimi basta olmak iizere turist akisini etkileyen
dissal faktorlerin belirlenmesine ¢alisildi. Bu ¢alismada BDT iilkelerinden ve diger iilkelerden gelen turizm
segmenti 2018-2023'te analiz edildi. Hipotez, 0 ila 18 yas arasindaki segmentte Internet bagimliiginin
regresyon analizinde dogrulandi. Ayrica 19-30 yas arasi, 31-55 yas ve 55 yas iizeri turistlere yonelik
diizenlenen evliliklerin sayisi, niifusa internet saglanmasi, ulasim sisteminin gelismesi, hizmet hacminin
artmasi gibi faktérlerin de etkisi var. Bolgelere gore kisi basina diisen niifus incelenmistir.
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1. INTRODUCTION

The tourism industry in Uzbekistan has significant development potential. It is associated both with the presence
of a large number of unique natural objects (lakes, mountain peaks, river floodplain forests) and with a rich
cultural and historical heritage. On the territory of the country there are over 7,000 monuments of architecture
and art from different eras and civilizations, many of which are included in the UNESCO World Heritage List.

The development of Uzbek-German mutually beneficial cooperation in the field of tourism, the basis of which is
the unique historical, cultural and natural features of the two countries, has good prospects. Germany is the
birthplace of many great composers, including Beethoven, Bach and Wagner. The country gave the world such
famous scientists and thinkers as Goethe, Kant, Hegel, the outstanding astronomer Kepler, and the idea of
creating a machine that performs calculations came from the German mathematician and philosopher Leibniz.

On the soil of Uzbekistan, your activities include emailing, using social media and connecting to the Internet
through your mobile devices. — The majority of respondents expressed complete satisfaction with the overall
quality of transport services, standards of tourism products, quality of service and accommodation provided to
them during their stay in Uzbekistan. — 83% of international tourists surveyed indicated that they felt safe while
traveling in Uzbekistan, and 76% would recommend the destination to their friends. — The culture and heritage
of the Silk Road have played an important role in attracting visitors to Uzbekistan. 81% of international tourists
surveyed said they were attracted to a destination by its historical connections to the Silk Road. — The majority
of respondents (89%) noted that the people of Uzbekistan are very hospitable. — The main challenges when
traveling to Uzbekistan, according to respondents surveyed, are the standards of roads and infrastructure, visa
formalities and border crossing procedures, tourist information, English language, as well as difficulties with
cashing out from ATMs and using credit cards. or great thinkers and scientists East - such as the founder of
algebra al-Khorezmi, the author of the canon of medical science Ibn Sino (he was known in Europe as
Avicenna), the mathematician and astronomer al-Beruni, the ruler and astronomer Ulugbek, the writer and
statesman Navoi, and many other representatives of our regions that have made a great contribution to the
development of world civilization.

The cities of Germany and Uzbekistan are also famous throughout the world for preserving unique monuments
of monumental creativity and architecture. Cities from Rostock to Freiburg, from Potsdam to Trier are the main
attractions. Thus, the city of Cologne is known for its majestic cathedral, Hamburg is a city of sailors and
merchants, has a rich history, and when we mention Dresden, we have an involuntary association with the
famous art gallery. Travelers to this country are attracted by the Baltic coast, the beautiful landscapes of Lower
Saxony and its capital - ancient Hanover, clear lakes and mountain resorts in the foothills of the Alps, as well as
the picturesque Rhine Valley with many medieval castles and monasteries, the ancient culture of Bavaria and its
capital - Munich, which is world class international center.

Having visited the Neuschwanstein Castle of King Ludwig Il in Bavaria, you can involuntarily recall the famous
“Ark” fortress of the Emir of Bukhara. Our compatriot who has visited German cities, despite the lack of direct
similarities between them, may have many associations associated with famous monuments in Samarkand,
Bukhara, Khiva, Tashkent or Shakhrisabz. Surprisingly, the similarities appear in another dimension, since
historically our countries represented the scientific, cultural and political centers of their region. Germany, along
with France and Great Britain, has always been at the forefront of European history, and the states that arose on
the territory of modern Uzbekistan determined the course of history throughout the vast region located at the
crossroads of the Great Silk Road. Thus, historical, cultural, scientific and, finally, political significance dictated
the nature of the cities, castles, palaces, religious and other architectural objects built in our countries - symbols
of the country's power (https://works.doklad.ru/view/4cdcqozvUY o/all.html).

2. LITERATURE REVIEW

The advent of the Internet has revolutionized the way businesses operate, and the tourism industry is no
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exception. This literature review explores the dynamic landscape of promoting tourism products through online
channels. Recognizing the increasing importance of digital platforms in shaping travel decisions, this review
delves into the existing body of knowledge to understand the impact, strategies, challenges, and future directions
of leveraging the Internet for tourism promotion.

Early studies highlighted the transformative impact of internet promotion on the tourism sector. Research by
Buhalis (1998) and Law et al. (2004) underscores the correlation between online marketing efforts and increased
tourist arrivals and revenue. Both Dimitrios Buhalis and Rob Law, along with their respective co-authors in the
mentioned years, have made notable contributions to the field of tourism and technology.

Buhalis, D. (1998): Strategic use of information technologies in the tourism industry:

e In this seminal work, Buhalis explores the strategic use of information technologies (IT) in the
tourism industry.

e The paper discusses the impact of the internet on tourism, e-commerce applications, and the
potential of technology in reshaping various aspects of the tourism value chain.

o Buhalis emphasizes the importance of IT adoption for tourism organizations to gain competitive
advantages and enhance customer experiences.

Law, R., Leung, K., & Wong, J. (2004): The impact of the Internet on travel agencies:

e This research by Law, Leung, and Wong investigates the impact of the internet on traditional
travel agencies.

e The study explores how online technologies affect the business models, operations, and
competitiveness of travel agencies.

o Law et al. discuss challenges and opportunities arising from the internet's influence on the travel
industry, providing insights into the adaptation strategies for traditional travel agencies in the
digital era.

These works are considered foundational in understanding the intersection of technology and tourism,
particularly the role of the internet and information technologies in shaping the tourism industry.

A plethora of strategies has emerged to capture the attention of the digitally connected traveler. Social media
marketing, content marketing, SEO, and online advertising have become integral components of tourism
promotion (Xiang & Du, 2017). Evaluating the effectiveness of these strategies is essential for optimizing
promotional efforts and resource allocation (Zheng et al. 2016).

The rise of social media platforms has fundamentally altered the way tourists seek, share, and experience
destinations. Research by Kaplan and Haenlein (2010) and Leung et al. (2013) delves into the role of internet
platforms.

Kaplan and Haenlein (2010): Users of the world, unite! The challenges and opportunities of Social Media:

o Kaplan and Haenlein's work focuses on the categorization of social media into six different types:
collaborative projects (e.g., Wikipedia), blogs, content communities (e.g., YouTube), social
networking sites (e.g., Facebook), virtual game worlds, and virtual social worlds.

e They introduced the Social Media Marketing (SMM) framework, highlighting the importance of
user-generated content and its impact on businesses.

o The paper discusses the challenges and opportunities that social media present for businesses,
emphasizing the need for organizations to engage with these platforms strategically.
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Leung et al. (2013): What makes social media effective for marketing?

o Leung and colleagues delve into the factors that contribute to the effectiveness of social media
marketing.

e The study identifies five key dimensions: interactivity, connectedness, self-presentation,
dynamics, and reciprocity, and explores how these dimensions’ influence consumer behavior.

e The research emphasizes the importance of understanding consumer engagement on social media
and tailoring marketing strategies to leverage these dimensions effectively.

Kaplan and Haenlein's framework provides a comprehensive classification of social media types, while Leung
et al.'s study offers insights into the factors that contribute to the effectiveness of social media marketing
strategies. Researchers and practitioners often refer to these works when exploring the impact of social media on
various aspects of business and marketing.

User-generated content, including reviews on platforms like TripAdvisor, has emerged as a powerful influencer
in travel decision-making (Litvin et al., 2008). Examining the impact of positive and negative reviews and
understanding how destination marketing organizations can navigate this terrain is crucial.

While the benefits are evident, challenges and risks accompany the online promotion of tourism products.
Privacy concerns, information overload, and the potential for negative viral content (Xiang et al., 2017)
necessitate a nuanced understanding of the pitfalls associated with digital marketing in the tourism sector.

Recent studies have explored the integration of emerging technologies like virtual reality (VR), augmented
reality (AR), and artificial intelligence (Al) in tourism marketing (Sigala, 2020). Understanding how these
technologies enhance the online promotion of tourism products provides insights into future trends (Sigala,
2020).

Cross-cultural differences play a pivotal role in the effectiveness of online marketing strategies in the global
tourism industry (Gretzel et al., 2012). This study aimed to offer clear definitions and a summary of the
fundamental principles that form the basis of the smart tourism concept. It recognized smart destinations, smart
business ecosystems, and smart experiences as the three fundamental components, all supported by layers of
data creation, processing, and exchange. Through this exploration, it delineated smart tourism as a distinct
concept, differentiating it not only in terms of the core technologies it utilizes but also in its approaches to
enhancing on-site experiences, setting it apart from general e-tourism (Ulrike et al., 2012)

Metrics and KPIs are essential for assessing the success of online tourism marketing campaigns (Fotis et al.,
2012). This study adds to the existing body of literature addressing the utilization and influence of social media
in the planning of holiday travel. Diverging from the predominant focus of prior research on particular platforms
or communities, their investigation centers on a specific phase within the travel planning journey. The objective
is to present a holistic perspective on the overall impact of social media throughout the entire process of travel
planning, distinguishing it from studies that concentrate on specific mediums or stages.

As the digital landscape continues to evolve, this section provides insights into future trends in internet
marketing for the tourism sector. Recommendations for practitioners are derived from the synthesis of literature,
offering actionable insights to navigate the ever-changing digital ecosystem.

The literature review establishes a comprehensive understanding of the promotion of tourism products using the
Internet. By synthesizing insights from various studies, it provides a foundation for future research and practical
implications for industry professionals navigating the complexities of online tourism promotion. As the digital
era unfolds, staying abreast of emerging trends and challenges is imperative for the sustained growth of the
tourism industry in Uzbekistan.
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In this research we collected secondary statistics from www.stat.uz and investigated impact of tourism
development on the digital economy in Uzbekistan. The identification of exogenous factors influencing the flow
of tourists, particularly the growth of the digital economy, was investigated as a research hypothesis. This
examined the travel market from the CIS and other nations between 2018 and 2023. The regression analysis of
Internet dependence in the age range of O to 18 years supported the hypothesis. Additionally, the impact of
variables like the number of marriages arranged for travelers between the ages of 19 and 30, 31 to 55, and over
55, the population's access to the Internet, the growth of the transportation infrastructure, and the rise in the
guantity of services per capita by region were examined. (Apendix)

Table 1. Statistics for tourists in Uzbekistan

Indicator name
2023
2016 2017 2018 2019 2020 | 2021 2022 | january-
march
Foreign tourists
20270 | 2690,1 | 53462 | 67485 | 15041 | 18813 | 5232,780 | 2589,2
of which in the youth
e . 20270 | 2690,1 | 53462 | 67485 | 15041 | 18813 | 52328 | 25893
gment:
From 0to 18 years 1648 | 2187 | 4346 6118 | 1407 | 2709 | 7233 328.6
1910 30 years old 4134 | 5486 | 10903 | 13159 | 2858 | 312,6 8465 4015
3110 55 years old 10562 | 14017 | 27857 | 34586 | 7875 | 9354 | 25934 | 13177
Over 55 years old 3927 | 5211 | 10356 | 13622 | 2902 | 3625 | 10696 5416
then according to the
purpose of the trip: 20270 | 26901 | 53462 | 67485 | 15041 | 18813 | 52328 | 14877
service 149.7 28,4 56,5 53,1 17,4 60,7 83,8 27,0
study 6,3 7.4 146 21,4 4,7 6,4 8,8 3,3
recreation and leisure 1755 | 2305 458,1 10439 | 1293 | 1551 392,2 108,1
the elimination  of | 4 eoi 5| 53717 | 47135 | 55207 | 13214 | 16131 | 46576 | 13222
relatives
treatment 271 26,4 52,5 55,5 15,0 324 70,0 175
commerce 17,2 25,6 50,9 53,9 16,3 13,6 20,5 9,7
by visit geograph
y VISt geograpny 53462 | 67485 | 15041 | 18813 | 52328 | 14877
from neighboring
countries 46584 | 58271 | 13504 | 15400 | 43648 | 12730
from the rest of the CIS
countries 406,2 495,6 900 | 2082 606,4 1476
from other countries
281,6 4258 638 | 1323 261,6 67,1
Domestic tourists
8855,2 | 10562,1 | 124892 | 147480 | 35341 | 58139 | 114355 | 20133

In order to determine all factors affecting tourism in the Republic of Uzbekistan, the following factors were

selected: resulting factors - Y1, Y2, Y3, Y4, Y5, Y6, Y7, and as influencing factors - X1, X2, X3, X4, X5.
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Table 2. Conditional determination of all factors affecting tourism in the Republic of Uzbekistan

Y Total Visitors:
Y1 from neighboring countries:
Y2 from the rest of the CIS countries:
Y3 from other countries:
Y4 From 0 to 18 years
Y5 19 to 30 years old
Y6 31 to 55 years old
Y7 Over 55 years old
X1 The number of arranged marriages
Internet coverage of the population (per 100
X2 permanent residents)
Passengers transported, min. Persons
X3
x4 Growth rate of services per capita by region
X5 Total income of the population, billion soums

Before creating a multifactor econometric model based on the data of the State Statistics Agency of the
Republic of Uzbekistan, descriptive statistics were conducted using the Eviews 10 program.

The average value (mean), median (median), maximum and minimum values (maximum, minimum) of each
factor can be seen from the data of Table 2. In addition, the values of the standard deviation of each factor (std.
dev. (Standard Deviation) - the coefficient of standard deviation shows how much each variable deviates from
the average value) are presented.

Graphs of normal distribution functions of selected factors are presented in Figure 1.

The normal distribution function is defined by the following formula:

—(x-a)®

.e 20?2

p(x) =
\2ro , — O <X<oo
It can be seen from Figure 1 that not all the studied factors obey the normal distribution law. Therefore, it is
necessary to create separate combinations of factors.

4
Series: Residuals
Sample 2016 2023
Observations 8
3|
Mean -7.92e-09
Median 242002.6
Maximum 1878910.
2 Minimum -2341412.
Std. Dev. 1236419.
Skewness -0.556615
Kurtosis 3.052199
14
Jarque-Bera  0.414002
Probability 0.813019
0

-1999995 -999995 5 1000005 2000005
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Figure 1. Graphs of normal distribution functions of some factors affecting tourism in the Republic of Uzbekistan

Since the asymmetry coefficients of most of the selected factors are positive, the right "tail" of their graphs is
shifted to the right of the theoretical normal distribution graphs. In some years, some factors had a sharp
increase, while others did not change significantly.
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Figure 2. Descriptive statistics of some factors affecting tourism in the Republic of Uzbekistan
4. ANALYSIS AND RESULTS

In 2021, 133 new hotels (number of rooms 3384) and 210 hostels (number of rooms 1946) were launched in the
regions, the total number of accommodation facilities was 1442, and the number of places in them was 71 247.

Also, at the beginning of the year, a total of 1,747 tourist road signs were installed, including 437 during 2021,
to improve the tourism infrastructure, in particular, to ensure the correct movement of travelers to the intended
destination.

1096 family guest houses (number of rooms 3952) were established, the total number of which was 2458 and
the number of places reached 21 018. As a result of the establishment of 137 new tourist organizations
providing services for tourists, their number has increased to 1483.

1,502 sanitary-hygiene stations were built and repaired across the republic at tourist attractions, gas stations for
all types of cars, roadsides and populated areas.

The level of provision of sanitary-hygienic stations of 4,114 gas stations for cars in the territory of the republic
has been increased to 85% (3,491 are provided with sanitary facilities).

In order to select factors for the multifactor econometric model, it is necessary to conduct a correlational
analysis. A matrix of individual and pair correlation coefficients was created between the factors. Therefore,
private correlation coefficients show that there is a close connection between the resulting factor and influencing
factors, that is, the value of private correlation coefficients is mostly greater than 0.7.

According to the theoretical requirement of statistics, the values of pairwise correlation coefficients between all
influencing factors are required to be less than 0.5, which indicates that there is no multicollinearity between
influencing factors.
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It is necessary to analyze the relationships between the 7 factors (Y1, Y2, Y3, Y4, Y5, Y6, Y7) in the enterprise
whose performance indicators are studied above.

If we interpret the calculated parameters of the multi-factor econometric model based on the data of some
factors (Y1, Y2, Y3, Y4, Y5, Y6, Y7) affecting tourism in the Republic of Uzbekistan, it is not theoretically
adequate. The econometric model that leads to the conclusion is not statistically significant (p-value greater than

0.05).
Table 2. Regression model of some factors affecting tourism in the Republic of Uzbekistan

Dependent Variable: LNY
Method: Least Squares
Date: 11/14/23 Time: 09:41
Sample: 2016 2023

Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.

LNX1 -410.6607 172.1465 -2.385529 0.0627

LNX3 8645.492 3273.707 2.640888 0.0459

C 13352505 6675528. 2.000217 0.1019

R-squared 0.639929 Mean dependent var 4238656.

Adjusted R-squared 0.495901 S.D. dependent var 2060496.

S.E. of regression 1462951. Akaike info criterion 31.50981

Sum squared resid 1.07E+13 Schwarz criterion 31.53960

Log likelihood -123.0392 Hannan-Quinn criter. 31.30888

F-statistic 4.443076 Durbin-Watson stat 2.041840
Prob(F-statistic) 0.077798

The equation of this regression model can be given as follows:

LnY = -410,66L.nX; + 8645,49LnX; +13352505 @
This regression equation showed that, ceteris paribus, the increase in the number of marriages in Uzbekistan had
a negative effect on the number of tourists, while the development of the transport system had a positive effect,
and its increase by 1% led to an increase in the number of tourists by 86.4 times.
(1) in checking the autocorrelation of the model, the Breusch-Godfrey test is performed.
If there is correlation between adjacent observations, then in this equation
eg=p*eqtvit=1..n
(where e is the regression residual obtained by the method of least squares) p coefficient is different from zero.
The results of testing the model for autocorrelation by the Breusch-Godfrey test are presented in this table
(Table 8).
Table 3. Model results for autocorrelation via the Breusch-Godfrey test
Heteroskedasticity Test: Breusch-Pagan-Godfrey

F-statistic 0.331358 Prob. F(2,5) 0.7326
Obs*R-squared 0.936252 Prob. Chi-Square(2) 0.6262
Scaled explained SS 0.375268 Prob. Chi-Square(2) 0.8289

Test Equation:

Dependent Variable: RESID"2
Method: Least Squares

Date: 11/14/23 Time: 09:17
Sample: 2016 2023

Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.
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C -4.41E+12 1.04E+13 -0.424476 0.6889

LNX1 64368605 2.68E+08 0.240173 0.8197

LNX3 -5.74E+08 5.10E+09 -0.112578 0.9147

R-squared 0.117031 Mean dependent var 1.34E+12

Adjusted R-squared -0.236156 S.D. dependent var 2.05E+12

S.E. of regression 2.28E+12  Akaike info criterion 60.02618

Sum squared resid 2.59E+25 Schwarz criterion 60.05597

Log likelihood -237.1047 Hannan-Quinn criter. 59.82526

F-statistic 0.331358 Durbin-Watson stat 3.028065
Prob(F-statistic) 0.732594

We make sure that the values of both lags (resid(-1) and resid(-2)) in this table are free of autocorrelation of
random deviations. We also check the heteroskedasticity of the model by White's test.

Table 4. The results of White's test for heteroskedasticity of the model

Heteroskedasticity Test: White

F-statistic 2.945784  Prob. F(5,2) 0.2726
Obs*R-squared 7.043573 Prob. Chi-Square(5) 0.2174
Scaled explained SS 2.823205 Prob. Chi-Square(5) 0.7272
Test Equation:
Dependent Variable: RESID"2
Method: Least Squares
Date: 11/14/23 Time: 09:17
Sample: 2016 2023
Included observations: 8
Variable Coefficient Std. Error t-Statistic Prob.
C 1.70E+15 1.57E+15 1.085958 0.3910
LNX172 461311.5 515384.1 0.895083 0.4652
LNX1*LNX3 -11292372 14402246 -0.784070 0.5151
LNX1 -6.66E+10 6.54E+10 -1.017842 0.4158
LNX372 49813152 87473971 0.569463 0.6265
LNX3 1.05E+12 1.08E+12 0.970415 0.4342
R-squared 0.880447 Mean dependent var 1.34E+12
Adjusted R-squared 0.581563 S.D. dependent var 2.05E+12
S.E. of regression 1.33E+12 Akaike info criterion 58.77665
Sum squared resid 3.51E+24 Schwarz criterion 58.83624
Log likelihood -229.1066 Hannan-Quinn criter. 58.37480
F-statistic 2.945784 Durbin-Watson stat 2.504306
Prob(F-statistic) 0.272626

Continuing the research, we will create a regression model of other exogenous factors affecting the flow of

tourists in the Republic of Uzbekistan.

Table 5. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (from
neighboring countries)

Dependent Variable: LNY7
Method: Least Squares
Date: 11/14/23 Time: 09:08
Sample: 2016 2023

Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.
LNY1 0.000230 4.33E-05 5.318224 0.0060
LNX2 33.13433 20.65091 1.604497 0.1839
LNX5 -0.002925 0.002264 -1.291988 0.2660

C -672.9710 329.5710 -2.041960 0.1107

58



TURSUNOV, Bobir, IMOMOV, Jamshidkhon, SAGINBAEVA, Shakhnoza Jenishayevna - Influencing Of Digitilization To Tourism Development: In

Case Of Uzbekistan

(Dijitallesmenin Turizm Gelisimine Etkisi: Ozbekistan Ornegi)

R-squared

Adjusted R-squared
S.E. of regression
Sum squared resid
Log likelihood
F-statistic
Prob(F-statistic)

0.876314
0.783550
186.1904
138667.4
-50.39308
9.446692
0.027472

Mean dependent var
S.D. dependent var
Akaike info criterion
Schwarz criterion
Hannan-Quinn criter.
Durbin-Watson stat

696.9346
400.2015
13.59827
13.63799
13.33037
2.606670

Table 6. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (from the rest
of the CIS countries)
Dependent Variable: LNY?2
Method: Least Squares
Date: 11/14/23 Time: 09:09
Sample: 2016 2023
Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.

LNX2 -9994.394 24604.17 -0.406207 0.7014

LNX5 1.479306 2.737316 0.540422 0.6121

C 239534.8 268270.6 0.892885 0.4128

R-squared 0.148596 Mean dependent var 335479.3

Adjusted R-squared -0.191965 S.D. dependent var 212493.6

S.E. of regression 2319945 Akaike info criterion 27.82681

Sum squared resid 2.69E+11 Schwarz criterion 27.85660

Log likelihood -108.3072 Hannan-Quinn criter. 27.62589

F-statistic 0.436327 Durbin-Watson stat 2.483682
Prob(F-statistic) 0.668866

Table 7. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (from other

countries)
Dependent Variable: LNY3
Method: Least Squares
Date: 11/14/23 Time: 09:09
Sample: 2016 2023
Included observations: 8
Variable Coefficient Std. Error t-Statistic Prob.
LNX2 -8083.354 14034.15 -0.575977 0.5896
LNX5 0.750330 1.561358 0.480562 0.6511
C 352897.1 153020.8 2.306203 0.0692

R-squared 0.108424 Mean dependent var 240160.8
Adjusted R-squared -0.248207 S.D. dependent var 118443.7
S.E. of regression 132329.1  Akaike info criterion 26.70397
Sum squared resid 8.76E+10 Schwarz criterion 26.73376
Log likelihood -103.8159 Hannan-Quinn criter. 26.50304
F-statistic 0.304023 Durbin-Watson stat 2.451946

Prob(F-statistic) 0.750578

Table 8. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (visitors from
0 to 18 years)

Dependent Variable: LNY4
Method: Least Squares
Date: 11/14/23 Time: 09:09
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Sample: 2016 2023
Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.
LNX2 -2.569225 24.71759 -0.103943 0.9213
LNX5 0.000693 0.002750 0.251864 0.8112
C 203.7353 269.5072 0.755955 0.4837
R-squared 0.140573 Mean dependent var 361.6541
Adjusted R-squared -0.203198 S.D. dependent var 212.4744
S.E. of regression 233.0639 Akaike info criterion 14.02050
Sum squared resid 271593.9 Schwarz criterion 14.05029
Log likelihood -53.08200 Hannan-Quinn criter. 13.81957
F-statistic 0.408915 Durbin-Watson stat 2.408409
Prob(F-statistic) 0.684735
Table 9. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (visitors from
19 to 30 years)
Dependent Variable: LNY5
Method: Least Squares
Date: 11/14/23 Time: 09:10
Sample: 2016 2023
Included observations: 8
Variable Coefficient Std. Error t-Statistic Prob.
LNX2 5.973747 47.85176 0.124839 0.9055
LNX5 -0.000991 0.005324 -0.186160 0.8596
C 754.7598 521.7498 1.446593 0.2077
R-squared 0.030900 Mean dependent var 651.8176
Adjusted R-squared -0.356741 S.D. dependent var 387.3633
S.E. of regression 451.1977 Akaike info criterion 15.34168
Sum squared resid 1017897. Schwarz criterion 15.37148
Log likelihood -58.36674 Hannan-Quinn criter. 15.14076
F-statistic 0.079712 Durbin-Watson stat 1.941693
Prob(F-statistic) 0.924532

Table 10. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (visitors from

31 to 55 years)
Dependent Variable: LNY6
Method: Least Squares
Date: 11/14/23 Time: 09:10
Sample: 2016 2023
Included observations: 8
Variable Coefficient Std. Error t-Statistic Prob.
LNX2 7.205039 126.0193 0.057174 0.9566
LNX5 -0.000925 0.014020 -0.065959 0.9500
C 1800.733 1374.047 1.310533 0.2470

R-squared 0.001316 Mean dependent var 1792.014
Adjusted R-squared -0.398157 S.D. dependent var 1004.912
S.E. of regression 1188.245 Akaike info criterion 17.27834
Sum squared resid 7059634. Schwarz criterion 17.30813
Log likelihood -66.11336 Hannan-Quinn criter. 17.07741
F-statistic 0.003295 Durbin-Watson stat 2.012150
Prob(F-statistic) 0.996713
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Table 11. Regression model of selected factors for the development of tourism in the Republic of Uzbekistan (visitors over
55 years old)
Dependent Variable: LNY7
Method: Least Squares
Date: 11/14/23 Time: 09:10
Sample: 2016 2023
Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.

LNX2 0.986799 50.17572 0.019667 0.9851

LNX5 -2.33E-05 0.005582 -0.004178 0.9968

C 654.0421 547.0890 1.195495 0.2855

R-squared 0.001749 Mean dependent var 696.9346

Adjusted R-squared -0.397551 S.D. dependent var 400.2015

S.E. of regression 473.1105 Akaike info criterion 15.43653

Sum squared resid 1119168. Schwarz criterion 15.46632

Log likelihood -58.74613 Hannan-Quinn criter. 15.23561

F-statistic 0.004380 Durbin-Watson stat 2.076483
Prob(F-statistic) 0.995633

Fisher's F-criterion is used to test the statistical significance of multifactor econometric models. Fisher's
calculated F-criterion value is compared with its value in the table. If Fgc > Fupe, then the multifactor
econometric model (5) is said to be statistically significant, and its result can be used to forecast the
development of tourism in the era of the digital economy for future periods

CONCLUSIONS

The results indicate a very active use of digital technologies when traveling in Uzbekistan by respondents aged
17 to 44 years. On average, 67% of tourists in this age segment engaged in activities such as emailing, using
social media and connecting to the Internet through their mobile devices. — The majority of respondents
expressed complete satisfaction with the overall quality of transport services, standards of tourism products,
quality of service and accommodation provided to them during their stay in Uzbekistan. — 83% of international
tourists surveyed indicated that they felt safe while traveling in Uzbekistan, and 76% would recommend the
destination to their friends. — The culture and heritage of the Silk Road have played an important role in
attracting visitors to Uzbekistan. 81% of international tourists surveyed said they were attracted to a destination
by its historical connections to the Silk Road.

If the increase in the number of marriages in Uzbekistan had a negative effect on the number of tourists, it was
determined that the development of the transport system had a positive effect and that an increase of 1% would
lead to an increase in the number of tourists by 86.4 times.

The majority of respondents (89%) noted that the people of Uzbekistan are very hospitable. — The main
challenges when traveling to Uzbekistan, according to the respondents, are the standards of roads and
infrastructure, tourist information.

REFERENCES

Buhalis, D., 1998, Strategic use of information technologies in the tourism industry, Tourism Management,
Vol.19(5), pp.409-421.

Crystal Ip, Rosanna Leung, Rob Law- International Journal of Contemporary Hospitality Management -
Progress and development of information and communication technologies in hospitality

https://bugun.uz/turizm-statistikasi-ozbekistonda-2021-vyilda-ganday-ishlar-amalga-oshirildi

https://works.doklad.ru/view/4cdcgozvUYo/all.html.

61


https://bugun.uz/turizm-statistikasi-ozbekistonda-2021-yilda-qanday-ishlar-amalga-oshirildi
https://works.doklad.ru/view/4cdcqozvUYo/all.html

Uluslararas1 Akademik Calismalar Dergisi, 2023, Cilt: 3, Say1: 1, ss.50-66 - International Journal of Academic Studies, 2023, Vol.3, Issue.1, pp.50-66

John Fotis, Dimitrios Buhalis, Nicos Rossides: Social Media Use and Impact during the Holiday Travel
Planning Process

Marianna Sigala, Tourism and COVID-19: Impacts and implications for advancing and resetting industry and
research, Journal of Business Research,Volume 117, September 2020, Pages 312-321

Ulrike Gretzel, Marianna Sigala, Zheng Xiang, Chulmo Koo: Smart tourism: foundations and developments,
Electronic Markets 25(3) DOI:10.1007/s12525-015-0196-8

Zheng Xiang, Qianzhou Du, Yufeng Ma, Weiguo Fan - A comparative analysis of major online review
platforms: Implications for social media analytics in hospitality and tourism - 10.1016/j.tourman.2016.10.001

62



TURSUNOV, Bobir, IMOMOV, Jamshidkhon, SAGINBAEVA, Shakhnoza Jenishayevna - Influencing Of Digitilization To Tourism Development: In

Case Of Uzbekistan

(Dijitallesmenin Turizm Gelisimine Etkisi: Ozbekistan Ornegi)

Apendix-1
Ne Regions and countries 2018 2019 2020 2021 2022 2023
Jami tashrif buyurganlar: 5346 6 748 1504 1881 6 615 2589
219 512 126 334 124 164
| qo'shni davlatlardan: 4 658 5827 1350 1540 5528 2126
412 060 372 867 959 145
1 Qozogiston 2293 2261 424 565 1907 656
077 094 145 334 871 516
2 Qirg'iziston 1055 1454 508 652 1782 649
688 907 019 166 382 528
3 Tojikiston 1095 1473 337 288 1828 797
505 684 505 211 227 731
. 169 574
4 Turkmaniston 922 795 60631 | 1156 6451 | 21112
5 Afg'oniston 44220 | 62580 | 20072 | 34000 | 4028 1258
406 495 208 752 298
Il. golgan MDH davlatlardan: 200 630 89 980 200 247 809
6 Ozarbayjon 10465 | 12367 | 2213 2890 | 13152 | 5412
7 Armaniston 1409 1740 336 739 1833 753
8 Belarus 5609 7411 1632 4254 | 19551 | 6298
9 Moldova 5470 4 601 1033 1109 2742 1492
. L 371 455 190 699 279
10 Rossiya Federatsiyasi 529 470 81592 193 904 736
11 Ukraina 11718 | 14041 3174 8715 15 065 5118
281 425 132 333 164
I1. boshga davlatlardan: 607 822 63774 267 918 210
12 Albaniya 27 63 17 33 60 46
13 Aljir 112 120 19 102 166 117
14 Andorra 6 3 1
15 Angliya 0 2 0 0 0 0
16 Angola 1 8 0 1 4 2
17 Angtigua va Barbuda 5 2 2 1 3 2
18 AQSH 11133 | 17106 | 1797 5423 | 16583 | 7292
19 Argentina 182 319 26 70 306 83
20 Auvstraliya 2410 4 588 319 386 2027 1297
21 Avstriya 2 095 3216 253 817 2392 954
22 Bagam orollari 1 1 4 23 6
23 Bahrayn 100 140 14 77 138 65
24 Bangladesh 409 1039 414 590 916 1050
25 Barbados 0 2 0 0 5 3
26 Belgiya 2152 3044 230 753 2 663 964
27 Benin 1 2 0 8 3 1
28 Bermud orollari 0 1 0 0 0 0
29 Birlashgan Arab Amirliklari 1580 2423 680 1782 2 542 758
30 Bolgariya 636 1064 187 649 1295 617
31 Boliviya 18 17 4 0 12 13
32 Bosniya va Gersegovina 87 130 38 83 196 97
33 Botsvana 0 7 6 4 0 6
34 Braziliya 473 680 59 176 848 472
35 Bruney 13 51 3 0 62 6
36 Burkina Faso 0 4 0 10 4 1
37 Burundi 0 8 0 3 17 6
38 Butan 14 20 0 20 32
39 Buyuk Britaniya, Birlashgan Qirollik 7994 | 15962 1396 3996 | 13404 | 5481
40 Chad 1 3 1 6 4 2
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41 Chernogoriya 23 38 14 20 118 61
42 Chexiya 1384 1800 276 738 1691 810
43 Chili 139 144 13 61 123 61
44 Daniya 714 1065 80 245 870 521
45 Dominika 0 24 7 40 83 40
46 Dominikan Respublikasi 10 10 3 12 50 24
47 Efiopiya 18 45 7 21 44 60
48 Ekvador 31 35 6 29 42 30
49 Ekvatorial Gvineya 0 0 0 2 0 1
50 Eritriya 5 4 0 4 10 2
51 Eron 2 658 3469 897 1677 4598 2135
52 Estoniya 376 908 54 271 1247 562
53 Falastin 75 108 37 95 116 52
54 Fiji 5 8 0 2 3 4
55 Filippin 598 1510 271 464 906 558
56 Finlandiya 510 974 113 263 897 376
57 Fransiya 13579 | 20390 | 1068 3356 | 14718 | 7057
58 Fuqoroligi bo'lImagan shaxslar 1081 2016 223 228 390 176
59 Gabon 0 2 1 0 26 0
60 Gaiti 1 4 0 7 12 4
61 Gambiya 3 3 1 7 8 3
62 Gana 15 49 27 52 29 20
63 Gayana 1 4 1 3 5 7
64 Germaniya Federativ Respublikasi 18094 | 27625 | 2067 6908 | 22726 | 9487
65 Gonduras 8 9 2 6 6 6
66 Grenada 1 2 1 21 9 8
67 Gretsiya 731 1211 194 558 1489 839
68 Gruziya 2617 2916 608 1208 3811 1767
69 Gvatemala 5 5 1 9 27 23
70 Gvineya 3 9 7
71 Gvineya Bissau 10 18 4 0 3 0
72 Hindiston 21029 | 27898 | 4710 | 10655 | 19436 | 12284
73 Indoneziya 1589 2702 814 392 694 731
74 lordaniya 335 532 103 371 727 517
75 Irlandiya 382 702 89 437 694 373
76 Iroq 186 313 102 200 315 119
77 Islandiya 19 50 6 17 136 82
78 Ispaniya 7593 | 12191 341 2312 8 022 3989
79 Isroil 9779 | 13615 | 1048 2532 | 13971 | 4969
80 Italiya 13843 | 20356 904 2088 | 10581 | 70985
81 Janubiy Koreya 27269 | 35524 | 6693 5752 | 24549 | 12415
82 JAR 191 431 153 156 915 319
83 Jibuti 0 2 0 3 2 0
84 Kabo Verde 0 1 0 0 0 0
85 Kamboja 12 46 0 8 54 9
86 Kamerun 15 77 34 50 35 18
87 Kanada 1751 3767 425 1220 3699 1495
88 Keniya 62 44 24 46 133 64
89 Kipr 72 130 20 51 141 72
90 Kiribati 0 16 0 0 1 0
91 Kolumbiya 193 235 27 79 254 165
92 Komor orollari 31 29 16 43 46 37
93 Kongo 0 0 2 4 2 0
94 Kongo Demol_<ra’§ik Rgrspublikasi 10 17 3 13 39 20
(oldingi. Zoir)
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95 Koreya Xalq Demokratik Rerspublikasi 46 102 1 8 13 3
96 Kosovo 5 3
97 Kosta-Rika 8 27 4 13 40 11
98 Kot-D‘ivuar 4 31 40 11 48 15
99 Kuba 25 19 9 42 93 89
100 Laos Xalq Demokratik Respublikasi 18 25 10 9 25 2
101 Latviya 1265 1933 244 760 2481 910
102 Lesoto 2 2 6
103 Liberiya 0 1 0 0 16 5
104 Litva 772 1453 225 826 1966 1144
105 Livan 190 285 105 225 509 218
106 Liviya Arab Jumxuriyati 6 13 6 37 6 4
107 Lixtenshteyn 13 6 0 0 8 2
108 Lyuksemburg 161 168 15 44 121 82
109 Madagaskar 3 1 1 7 3 2
110 Makedoniya, oFL(:isr;gi Yugoslaviya 40 78 14 31 95 31
111 Malavi 1 3 1 1 8 2
112 Malayziya 2768 4 388 679 361 1791 991
113 Maldiv Respublikasi 7 10 2 26 64 17
114 Mali 1 9 3 12 52 4
115 Malta 39 87 17 25 60 40
116 Markaziy Afrika Respublikasi 0 1 1 0 6 0
117 Marokkash 123 213 27 130 323 215
118 Marshall orollari Respublikasi 30 18 4 2 4 0
119 Mavrikiy 15 33 14 20 50 34
120 Mavritaniya 2 6 1 10 3 3
121 Meksika 221 421 42 158 473 232
122 Misr 646 923 303 677 1170 581
123 Mo'g'uliston 226 726 99 176 1602 782
124 Monako 4 3 0 0 4 4
125 Mozambik 0 1 1 0 5 6
126 Mugaddas Yelen oroli 0 1 0 0 0 0
127 Myanma Ittifogi (Birma) 43 61 15 39 42 13
128 Namibiya 2 4 2 0 4 0
129 Nauru 2 0 0 4 0
130 Nepal 136 230 51 86 220 922
131 Niderland 2814 4 504 400 1065 3170 1408
132 Niderlandiya Antillari 0 2 1 0 1 0
133 Niger 1 4 1 11 14 5
134 Nigeriya 144 216 78 97 76 34
135 Nikaragua 5 7 0 3 12 8
136 Norvegiya 1119 1659 66 280 745 365
137 Oman 209 296 45 130 355 249
138 Panama 1 8 1 17 18 8
139 Papua-yangi gvinea 6 0
140 Paragvay 3 10 0 0 6 3
141 Peru 31 61 3 20 75 31
142 Pokiston 5 568 5791 1821 | 10742 | 3195 1054
143 Polsha 2 805 5132 399 1815 3626 1893
144 Portugaliya 633 916 80 322 848 650
145 Qatar 160 137 21 99 192 116
146 Quvayt 211 386 49 344 709 221
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147 Ruanda 8 6 5 4 2 2
148 Ruminiya 446 920 203 548 1258 703
149 Salvador 3 12 4 9 13 14
150 San -Tome va Prinsipi 8 9 2 0 2 0
151 San-Marino 2 6 1 2 5 6
152 Saudiya Arabistoni 821 1382 191 1063 2177 761
153 Senegal 6 19 6 31 30 11
154 Sent-Kristofer va Nevis 12 32 18 36 116 35
155 Sent-Lyusiya (Santa-Lusiya) 0 1 0 0 4 4
156 Sent-Vinsent va Grenadina

157 Serbiya 588 776 154 394 935 442
158 Seyshel orollari 6 2
159 Shri Lanka 117 151 43 126 549 507
160 Shvetsariya 2903 3837 215 936 3027 1536
161 Shvetsiya 1041 1782 223 1088 2231 783
162 Singapur 1782 1820 141 92 551 646
163 Siriya Arab Respublikasi 291 331 96 276 356 228
164 Slovakiya 617 1112 102 311 785 559
165 Sloveniya 434 542 29 260 651 311
166 Somali 5 5 0 1 1 1
167 Sudan 46 48 15 83 115 50
168 Surinam 0 1 0 1 0 1
169 Svazilend 0 7 0 0 2 7
170 Syerra-Leon 1 1 1 4 2 3
171 Tailand 1177 1637 113 126 501 361
172 Tanzaniya 10 13 8 24 29 21
173 Tayvan 1338 2131 80 83 174 614
174 Terks va Kaykos orollari 0 2 0 0 0 0
175 Togo 0 2 0 2 0 1
176 Tokelau Ostrova (Yunion) 9 2 1 0 0 0
177 Tonga 2 4 0
178 Trinidad va Tobago 8 5 2 13 9 10
179 Tunis 161 115 15 146 205 213
180 Turkiya 41299 | 63539 | 20958 | 44168 1(2)(7) 39 461
181 Uganda 9 17 6 13 108 7
182 Urugvay 10 26 0 3 8 8
183 Vanuatu 1 3 20 30 32 11
184 Vatikan 1 1 2 2 0
185 Venesuela 61 34 7 46 34 44
186 Vengriya 804 1047 178 864 1585 863
187 Vetnam 224 414 294 85 456 240
188 Virjin orolllari 1 0 0 0 0
189 Xitoy Xalg Respublikasi 32444 | 54293 | 7192 3614 6617 9633
190 Xorvatiya 215 288 67 204 390 236
191 Yaman 109 132 38 82 134 83
192 Yamayka 0 11 3 7 12 5
193 Yangi Zelandiya 505 809 55 99 404 235
194 Yaponiya 17052 | 24944 | 1418 968 3636 3363
195 Zambiya 9 21 2 3 10 10
196 Zimbabve 11 32 11 16 51 23
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In this paper investigated personnel training prospects in agro-tourism: in case of Uzbekistan. The article
proposes a new AVIVA method for using new methods in training employees in agritourism, as well as
integrating theory and practice. The possibility of using the AVIVA method in retraining specialists in
agrotourism development and rational use of existing agricultural management capabilities in the Tashkent
region is highlighted.
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Anahtar Kelimeler: OZET

Taskent bolgesi, Bu makalede tarimsal turizmde personel egitimi olanaklar: aragtirilmistir: Ozbekistan Grneginde. Makale,

tarim turizmi alaminda ¢aliganlarin egitiminde yeni yontemlerin kullanilmasimin yam swra teori ve pratigin
biitiinlestirilmesi igin yeni bir AVIVA yontemi énermektedir. Tarim turizminin gelistirilmesinde uzmanlarin
yeniden egitilmesinde ve Taskent bélgesindeki mevcut tarimsal yonetim yeteneklerinin rasyonel kullaniminda
AVIVA yénteminin kullanilmast olasiligr vurgulanmaktadir.

tarim turizmi,
nitelikli uzman,
ek gelir,

AVIVA madeli.
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In order to develop the tourism potential of the Tashkent region and increase the flow of tourists, a number of
reforms are being carried out by our state. In accordance with the decision, it is planned to ensure the operation
of Bostanlig district using the various tourism potentials in all seasons due to the complex socio-economic
development, transport infrastructure, as well as seasonal activity of tourism infrastructure. According to the
decision of the Cabinet of Ministers of the Republic of Uzbekistan No. 396 dated 29.06.2021, the decision "On
comprehensive socio-economic development measures of Boka district of Tashkent region in 2021-2023" was
also adopted.

2. ANALYSIS AND RESULTS

Each district of Tashkent region has its own touristic potential. The natural ecosystem of the region, the
favorable climate and the possibility of having fun in all seasons of the year mean that it is necessary to create
favorable conditions for local tourists to enjoy their vacations. Today, large and modern projects are being
implemented to increase the tourism and investment attractiveness of the region and attract tourists. The main
tourist destinations in Tashkent region are Chervok, Chimyon, Amirsoy regions. The increase in the flow of
tourists naturally creates a need for infrastructure improvement. The services of recreation zones and the proper
use of the agro-tourism potential of the region provide the opportunity to increase the tourist attractiveness,
employment and income of the population, and further reduce the level of unemployment of the general
population in the Tashkent region.

Despite the fact that the number of agroclusters established in the Tashkent region, which is geographically and

climatically favorable for agrotourism, is 18, agrotourism is not organized in them.
Table 1: Information on existing agroclusters in Tashkent region

Ne | Name of clusters Located Separated
land area

1. MED TORG INVEST LLC place 131 ga

2. AGRO STAR EXPO LLC Parkent district 100 ga

3. "EKO AGRO HROMS" LLC Parkent district 601 ga

4. "SARDORBEK SARKOR" F/X Qibray district 151 ga

5. BOSTON POTATO CENTER LLC Parkent district 1735 ga
6. EURO FOOD TRADE LLC Bostanliq district 171 ga

7. "KHUMOYUN CHORVA" LLC Zangiota District 517 ga

8. DAVR AGRO CLUSTERLLC Zangiota District 531 ga

9. "TAMARAKHONIM ZIYO NUR" LLC Zangiota district 231 ga
10. | "FRUITS SEASON GROUP" LLC Tashkent district 833 ga
11. | ALISHER FAIZ MURUVWAT F/X Qibray district 864 ga
12. | MEKNAT AGROFIRMA LLC Tashkent district 564 ga
13. | SARDORKOM LLC Tashkent district 2878 ga
14. | BERAD AGRO LLC Ohangaron district 683 ga
15. | "NEW TASHKENT CONSERVA" LLC Yangiyol district 2467 ga
16. | "QIBRAY EXPORT CAMRON" LLC Qibray district 288 ga
17. | NEROBARSLLC Qibray district 286 ga
18. | “SOFT TEXTILE LUX” LLC Qibray district 270 ga

Existing agroclusters in Tashkent region are located in Qibray district, Parkent district, Zangiota district. The
largest clusters correspond to 2467 "YANGI TASHKENT CONSERVA" LLC in Qibray district, 2878
"SARDORKOM" LLC in Ohangaron district, and 1735 of BOSTONLIK KARTOSHKACHILIK CENTRAL
LLC in Bostanliq district. Each agro cluster includes more than 10 farms. In addition to them, there are many
peasant households and households, if agro-tourism opportunities are created in them, and if organizational and
economic aspects are properly organized, it will create a wide opportunity to create a source of income and
additional jobs.

In recent years, the population of Tashkent has been growing year by year, and the existing parks have been
intensively transformed into amusement parks, which has led to an increase in the desire of the population to go
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out of the city. Therefore, it is appropriate for us to offer quality and convenient, affordable tourism services for
local and foreign tourists. In this case, it is advisable to expand the types of home hotels, glamping, cottages and
diversify services for accommodation facilities.

In the development of the tourism and services sector, the role of qualified specialists in infrastructure
development, management, and organization is invaluable. Despite the best infrastructure, there will be many
problems in the development of the agrotourism industry, if the proper selection of qualified specialists is not
promoted, and the tourism potential of the region is not promoted.

The number of economically active population in the regions of Tashkent region is high in the cities of Angren,
Almalyk, Chirchik, Bostonlig, Qibray, Yangiyol, Zangiota districts (table 2). The number of economically
active population, employed and unemployed by regions of Tashkent region

(https://www.toshvilstat.uz/uz/rasmiy-statistika/labor-market-.2.)
Table -2 Economic activist in the regions of Tashkent region population, number of employed and unemployed

Total  number  of | of which: Unemployment

economically  active employment in | the unemployed rate, in percent

population,  thousand | the economy

people
2022
Tashkent 13235 1206,7 116,8 8,8
Angren sh. 70,5 64,2 6,3 8,9
Almalik sh. 73,8 67,6 6,1 8,3
Bekobod sh. 46,4 42,5 4,0 8,5
Chirchik sh. 73,7 67,4 6,4 8,6
Yangyol sh. 27,4 25,1 2,4 8,6
Nurafshon sh. 35,7 32,7 3,0 8,3
Ahangaron sh. 20,1 18,3 1,8 8,7
Districts:
Iron man 42,2 38,3 3,7 9,1
Akkurgan 48,6 44,1 45 9,2
Forever 66,6 60,7 6,0 8,9
Bostonian 80,0 72,9 7,1 8,8
Boka 55,2 50,1 5,2 9,3
Kibrai 83,8 76,5 72 8,6
Zangiota 83,5 76,2 7,3 8,7
Parkent 69,0 62,8 6,2 9,0
Pskent 45,6 414 4.2 9,2
Chinese 57,2 52,1 5,2 9,0
Scream 51,0 46,4 4,6 9,0
Intermediate 61,4 56,0 54 8,8
High pitched 57,3 52,2 51 8,9
Yangyol 93,1 84,9 8,1 8,7
Tashkent 81,4 74,3 7,0 8,6

According to the data of 2022, high unemployment areas have been identified in the territories of Tashkent
region. If we analyze the districts with the highest percentage of unemployment in the table, Ohangaron 9.1%,
Akkorgon 9.2%, Boka 9.3%, Parkent 9%, Pskent 9.2%, Chinoz and Kuyichirchik districts 9%.
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There are certainly ample opportunities to reduce the unemployment rate, to train qualified specialists, to make
effective use of existing opportunities in agriculture, and to increase incomes. It is possible to expand the
existing capacity by improving the skills of the workers working in rural management.

The given figure mainly shows the ratio of the number of economically active population and the number of
unemployed in the cities of Angren, Almalik, Bekabad, Chirchik, Yangiyol, Nurafshan and Ohangaron in the
regions of Tashkent region. Angren has 64.2 thousand people, Almalyk has 67.6 thousand people, Chirchik city
has 67.4% of economic sectors.

Each city and district of the Tashkent region has its own eco-system, which provides an opportunity for further
economic and social development of the region from the wide opportunities related to agriculture.

The reforms carried out over the years certainly served to create new jobs in the Tashkent region. Most of the
population is engaged in construction, industry, transport, services, recreation areas. However, we can say that
the opportunities to attract innovations in agriculture, to promote agro-tourism such as animal husbandry,
horticulture, fishing, and cocoon breeding, thereby increasing the incomes of the population and creating new
jobs, and expanding the types of agricultural services have not been used (Fig.1).

Unemployment rate in Tashkent region in 2018 - 2022, in
percent
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Fig.1. Dynamics of unemployment rate in Tashkent region in 2018-2022 (percentage)

The given picture shows the unemployment rate in Tashkent region in 2018-2012. According to him, the
unemployment rate in 2018-2019 was 8.5% in Ohangaron, 8.5% in Nurafshan district, 8.9% in Chirchik district,
8.7% in Bekabad district, and 8.8% in Angren district. We can see that unemployment has increased by an
average of 10.2 percent across regions in 2020 due to the COVID-19 pandemic. Due to the reforms carried out
by the state, we can see that the unemployment rate in the regions decreased to an average of 1.2% in 2021, and
an average of 2.2% in 2022 compared to 2020.

As a result of the survey and interviews conducted among the population of Tashkent region, it was found that
the majority of the population does not have knowledge and skills regarding the possibilities of agrotourism and
its organization and management. The local population of the region is engaged in agriculture, household
farming, horticulture, animal husbandry, fishing, beekeeping and many other activities related to agriculture.
More than 1,000 additional jobs can be created by establishing a single Agrotourism cluster. As an example, we
briefly analyzed the activities of the Mehrigiyo agro-tourism cluster located in the Fergana region, operating in
our republic, and obtained information through interviews. Analysis based on the obtained data showed that this
agro-tourism cluster is famous for many local and foreign tourists with natural healing products, lavender
plantations, greenhouses of "Mehrigiyo™ LLC, which has been operating since 1992. Today, they deliver natural
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products and medicinal products made from medicinal plants to our people and to the neighboring countries of
Russia, Kyrgyzstan, Kazakhstan, America, Saudi Arabia, Tajikistan and many other countries. The results of the
research showed that the total number of domestic and foreign tourists visiting during the off-season is from 300
to 500 in one day. During the season, on average, up to 1,000 tourists visit the lavender plantation in one day to
take photos and buy products from primary markets. Today, they grow lavender and other medicinal products,
papaya, coffee, and other exotic products in greenhouses on 500 hectares. Visiting tourists can buy their favorite
products from the primary market and get free medical consultation. Scientific laboratories have also been
established in Mekhrigiyo agro-tourism cluster. Composition of products, their use, production process.
Qualified specialists will show and provide information on how to get seeds, plant, grow seedlings. Today,
Mekhrigiya agro-tourism cluster activities are focused on the creation of additional 300-bed guest houses.
According to the 5-year analysis of their activity, we can know that today the number of tourists has increased
by 50 percent. The most important thing is that they now include services related to health tourism through the
clinic, and more than 500 local residents are employed in this network alone, and more than 800 workers are
employed, including other branches of the Mehrigiya agro-tourism cluster, product delivery services. The
activities of the agro-tourism cluster are constantly promoted through the website https://mehrigiyo.uz/ru/about/
and many natural teas, baths, lavender pillows, lavender oils, papaya products and other products are sold and
exported under the Mehrigiyo brand.

A number of agro-tourism clusters have been created in our Republic. One of the main reasons for this is the
involvement of qualified specialists in the field.

It shows that there is a lack of qualified specialists in the field of agrotourism in order to properly use the wide
opportunities in the Tashkent region. There are many specialists in the field of agriculture who have been
engaged in viticulture, horticulture, animal husbandry, cocooning, and beekeeping for years. it is necessary to
teach by doing.

There is a wide opportunity to increase the income of the population by teaching the methods of supporting
business, promoting information, providing quality services to tourists, providing information about the
products being produced, and showing the processes.

Situation

Abilities Resources

Fig.2. Competencies-resources model

The advent of As the field of education evolves, teaching models vary. Today's students are focused on the
competencies they are expected to acquire in the course of their studies or during their studies. These include
not only professional competencies, but also competencies used outside the professional sphere, including
personal and social competencies. It is very important that the knowledge, skills and attitudes acquired by the

71



Uluslararas1 Akademik Calismalar Dergisi, 2023, Cilt: 3, Say1: 1, ss.67-73 - International Journal of Academic Studies, 2023, Vol.3, Issue.1, pp.67-73

students outside of the educational institutions are assimilated, used and reflected. The best, most effective way
to teach must be something that the audience can understand, feel, and have the knowledge and skills to do with
the process and connect with the students' experiences. This will have a positive effect on the effectiveness of
learning.

What is the AVIVA model? In this case, it is a method of teaching by showing and using methods to explain
the situation in the process of learning. In this, the learner is able to explain the situational purpose and content
of the process through methods, and the learner can also use the knowledge and skills of the correct use of
resources.

A- Arriving and engaging

V- Activating prior knowledge (In German "V" for "Vorwissen aktivieren™) (giving information about
knowledge)

I- Informing In German "'I'* for "'Informieren™ ((I"activation of prior knowledge)
V- Processing In German "'V for ""Vertiefen' (V "processing")

A-Evaluating In German "A" for ""Auswerten' (A"evaluation™)
CONCLUSIONS

Learning any field requires, first of all, a certain basic mood, a willingness to deal with new things (A "come
and engage"). Real learning ("V imparting information") begins with and builds on what is already available (I
"activating prior knowledge to acquire new information™). In order for new material to be assimilated (V
"processing'), it must be possible to use it in practice. It is important to be able to use the acquired knowledge in
practice. The learner is responsible for the path he chooses and must consider the situation (A's assessment)
before taking the next step.

When the process of organizing tours for visiting tourists in the field of agrotourism is organized through the
AVIVA model. Tourists will be able to learn from the excursion process, connect information with their
previous knowledge, understand the process of agrotourism and participate in the process themselves.
Organizing an excursion for tourists through such a model allows them to get information about the agrotourism
object, to be able to use it, as well as to increase their interest in the agricultural sector. Another important
aspect of the development of the agrotourism sector is aimed at acquiring the knowledge and skills of the young
generation related to agricultural industries and increasing the interest of young people in the sector.
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1. INTRODUCTION

The food market and its development is an important component that determines the level of well-being of the
population. It is directly related to ensuring the balance of supply and demand in the consumer market, the
mechanism of supporting and stimulating the production of food and non-food products , the provision of paid
services and the implementation of a rational nutrition strategy, etc.

During the years of independence, deep reforms and large-scale structural changes were implemented in
Uzbekistan to effectively satisfy the population's demand for food products. As a result, the market of food
products and especially the processing industries in the republic have developed widely. This network satisfies
the demand of the country's population for food products, and for raw materials of the processing industries.

As a result of the reforms carried out in order to form an effective system of management of the republic's food
industry, increase the volume of processing of fruits and vegetables and other agricultural products, increase the
production of high-quality local food products that are competitive in domestic and foreign markets, the
competitiveness of this market at the international level has increased. is going

The declining trends in the production of food products in the Republic of Uzbekistan are a lever for regulating
and stimulating food production in the agro-industrial complex, ensuring access to and consumption of food
products by the population and increasing their capabilities in this regard, as well as improving the system of
organizing food safety management. and requires a systematic policy that includes measures.

2.LITERATURE REVIEW

The increase in the world's population leads to an increase in the problem of food security, and this is due to the
fact that the increase in the population is challenging the previous technological order, which cannot cope with
the increase in the amount of food production required. In other words, the population growth is gradually
forcing the society to change the technological structure of agriculture, and therefore it is necessary to increase
investments in agriculture.

Any changes in the population will also lead to changes in government policies on managing the food market.
Determining the economic aspects of the population problem was among the first to be studied in the studies of
the economist T. Malthus (Gordon, 2005). He theorized that the increase in the world's population could lead to
starvation. T. Malthus' law of distribution was primarily based on his research that population doubled every
quarter of a century (in geometric progression) and subsistence only in arithmetic progression, i.e. population
grew faster than food. T. Malthus believes that this is largely due to the action of the "law of diminishing soil
fertility". Promotes the theory of balancing growth needs to maintain balance. However, when it comes to
innovations in human nutrition and livelihoods, Malthusian theories are reflected in the modern market
approach. Unprecedented innovations in the production of bio-chemical feedstocks are underpinning the market
for food commaodities that can be produced in excess of human consumption (Sadkov, 2011).

Table 1. Interpretation of the concept of food market

Authors Definitions Achievements Disadvantages
. Intermediary relations between agriculture, Understanding the market

Alieva L.A. . _y g . g_ No product features
processing industry and food consumers as an intermediary
/A set of transactions carried out in the country The availability of]

Burdukov on the sale of agricultural food raw materials and . market infrastructure

. Comprehensive approach |, .

PT ready-made food products, export-import is not taken into

operations and related socio-economic relations account
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Buyer of business entities and when choosing
\vendors, price economic relations that arise in .
Goncharov P . A complete reflection ofCommon
the process of production and sale of food
d . . . market elements approaches
v.a. products, which are carried out freely in
determining, forming resources
The system of economic relations that appears in
the process of production, circulation and Contains the
Ketova N.P distribution of food products is characterized by |A complete reflection offinformation
o the free actions of economic entities in choosing |market elements component of the
buyers and sellers, setting prices, forming market
resources, and using information.
An integrated dynamic system of rational
formation and distribution of food resources of
K primary and secondary processing, ensuring
ostrov . S . .
automatic coordination of_the mtere_st_s of Understand_lng the marketTh e food market has
VUB producers and consumers in determining the as a dynamic system no specific
\volume anq structure _of producthn, a.s well as a characteristics,  the
set of relations to achieve _and maintain the definition is suitable
necessary products and prices for any market
Nuraliev System of economic relations in the field of
production, transportation, storage and sale of  [Systematic approach
SU. food products
/A system of socio-economic support of
community life, the main components of which s
. . . . Limitation of
Fetyukhina are the biological needs for food, as well as the |Consider categories such as demand factors b
solvency of the population and the supply "‘community" and| . . y
. . ., .. . [biological needs and
O.N. formed at the expense of domestic production competitive advantage”. .
. . . ability to pay
and imports, which arise in the form of
competitive advantages
The system of economic relations between .
. . . . Only focus is on the
Shaykin V.V. market subjects of agricultural and food Systematic approach
. . product cycle
products, production factors, services
. . Taking into account the
The market in the processes of production, . d .
. . . interaction of government]
storage and circulation of agricultural raw L
. policies in the market and
materials and food products formed under the . .
Ivolga 1.G.|. ) . the changing paradigm of
influence of the state agrarian policy and . .
(predlagaemaya |. . ) . . international trade, as well
} international integration processes, providing the . .
author's tractovka) . . . as providing the population
population with sufficient food products at the . .
. . . with food products in the
expense of domestic production and imports
. . volumes set by
system of relations between subjects. . .
international standards
purchase and sale of agricultural products for .
. . . . An approach unique
. processing or direct final consumption, as well .
Ya. Aliev . . . .. General approach to the agrarian
as for profit a set of economic relations arising
market
from the surface
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In our opinion, the market of food products is a self-regulating system in a state of continuous development.
Many approaches that we have studied, in particular, in the definitions given above Burdukov P.T., Nuraliev
S.U., Pyankova K.V., Yasyrev E.A. Maksudunov A., Avci, M. researched color of the future in marketing is
green and the food market is recognized as a regulated market among scientists such as However, a number of
researchers pay more attention to certain functions of the market - for example, Aliev L.A. as mediation
relations, Fetyukhina O.N. and focuses on social principles.

In general, almost all researchers understand the food market as a type of economic activity related to the
production and sale of food products. The concept of "food market" is defined as a continuous process that
includes not only the terms of sale, but also certain economic content and economic relations. The structural
elements of these relations are formed on the basis of direct and reverse market relations, which are always
influenced by regional characteristics, solvency demand, as well as methods of regulating market relations and
management decision-making processes.

3. METHODOLOGY

The problem of production of food industry products in the modern economy is related to the changes taking
place in the world economy, and it is important to take into account the objective changes in the geopolitical and
geoeconomic situations in the world, the interests of individual countries, national and transhational companies,
and enterprises actively participating in international industrial cooperation in foreign economic relations. In this
case, it is necessary to take into account the scientific and technical capabilities of the food industry, to pay
special attention to the production of goods that will have a place in the world market. In the article, based on
the statistical analysis of food production in Uzbekistan, problems are identified and proposals are developed to
eliminate the identified problems.

4. ANALYSIS AND RESULTS

The volume of production of consumer goods in the Republic of Uzbekistan increased almost 10 times in 2010-
2019, and the average annual growth was 9.74 percent (Table 2.1). The share of food production in the
production of consumer goods was 38.3 percent in 2010 and increased to 45.5 percent in the period until 2016.
Since 2017, the share of food products in the total consumer goods in the production of consumer goods has
been decreasing, and in 2019 it corresponded to 29.7 percent. The average growth of food production in 2010-
2019 was 8.4 percent. In these cases, it is known that the share of food products in the volume of consumer
goods decreased sharply.

Table 2. Development of food production

Indicators 2010 2015 2016 2017 2018 2019

Total industrial products,

. 38119 97598.2 111869.4 148816 235340.7 297815.5
billion soums

Growth of total industrial

products, % 108.3 108 106 107 114.4 107
, 70

Production of food

- 5521.5 18511.6 22400.5 23217.7 25256 30632.7
products, billion soums

Growth of food
production compared to | 113.1 114.4 110.8 95 96.3 108
the previous year, %

food products in total

14, 19. 20. 15. 10.7 10.
industrial products, % > 90 00 56 0 03
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Source: Prepared based on the information of the State Statistics Committee of the Republic of Uzbekistan.

The volume of food production per capita in Uzbekistan increased from 183,300 soums in 2010 to 886,500
soums in 2019. As a result of the diversification of the food industry, it is necessary to put an end to the uneven
development of this sector, to effectively allocate capital to other sectors due to the decrease in the rate of profit
in traditional production areas, to ensure the economic and financial stability of enterprises by implementing the
results of scientific and technical progress, to increase the rate of profit, to increase the competitiveness of
industrial products is a means of bringing to the level of world requirements. To achieve this, it is necessary to
use administrative and economic methods of diversification processes in a reasonable proportion.

Diversification of production in food enterprises, as well as increasing the assortment of manufactured products
or provided services, is defined as the main strategic direction.

In the supply of food products to consumers in Uzbekistan, trade and the exchange system organized on the
basis of it in consumer markets bear a great responsibility. Therefore, it is the need of the hour to approach this
issue from the point of view of marketing. Marketing activity in the consumer market belongs to the distribution
function of the economy, and is distinguished from other social institutions by the tasks of providing services to
sellers and consumers, meeting the needs and demands of the population for food products. Some of its features
can be mentioned. For example, human behavior is rational and directed towards specific goals; in the trading
process, the parties seek the highest level of financial benefit that is optimal for them; they are fully informed
about the available exchange options ; the exchange process depends not on external influences, but most
importantly on the level of conjuncture in space and time, etc.

More than 50 percent of the wholesale trade turnover in the republic corresponds to the contribution of the city
of Tashkent, Samarkand and Fergana regions. The volume of wholesale trade turnover of the city of Tashkent in
2018 is 3818.4 billion soums, which is about 34.8% of the wholesale trade turnover in the republic, while the
share of Samarkand region is 10.3%, and the share of Fergana region is 10.4%. . It can be seen from the table
that there are no high differences in terms of khuds in 2014-2018. From this situation, it is known that the
effectiveness of activities aimed at establishing wholesale sawo enterprises in the regions is low, and the
competitive environment has not been formed.

Measures are being taken for sustainable development of local food and raw material production, delivery of
safe food products to the market and an assortment set in accordance with consumption standards.

More than 3,000 different names of food products are produced by food industry enterprises, and the range of
food products is enriched with 80 new names every year (http://www.biznes-daily.uz/ru/birjaexpert/15327-
ozbkiston-0zig-vokat-sanoatida-marking-faolyatini-tafari).

In 2018, compared to 1995, production of bread and bakery products increased by 2.9 times, pasta products by
5.6 times, meat and meat products by 5.9 times, and production of milk and milk products by 2.9 times. In 2018,
compared to 2000, the volume of sugar production increased by 62.1 times, sausage products by 10 times, soft
drinks by 8.8 times, confectionery products by 1.9 times. Production volumes of vegetable oil and table salt
decreased during the analysis period. This situation is explained by the increase in the import of this type of
products. However, according to the results of the analysis, in comparison with 2015, in 2018, the production of
some types of food products has sharply decreased. In particular, in 2018, compared to 2015, there were
decreasing trends in the production of milk and milk products, canned food, vegetable oil, grape wine,
confectionery, pasta products (Table 3).

In the republic's food industry, on the basis of the rapid development of the raw material base, to increase the
volume of production and export of high-quality competitive food products with high added value, and to
expand the types, to attract foreign investors for further processing of agricultural raw materials . construction
and modernization of existing ones, creation of modern trade-logistics centers and freezing facilities for storage
and processing of fruit and vegetable products is the main strategic direction.
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Table 3. Dynamics of production of consumer goods in the food industry of Uzbekistan

Indicators 1995 2000 2005 2010 2015 2018
E)rnesad and bakery products, thousand | co0 o | 134 | 6514 90129 | 12699 | 14739
Flour, thousand tons. 1781.8 1726.7 1576.2 1579.8 2062.3 2733.5
érma, a thousand tons. 201.2 77.8 36.8 20.5 36.9 64.0
One thousand tons of pasta products. | 23.4 83.3 50.1 57.4 125.7 110.2
Meat and meat products, thousand | . 1271 | 1527 1785 | 2833 244.3
tons.

Sausage products, tons, I did not | 2942 3667.0 23863.2 | 36431.1 29201.8
Milk and milk products , thousand | o 18240 | 250.6 3072 | 4645 | 5582
tons.

Plant or manure, thousand tons. 340.50 245.9 216.7 244.2 223.1 209.8
Livestock , thousand tons. 10.4 2.2 1.7 5.2 11.5 12.0
Confectionery, thousand tons. I didnot | 57.5 32 36.3 93.7 95.2
Margarine products, thousand tons. 24.8 224 21.3 16.2 27.1 38.6
Sugar, thousand tons. I did not | 10.2 146.4 286.1 500.4 68.8
Natural tea, thousand tons. 11.6 1 8.4 21.1 26.2 18.2
Table salt, thousand tons. 103.6 28.4 52.1 58.7 74 59.4
V(_)d_ka, liqueur-vodka  products, 46 7 6.8 117 151 15.9
million dollars.

Soft drinks, min. dollar Ididnot | 17.5 7.5 43 61.1 84.9

The share of food products in foreign trade was 10.9 percent in 2010, and reached the highest share during the
observed years in 2015 (Table 2.5). Since 2015, the share of foreign trade of food products in the total foreign
volume of goods has been decreasing, and this trend has been maintained until 2019.

The reduction of the share of food products in the foreign trade of goods depends on imports, and since 2015,
the share of food imports in the total import of goods has been significantly reduced, that is, from 13.8 percent
in 2015 to 8.4 percent in 2019.

According to the results of 2019, the share of imports in the foreign trade of food products of Uzbekistan
increased from 43.3% in 2010 to almost 54.2% in 2019, while the share of imports decreased from 56.7% to
45.8%.

From the analysis of the dynamics of foreign trade of food products, it is known that the place of export is being
replaced by imported food products. The state policy aimed at preventing these situations is mainly solved
through protectionist policy.

Table 4. Development dynamics of the foreign trade of food products of the Republic of Uzbekistan, in million dollars
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[14]

. 201 201 201 2017 201 201
Indicators 010y 015y 016y 017y 018y 019y
Forei
trz;e;g” 20373.3 | 20908.8 | 20302.4 | 22114.4 | 28233.0 | 32948.0
Foreign
trade of food | 2223.7 2901.7 2134.2 2149.8 2679.4 | 3084.1
products
Share, % 10.9 13.9 10.5 9.7 9.5 9.4
EXPOMNG 11 1687.9 | 04463 | 89740 | 100792 | 10920.7 | 13135.1
goods (FOB)

Food 1260.5 1316.4 694.5 875.9 1097.8 1412.2
products
Share, % 10.8 13.9 1.7 8.7 10.1 10.8
Importing
goods (at | 8685.4 11462.5 | 11328.4 | 12035.2 | 17312.3 | 19812.9
CIF prices)
Food

963.2 1585.3 1439.7 1273.9 1581.6 1671.9
products
Share, % 111 13.8 12.7 10.6 9.1 8.4
Foreign
trade
balance of | 10724.7 | 7861.0 7534.3 8805.3 9339.1 11463.2
food
products
Share of
exports in
foreign
trade, % 56.7 454 325 40.7 41.0 45.8
The share of
imports  in
foreign
trade, % 43.3 54.6 67.5 59.3 59.0 54.2

Uzbekistan produces more than 16 million tons of fruits and vegetables, milk and leguminous products, about
1.5 million tons of meat, and about 10 million tons of milk per year, but the level of their industrial processing is
on average 15-20 percent. The agrologistics system is not well developed, the storage and sorting services of
agricultural products are not at the required level, which leads to the waste of about 30% of the harvest. There
are also problems in laboratory testing of manufactured and cultivated products in accordance with international
standards.

4% of vegetable products grown in the Republic of Uzbekistan, 10% of fruits are exported. Based on the
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requirements of the world market, the production of exportable products has become the priority policy of the
state in terms of increasing the production and export of food products.

As of 2019, a total of 31 agro-logistics centers are operating in the Republic for the storage, transportation and
export of food products. There are 1,500 cold storage warehouses with a total capacity of 760,000 tons for
storing agricultural products. They cover 5% of all grown fruits and vegetables.

SUMMARY

The volume of production of consumer goods in the Republic of Uzbekistan increased almost 10 times in 2010-
2019, and the average annual growth was 9.74 percent. The share of food production in the production of
consumer goods was 38.3 percent in 2010, and increased to 45.5 percent in the period until 2016, and since
2017, the tendency of the share of food products in the total consumer goods in the production of consumer
goods has been decreasing. In 2019, it was 29.7 percent. The average growth of food production in 2010-2019
was 8.4 percent. As a result of the diversification of the food industry, it is a means of ending the uneven
development of this industry, bringing the competitiveness of industrial products to the level of world
requirements in traditional production areas. To achieve this, it is necessary to use administrative and economic
methods of diversification processes in a reasonable proportion.

Diversification of production in food enterprises, as well as increasing the assortment of manufactured products
or provided services, is defined as the main strategic direction.

The change in information flows in the food market and the speed of its change are also increasing. This is
happening for a number of reasons, namely, the speed of creation and modification of new goods, packaging,
the onset of crises, volatility in the food market, the use of new technologies, etc. Accordingly, it is necessary to
change the sales processes of food production enterprises and their management accordingly. This important
task can be solved with the help of flexible sales flows. Analyzing the experience of local and foreign
companies producing food products operating in our country, we consider it appropriate to include the following
elements in the sales process management system.
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