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Ozet

Her alanda oldugu gibi mikro isletmelerde de yenilik olmazsa olmaz unsurlardan biridir. Mikro isletmelerde yeniligi takip
etmek ve uygulamak, isletme sahiplerine, yoneticilerine ya da ortaklarina diigmektedir. Dolayisiyla 6rgiitlerin kiiresel
degisimi takip etmekle kalmayip bunu 6rgiitlerinde uygulayabilmeleri yenilik yénetiminin kilit unsurlarindan biri olarak
goriilmektedir. Bu kapsamda aragtirmanin amaci, mikro igletmelerde yenilik yonetiminin rekabet giicine etkisini tespit
etmeye ¢alismaktadir. Nicel aragtirma seklinde tasarlanan bu aragtirmada anket tekniginden faydalanilmigtir. Basit rastgele
ornekleme yontemi ile gegerli 235 anket formu ile aragtirma yiirtitiilmigtiir. Veri analizleri tanimlayicr istatistik, agiklayict
faktor analizi ve yapisal esitlik modellemesi teknigi ile gergeklestirilmistir. Arastirma bulgularina gore yenilik yonetiminin
rekabet gliciine pozitif ve anlamli yonde etki ettigi (R2=0,48, p<0,001) tespit edilmistir. Arastirmada, rekabet giiciiniin
neredeyse yartya yakininin yenilik yonetimi ile agiklanabildigi ve bu oraninda yiiksek miktarda oldugu sonucuna

ulagilmustir.
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Abstract

As in every field, innovation is one of indispensable elements in micro businesses. It is up to business owners, managers
or partners to follow and implement innovation in micro businesses. Therefore, it is seen as one of the key elements of
innovation management that organizations not only follow global change, but also implement it in their organizations. In
this context, the aim of the research is to try to determine the effect to innovation managemenet on competitiveness in
micro businesses. In this study, which was designed as a quantitative research, questionnaire technique was used. Simple
random sampling with the method 235 valid surveys with the form research has been carried out. Data analyzes were
carried out using descriptive statistics, explanatory factor analysis and structural equation modeling techniques. According
to the research findings, it has been determined that innovation management has a positive and significant effect on
competitiveness (R2=0,48, p<0,001). In the research, it has been concluded that almost half of the competitiveness can

be explained by innovation management and this rate is high.
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